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Executive Summary

This internship report contains a whole plan of digital marketing analysis on UpoharBD.
UpoharBD is an online gift shop. Anyone can visit this site and buy and send gifts to their near
and dear ones via online service. | have selected an effective way for researching of new products
through Facebook campaigns. Here I analyzed the digital marketing that means the marketing on
internet of UpoharBD. In this report I have discussed why digital marketing is important for any
business. Also, I have classified and justified the information of the learning what I have found
while researching on this matter. UpoharBD is an idol for other online gift shops in Bangladesh. I
have studied the website of UpoharBD and came up with some digital marketing plans. At the very
first stage, I had brought some research ideas and then I implemented the learning of those ideas
and set my objectives. Then I did analysis of my report according to those research and SWOT
analysis. Then I made my objectives what I have found from analysis. At first my objective was
launching new products and reaching new customers. At this stage [ have launched some Facebook
campaigns discussed in the “Web content development’ and ‘Digital marketing of new products’
sections. I had chosen a very good strategy for my campaigns for increasing sales as well as
engagement of people. Lastly, I did the analysis of my successful campaigns. I just hope that these
digital marketing plans I have provided will help UpoharBD to become more popular among its

customers.
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1. Introduction

Booming rise of e-commerce businesses has added new criteria of business portfolio with very
different dimensions that never had before. Not only has the customers group changed but also
their tastes of buying behavior and mode. Customers of today are more unwilling to go to a
physical store often to buy this and that but feels comfortable to commit impulse buying from

online with the freedom to shop 24/7. UpoharBD (Upoharbd.com) has made a milestone of success

in online shop concentrated on Dhaka region people. But the challenging task of an e-commerce

business is to achieve more engagement for brand awareness and tapped on into new markets.

Digital methods of communication and marketing are quicker, more flexible, realistic and
rationalized. Bangladesh is now becoming more digitalized. Nowadays people of Bangladesh are
getting busier and so they are finding soothe in shopping from home. Another thing is Facebook
has become one of the leading shopping place rather than only being a social media networking
site. So here in my project work I have discussed about digital marketing especially the Facebook
marketing and other social media as well. Moreover I have identified and prepared new products
for UpoharBD. Then I have uploaded brief description & pictures of those new products in the

website and promoted those products in social media channels.

1.10bjective of the project

There are two objectives of internship program. Those are:

e Broad objective and

e Specific objective.
These two types of objectives are as follows:

Broad Objective

The broad objective of this report is apprising with the professional world practically. To gain a
practical experience related to major concentrated area is the broad objective of internship

program.
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Specific Objectives

Some specific objectives are also there beside the broad objectives. This paper was designed to
accomplish some specific objectives. The specific objectives of internship program are given

below:

e To accomplish the educational requirement.

e To carry out a thorough situational analysis of UpoharBD.com.

e To have a full concept about website usability of UpoharBD.com.

e To know about the SEO (Search Engine Optimization) of UpoharBD.com.
e To have knowledge about digital marketing campaigns of UpoharBD.com.
e To know about their social media activities.

e To find out new product for two sections of UpoharBD.com.

e To know about UpoharBD’s overall E-Commerce related operations.

1.2Methodology

The data I have presented in this internship report are collected from various sources. The sources

are mentioned below —

Primary Source

The report is mainly based on primary data. I have collected all these during my three months long
work experience time. Mainly most of them are collected from my direct works and the

management & colleagues of UpoharBD.

Secondary information is those that already exist. These data were mainly collected from website,
articles and social media pages. I also collected information from secondary data sources. They

arc:

e www.upoharbd.com

e www.facebook.com/UpoharBD

e Text books
e Articles and Journals
e Wikipedia

e (Google search
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1.3Scope
Employees of UpoharBD online shop helped me to gather all information I included in my papers
by providing me their data. Analyses are done by researching the website of UpoharBD.com, its’
social media page and competitors. While preparing this report, I had an opportunity to gain
deep knowledge about the e-commerce websites, especially in online shopping service. I have
also come through many different personalities, who shared their experiences, while
conducting the research. The report will also give the readers the opportunity to learn about the
general e-commerce procedures and online products mechanism, the related regulations, and the

obligations. The report aims at designing innovative strategies for new organizations.

