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KEY FINDINGS FROM STUDY

HISTORY STUDY
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We see high level activity patterns
around the EDGES of the solids -
around the townhall market, infront
of the Masjid market, and around
the field market. Edges attract the
most social interactions.

The front surface acts as clg:lropior
INFORMAL VENDOR



KEY FINDINGS FROM STUDY

SOLID-VOID RELATIONSHIP
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ISSUES

%_I}l lack of CONNECTING VOID in
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solid-void

lPopuIznon distribution becormes

-Lack of quieter op“n 40~ sky solid to
void trarsitionary spa
i
R

. .

(2) SOLID MASSING design

-low surface ares to volume ratio
-Jess area of solid edges connecting
1o void
r populiion distibution

-im
-poor light distribution

y SOLID volumes dominates
: VOID volume within the ste and
intermediate

SOLID @voID

SOLID

Population density
and distribution aré
roughly. dlr"cty
proportional to floor

Vgld does not have amr B

dersny and oPﬁnhunon

The increase in FLOOR AREA is
praportional o STACKING of
stores (SOLIDS,

But this does not necessarily
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CREATING COMFORTABLE URBAN
MICRO CLIMATE

HOW SHADOW PATTERNS AFFECT ACTIVITIES

10 AM - Highest interactions observed in the narth of Tawn - Hall
Market and the Cauncillor's buskding

12 PM - Population under direct sunlight is by fen '1L,r|n
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PERMEABILITY

-the quality is called PERMEABILITY

the ALTERNATIVE ROUTES it offers from ane paint to
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-places that are accessible can offer people with CHOICES

-the permeability of any system of public place depends on

The relationship between solids
and voids

Microclimate and how it affects

behavioral patterns of users

How to improve accessibility of
the structure for users



KEY FINDINGS FROM STUDY

ENCLOSURE LEGIBILITY
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comprehension of a public space

“Unlike & square, & street for users

has only two walls to
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ISSUES STRATEGIES (]

EDGES BLURRING THE EDGES

They have a strong character in the The ch f li
tow%hall market: It attracts the highest aﬁ% Eoﬂ?‘?r%ré’isgé v?ed RGeS

amount of foot traffic

The transition between solids and open
spaces are spread out across the site to
have ambiguous ends

This is not utilised to its full potential

The commercial activities in the edges are
multiplied with the introduction of
SECTION AR’ pedestrian streets and street furniture

budltspace 3
EXISTING

transitional space | sethack + footpath | foad

transitional space : setback  footpath | road

courtyard
PROPOSED



ISSUES

NO SENSE OF OWNSERSHIP

They lack a PSYCHOLOGICAL CONNECTION with
the spaces in the area

USERS in surrounding areas do not have any sense
of ownership to the townhall market:

HISTORICAL ESSENSE is lost in the existing
structure

Lack of pedestrian spaces and existing pedestrian
spaces are focused around edges with
UNCOMFORTABLE MICROCLIMATES

Poor SPATIAL QUALITY

STRATEGIES (2

REVIVING EXISTING STRUCTURES TO INSPIRE
OWNERSHIP OF TOWNHALL IN THE NEIGHBOURHOOD

POOR SPATIAL QUALITY

Lack of proper ventilation

Lack of proper lighting

conditions )

Lack of proper hygiene

Eractice .
laustrophobic

Dark .

Uninviting

Decreases legibility and

circulation

NO VISUAL
CONNECTIVITY
Lack of connecting void in

the main town hall market
Reduced spatial quality

PRESERVATION THROUGH INTEGRATION
PEDESTRIAN PATHWAYS AND PLAZAS
IMPROVING SPaTIAL quaLTY AND MICROCLIMATE
Emerace THE ESSENCE oF Town HALL

TO INSPIRE A PSYCHOLOGICAL
CONNECTION USERS HAVE TO ATTAIN
MEMORY OF A PLACE:

THIS CAN BE ACHIEVED THROUGH

PROPER SPATIAL
REGULAR USAGE }
OF THE SPACE UNDERSTANDING OF THE|

PLACE

DIRECT SOCIAL A sToRY
ACTIVITIES IN THE ASSOCIATED WITH
SPACE THE PLACE SPACE
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ISSUES

THE ACTIVITY PATTERNS EVOLVED OVER TIME AS THE NEEDS OF THE
COMMUNITY SHIFTED AND A CULTURAL SPACE EMBRACED THE
FEATURES OF AN ECONOMIC SPACE

EVENTTYPOLOGY  ACTIVITY TYPOLOGY ACTIVITIES
SOCIAL —» EXERCISING
S5AM - 9AM ECONOMIC — SHOPPING
RELIGIOUS —» PRAYING
ECONOMIC => SHOPPING
—3 DAILY 10AM - 4P RELIGIOUS —> PRAYING

ADMINISTRATIVE= SERVICE
_r FOOD EXPLORATION
+ PLAYING

SOCIAL
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RELIGIOUS —* PRAYING
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EVENT WEEKLY EDUCATIONAL —» SCHOOLING — SKILL DEVELOPMENT
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l IFTAR SHOPPING
—— DCCASIONAL ECONOMIC WINTER FOOD EXPLORATION
RELIGIOUS —— MEETING ——  WAZ MAHFIL

POLITICAL ———> MEETING ——* ELECTION CAMPAIGN

change in the needs of community | » | change in activity patterns| >| change in the characteristics of the place
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—
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2
acts as an economic q\\xh i
place BN : .

old town hall acted as a cultural hub
(1959 - 1968 )
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iDENTIFYING ASPIRATIONS OF THE NEIGHBORHOOD
CONTRIBUTE TO ENHANCE THE SYMBIOTIC RELATIONSHIP
BETWEEN DIFFERENT FORMS OF ACTIVITIES
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ACTORS' INTERDEPENDENCY MAP
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"OWNERSHIP OF TOWNHALL"

1) 2) 3)
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