1.4 Limitations
Maximum effort was given to make the study a successful one, but it suffers from some

limitations those were apparently unavoidable. The major ones were:

Shortage of time period: The major limitation faced to carry out this project was mainly time
constraints. It hindered the course of vast area and time for preparing a report within the mentioned

period is really difficult.

Secrecy of Management: The authority of the organization did not disclose much information for
keeping the organization confidential. So, some data were hard to collect for the confidentiality or

the secrecy of management.

Busy working environment: The officials could not provide information sometimes because of
their huge routine work. So, it wasn’t possible for me to gather vast knowledge about the critical
issues. It is really difficult to gather data from the place where people do not know me for a long

time.

Lack of information: In the website, information of e-commerce practice in several companies

was limited.
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2. Company Overview: UpoharBD.com

UpoharBD is one of the oldest and leading online gift stores in Bangladesh. They are providing
gift delivery services in Bangladesh since 2003 when they started their journey from a small flower
shop in Dhaka. This online gift store was initiated in 2005, which is now serving thousands of
customers worldwide to send gift to their friends and families in Bangladesh. Customers can now
place online gift orders from Bangladesh, Australia, United States, United Kingdom, Canada,
European and Middle Eastern countries and they provide gift delivery service in all cities of

Bangladesh. They can place same day or urgent gift order online for Dhaka.

They deliver gifts and flowers to all houses, offices, hospitals in all cities of Bangladesh. They
provide exclusive gift service in Bangladeshi wedding parties and provide customized service at
corporate events. Their gift and flower delivery service to all cities in Bangladesh is available on
Friday and during other national holidays too. All product prices shown on the website includes
all service charges, wrapping, one greeting cards and five red roses to make it presentable. They
provide free gift delivery in Dhaka, Sylhet and Chittagong and additional delivery charge applies
to other cities. All gifts will be delivered on the day and time that customers will select during

checkout.

While customers have a choice to pick from few Bangladeshi online gift stores, UpoharBD
maintains superior gift delivery service in Bangladesh through years of experience, easy online
ordering process, almost 24/7 customer service, quality of advertised products and regular updates.
Unarguable integrity and honesty of their trained and educated gift delivery team is the envy of
many competitors. Upohar means Gift and this is the destination of Bangladeshi community
worldwide when they want to surprise their loved-ones. Their goal is to serve every customer and

to transform the special moments of their 'Loved-ones' to a memorable and magical one.

With every gift UpoharBD provides free photo of the gift to the recipient. This service is
introduced to make customers happy about the product quality and to make sure that they have
delivered the same product that they have ordered. At the checkout they will be asked to choose
customers’ option to receive the recipients’ photo. If they select NO then they will not ask him/her
for photo. All photos are taken with digital camera to ensure quality. This is the unique service

which is available at UpoharBD only. They send the photo to customers’ email address within 48-
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72 hours of the gift delivery. Please visit their Facebook Album to view photos of few recent

packages that they have delivered in Bangladesh. Customers are able to select their delivery date

and time at checkout. They are the professionals when it comes down to punctuality.

UpoharBD has permanent staffs and part-time staffs. All of their staffs are well educated or
continuing their study at various universities in Dhaka. They know their job very well, they are
always well dressed and their manner is one of the key points to please any gift recipients. Their
delivery person is the face of UpoharBD and they go through extensive background check and

monitoring when they pick someone to carry their pride.

UpoharBD not only takes care of the gift items but also takes extensive care of every other small
bits, such as timing, staff quality, presentation etc. This is why, UpoharBD is proud to be the

provider of an overall 'Great' service as well as providing the best possible service in every areas

of their business.

2.1UpoharBD’s Website (www.upoharbd.com)

) Home  (ff}) View Cataiog HowhOrder ($) Howw Py (7] FAQ (1) TrackOroer &) wyAcoou (§) Signup (L) ComactUs .!T'—' w| Snopping Cant

FUpoharBd =

Delivering Gift Since 2003

Free with every delivery

7Days FREE ¥ & 7o SENT Well Food Cake N4

7amto9pm  GIFT DELIVERY
—DELIVERYTO— ——IN——
ALL CITIES DHAKA

Discownt code: Cake

Order Now

5%-10% Off Free qgift delivery in Free gift delivery in Eq;;ﬁ)é T
. Sale ltems Sylhet Chittagong AR STl

P .\; -

AfngIAs

AN Y

@x View gifts for Sylhet View gifts for Chittagong About Us

What Our Customers Say About Us

Grest service and always on time. totally Awesome works guys. Very impressed with Thank you UpoharBd. It was my first time
hasel free, | am very impressed. keep up the service. Keep it up....... Thank you for experience with you. It was really good
the good work guys. each and everyone down the chain Excellent service,delivered on time. I'm
qui
Azmary Tabassum Shaokat Hossain
United States Canada Sharmin Islam
Germany

URGENT

Figure 1: Home page of UpoharBD
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2.2Market and Competitor analysis
I have done some market research. From my market research, I have found that there are some
competitors of UpoharBD, who are giving the similar type of services as UpoharBD. Those sites

are-

e www.bdgift.com

e www.giftzhaat.com

e www.giftbd.com

e www.giftmela.co

o www.giftportalbd.com

e www.bangladeshgiftshop.com

L4 Www.upohar2me.com

e www.utshob.com

e www.arnimgift.com

e www.deshigreetings.com

But UpoharBD is more successful among all of them. UpoharBD is well known for the quality of
the products and better services than other sites. Some of the websites copied user interface of the
website from UpoharBD. Some of them even partially copied business name and tagline from
UpoharBD to make the customer of UpoharBD confuse and take order from them. But the service

and product quality of those sites are not as good as UpoharBD.
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2.34P’s of UpoharBD

The 4 P’s is used as an essential part of formulating and implementing marketing strategy by many

practitioners. The 4 P’s was originally proposed in 1960 by E J McCarthy.

Promotion

Product

UpoharBD is as online services for sending gift in Bangladesh. People can send gifts to their family
and friends by UpoharBD. The products of UpoharBD are flower, cake, toy, different type of deshi,
Chinese, Thai and Fast foods, online mobile recharge, fruits, vegetables, fish, meat, saree, kameez,
perfumes, chocolates, ice creams, cookies, wedding ‘dala’ packages, various gift hampers,

handicrafts, corporate gifts, Sweets, Home décor, Pitha, healthcare products etc.
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Chittagong Sylthat ' T ’ \h

e |

l UpoharBd.com —

Gt in Chimagong Same Day Gift: Danvery Send Fresh Fiower Tres: For Loveg-one

-"\ {l ”~
A DL VA

G igess For Kios

Pat - Plant - Hoooy

Hangicrats

‘Weill Fooo Cake Heaincare for AJ Newoom and Ssoy

Figure 2: Product sections of UpoharBD

Price is the most important fact the customer considers during purchasing the product. The prices
of the product of UpoharBD is higher than the products are sold in physical stores. The price is
increased because of their premium service and other costs. So UpoharBD don’t have much local
buyer. The target customer of UpoharBD are the people who stay outside of the country for job or
other purpose but want to send gifts to their friends any families. So UpoharBD set the price based
on what those people can afford, not the buying capacity of the local people of Bangladesh.
UpoharBD have to bear some extra cost to deliver the products. For example, they need to make
4 trips to place order for a cake. They need to go and comeback to place the order, and then they
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need to go to pick it up. Also, they have associated items and services such as flowers, cards,
premium delivery using car or CNG instead of bus to protect gift items. UpoharBD accepts various

payment systems in different currency.

ViNoton  [FepEey]  Visa pCAN QY UNfee  WBRACBANK  kashyr NG

MONEY TRANSFER

Figure 3: Payment systems of UpoharBD

Y

lac

D

UpoharBD is an online shop. So people can use it from anywhere anytime. Online shop is more
useful the physical shop. Customer can buy products from UpoharBD 24/7. Customer can also live
chat with the customer service of UpoharBD. UpoharBD also have a Facebook page. Facebook is
most used social media. So UpoharBD also shares their information about their products on
Facebook. Although UpoharBD is an online shop, they also have offices in Dhaka, Chittagong and
Sylhet. UpoharBD offers free delivery on these cities.

Promotion

Promotion refers to raising customer awareness of a product or brand, generating sales, and
creating brand loyalty. UpoharBD promotes their products online to generate more sells and let
people know about the brand. As an online shop, UpoharBD promotes their product online.
UpoharBD promotes their products on Facebook and various Bangladeshi popular websites like
ProthomAlo. The target customer of UpoharBD is the non-resident people of Bangladesh who
wants to send gift to their friends and family. So UpoharBD advertise their products on countries
like USA, Saudi Arabia, UK, Malaysia, United Arab Emirates, Australia, Qatar, Singapore etc as

well.
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2.4Internal Resources
Resources are anything that helps a company to operate and carry out the business. It includes the
use of human capital, natural resources, tangible resources, intangible, financial resources and

anything that help to make a profit in a business. Now I will say about the resources of

UpoharBD—

e Financial resources: UpoharBD (www.upoharbd.com) is a middle size ecommerce
business. Seeing the size and operation of the business it can be said that the firm has
sufficient financial resources to maintain the demand of the market.

e Technological: As UpoharBD is an ecommerce side so it has to be advanced in
technologically. This firm has its own website and the web side is fulfilling all side of
requirement. Like its hosting is good as well as it has good backup system. From the Google
master [ also see that the website has no error. This side also has a face book and YouTube
channel.

e Reputation: UpoharBD has a very good reputation in national border and across the
border. It maintains quality product and service. From the website testimonial it proves that
with the customers it has a great reputation since many years.

e Human resources: UpoharBD has trained employees. The Business Development
Director of the Company Mr. Syed Mahmudur Rahman (LinkedIn:

https://www.linkedin.com/in/syedmrahman/) oversees growth of online business in the

developing market and direct innovation of digital marketing initiatives. The service of
this company and the great presentation of delivery man to deliver the products make the
business different from other companies. In operation management people are doing their
job with potentiality. For this reason the business sell as well as fame is increasing day by
day.

e Customer relationship: UpoharBD is always keep relationship with their customer by

using social sites. The response rate of this firm is 100% most of the time.

2.5Internal Capabilities

There are some unique capabilities that one firm has to differentiate the firm from others.
Capabilities mean the capacity to perform with the production and demand. The capabilities of

UpoharBD are—

Page 16 of 53


https://www.linkedin.com/in/syedmrahman/

UpoharBD has good customer review.

It has the capability to attract people with their promotional activity.

The management system and skills employee make organization goals successful.
It has quality products including ‘Uniliver’ products.

It has the capability to fulfil the needs of customer from national or abroad.

The service of UpoharBD is the best service in Bangladesh online ecommerce gift shop

site.
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2.6 UpoharBD’s Business Operation Model

UpoharBD.com

|
l l

Director Director
Business Development Operation Management
Operations Administrative Operations
Executive Assistant Manager
Market Al Online Online Offline Offline Stock Gift
Content Customer Customer Manag Purchase
Research . Marketing . Marketing Delivery
Manage Service Service ement
ment
Service Order Supplier Flower
— PP
Recovery Process Relationship Preparation
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My Specific Responsibilities

I did my major in E-Business and Marketing; but E-Business is the area of my interest for working.
I found myself very fortunate as I got engaged with UpoharBD. Here in UpoharBD I worked
under the Director (Business Development). Operations Executive was my direct reporting
supervisor. Under Operations Executive I have worked on some specific area. The responsibilities
are discussed below which I had been assigned to fulfill in the organization.

Market research: My first job was to do market research and adding new products in women
section and kids section of the website. So I have to do a lot of research through surveys, analyzing
current trends as well as visiting competitors’ websites.

Web content management: Writing SEO (Search Engine Optimization) enabled content of
Upoharbd.com was my initial job. Product’s contents comprise with various type of information
such as product name, price, description, quantity, Meta title and Meta description. If any
visitor requests  Google Search for a particular information, this Metadata helps to find
that information easily. While this data perceived by the search engines, they play a significant
role in SEO rankings.

Online marketing: To promote the new product added by me, I have done social media marketing
especially Facebook marketing. I had ran many campaigns which will be discussed in the later

parts.
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3. Intern Task Description

3.1Updating Two Sections
Throughout this three month, I was assigned for developing the ‘Gift Ideas For Kids’ and ‘Gift &
Dress For Her’ section of UpoharBD. There are more than 44 categories in UpoharBD’s website.
The following two are the frail category of UpoharBD. There are high demand for gifts for women
and kids for many occasions. And considering this high demand, UpoharBD decided to add new
and trendy products in these two category. UpoharBD offers various kind for gifts available
starting from cake to décor items. Throughout this three months, more than 40 products are
introduced in these category. Later on in this report, I will describe that how I came out with the

idea of those products and development of these two category.
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3.2Requirement Analysis

Strengths Weaknesses

Opportunities Threats

Figure 4: SWOT Analysis

UpoharBD is one of the most established and driving online gift store in Bangladesh. Being the
first in the market it had a lot of advantages. In the earlier days when people wanted to send gift to
their friends and family they had to rely on UpoharBD only, so that gave UpoharBD a lot of
advantages. It started its business in 2003 and back in those days internet was not that popular in
our country and so wasn’t internet shopping. So UpoharBD gained all the popularity outside the
country to those who wanted to send gift to their beloved one’s from abroad. Time has changed
and people of Bangladesh are now getting into online shopping and more competitors are coming.
So market situation of UpoharBD is not the same as before. To do the situational analysis of
UpoharBD | used SWOT analysis.

SWOT analysis consists of four elements of an organization. Those are strength, weakness,
opportunity and threat. Strength and weakness are internal factors of the organization while
opportunity and threats deals with the external factors. So the SWOT analysis of UpoharBD is

given below.
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Strengths

Consider strengths from both an internal perspective, and from the point of view of the customers

and people in your market. It should also be realistic - it's far too easy to fall prey to "not invented

here syndrome." Also, if having any difficulty with this, trying writing down a list of the

organization's characteristics. UpoharBD is the only gift service that provides online ordering

facility where customers can check the prices of the products, others information and place order

online easily.

>

YV V. V V V

It also provides their own home delivery service which helps to increase customer
satisfaction for quick service and quality maintenance.

UpoharBD has some advantages such as they have strong brand position in abroad.
UpoharBD is the best catalog among native competitors.

It is the providing free home delivery in Dhaka, Sylhet and Chittagong.

They have huge collection of products.

Their web page has world class web design, they accepts multiple currencies and same day
delivery service, and they also have multiple payment method.

UpoharBD provide photo confirmation, they have active BFP, active twitter account they

have excellent customer review.

Weaknesses

Weakness is one of the attributes of internal organization. It is harmful achieving the organizational

objectives. So overcoming this is a must. The weakness of UpoharBD is given below.

YV V. V VYV V

YV VY

The main weakness of UpoharBD is that they charge relatively higher price than other sites.
They have lower brand recognition in Bangladesh.

The branches of Sylhet and Chittagong are relatively less popular than Dhaka.

Very few and specific people actually know about this business.

They have less emphasize on advertising than earlier years, they also have less active
Facebook follower.

They have no kind of activity on Instagram and Pinterest.

They have no verified Facebook Page which creates a lot of misunderstanding among

consumers.
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Opportunities

Opportunity is the external attributes of an organization. It is the attributes of the environment.
Opportunities help to achieve the organizational objectives.The opportunities of UpoharBD is

given below-

» They have relatively less competitor in the market based on Gift service. So they can assure
some USP and grasp the entire market.

» They can provide more internet availability. Whenever a customer needs to have any kind
of information or confirmation through internet the service is should be provided instantly.

» Customer have a huge demand for quality service.

» Nowadays customers are willing to pay high for better service.

» As UpoharBD has comparatively less social media advertisement done so they have a huge
social media marketing opportunity left alone because most of the people actually spend
hours and hours in social media.

» They have a huge growing customer base.
Threats

Threats deals with the external factors of environmental attributes. It is very harmful for an

organization. The threats of UpoharBD is given below-

» There is now huge number of online shops in the market. So availability of substitute is a
bug threat (other online shops).
» As the gift service sector is very much new in the market and few sites are available with

this service so there can be an upcoming direct competitor’s threat.
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The organisation

Stengths - S

1. Existing brand

2. Existing customer base
3. Existing distribution

Weaknesses - W

1. Brand perception
2. Intermediary use
3. Technology/skills
4. X-channel support

Opportunities - O SO strategies WO strategies

1. Cross-selling Leverage strengths to Counter weaknesses through
2. New markets maximise opportunities exploiting opportunities

3. New services = Attacking strategy = Build strengths for

4. Alliances/Co-branding attacking strategy

Threats - T ST strategies WT strategies

1. Customer choice Leverage strengths to Counter weaknesses and

2. New entrants minimise threats threats

3. New competitive products | = Defensive strategy = Build strengths for

4. Channel conflicts defensive strategy

Strateqy of UpoharBD: UpoharBD should use “WO” strategy where they could work for utilizing
their opportunities and eliminating any weaknesses and keep growing their business as it is already
quite established. So now they should try keep working on their opportunities to keep the brand
name strong and try to eliminate any weaknesses and keep improving further to avoid any
competitor business taking their place in the market. It will also help to build the strengths for

attracting strategy.
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3.3Product Sourcing (Market research & analysis)
This is the third stage where | went for consumer research online. This research helped me to gain
a broad idea about the types of gifts that consumers want. Marketing research is also a great way
to build relationship with the customers. First of all the research has been done through an online
campaign. This online campaign targeted two major area that UpoharBD wants to focus that is
engagement and promotion. So with the help to engagement and promotion, it also served as a

great research tool.

The main theme of our campaign was to generate ideas from all the comments that consumers are
giving. So in the beginning I designed that what | will be giving as a gift who will win this contest.
According to that, our graphics designing team created a poster for this research. Then | boosted
this post or in other way | promoted this post in Facebook so that | can reach our targeted

participants for this contest.

{ ’@%\ | Upoharbd.com

5 Sera1F e fa: 18t + Colourpop lipstick
(Creeper)

ElCHE
5) ‘G S0 (T8 57 576 SIRSAT - AEE Tors ™
FEG (D Fea | ARSI 979 200 2E TS
www.UpoharBD.com - II%1F F471 I, 432 AT
771 f6fE8 (76 F36 e 2@ |
1) ST RS fAw TFHOE FOFG [SFT0 FE
(616 (738 5 |
©) (@ 735 AR ARSI 57 See More — 4

@ Like Comment Share
OO 1« Chronological ™
15 shares

View 32 more comments
T2 soma Farooai Nothina could be best aift from

Figure 5: Campaign to getting idea of women gift

This is the post that is created for generating consumer’s perception towards gifts for women. The
theme of this campaign was to give an idea about gifts for women that is they need to give me
some idea about what types of gifts will be suitable for our website.
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GiFT For Kips

WHAT 1S YOUR IDEA!

\

. s

&& e

1x15t Prize  2x2 Prize 3x3 Prize
WWW.UPOHARBD.COM

’ ’§§ Upoharbd.com

g e forer - o o ot @ Se=Rfafs

Fermm

L) S (AT » TACE PHESEF 590 IFEE fore IRfSaT =T
771 fEfEe 52 v 5|

3) SIRGHTG 5 206 2@ I AR B8 (Sfrerat
SIFEE www.upoharbd.com-2 (@2 8 IR ST
@ ME |

) SIRFETT CTATE 74 972 TFCE TG 5|

See More

Like Comment Share
@07 Anila Ani Anu and 1 4K others  Chronological ™
37 shares

View previous comments

== | Upoharhd.com The lottery draw of this contest
will be held live in the afternoon at 4pm sharp
(Dhaka time). Here is the participants name of

L3

Figure 6. Campaign of getting idea for kids’ gift

This is the post that is created for generating consumer’s perception towards gifts for kids. The

theme of this campaign was to give an idea about gifts for kids that is they need to give me some

idea about what types of gifts will be suitable for our website.

5.669 people reached

View Results

il Like Comment Share

20 shares

O Upoharbd.com, MD Rasel, MD Sohal and 538 others

Chronological ~

Figure 7: Paid & unpaid reach of kids" gift campaign

Through this campaign | were able to reach a total of 5,669 people out of which 81 responded to

this post and this 81 comments are our sample size. The light orange part in the bar show the

organic reach (2,441) out of total reach. And the deep orange part shows the paid reach which

mean with $3.00 | were able to reach 3,228 people.
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Now I talk about the research outcome, it was very much helpful. As this research was a qualitative
research where people will have open ended answers, so in this case | am not able to show any
statistical outcome of this research. But | can share the gift ideas that | got from the research
campaign. Branded and non-branded makeup sets, lipsticks, perfume, body care products and

many more are the new additions in ‘Gift & Dress For Her’.

THE BODY SHOP
TEA TREE
Skin '

Figure 8: Women gift ideas of new products through campaign

Cartoon themed combo sets, scooty, soft toys, branded chocolates, colorful tent house and many

more are the new additions in ‘Gifts Ideas For Kids’ section.

Figure 9: Kids' gift ideas of new product through campaign
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This are some of the sample of products that customer wants. And based on their demand, I tried
to put similar product in the website. Later on in this report, I will discuss about the product details

that are currently uploaded in the website.

Page 28 of 53



3.4Web Content Development

Creating a development process was my first task in UpoharBD. In the very beginning I was

assigned to a do a development chart which will be followed by me throughout this three months.

Web content development is the process of researching, writing, gathering, organizing and editing
information for publication on websites. Website content may consist of prose, graphics, pictures,
recordings, movies, or other digital assets that could be distributed by a hypertext transfer protocol

server, and viewed by a web browser.

Content development is the lifeblood of website. In today’s world, if anyone does not have good
quality content on website then they will get passed up for someone else who does. Not only does

it need to be good, it has to be relevant and up to date.

This is the whole process of developing a content in a website where the first step is to make sure
that our planning and goals are fixed and well organized. And after that a research is mandatory to
know that what products customer wants in that specific category. Research helps me to clear our
confusion that which products should go to the website and which should not. Now as I have
decided products that will be going in the website, so I need to introduce it to our consumers. And
for this, a good content and SEO is mandatory for content development. In the last stage after

finalizing and arranging all the contents, it is time to launch the product and go for a review.

Five stages of developing high quality web content

h{ Conceptua Content

Ideation Researc Optimizatig

Framework Placement

Ideation: There are several ways to get ideas for content that are not only catchy to the eyes of
audience but are also seasonal and/or traffic-based keywords. Commenting on the campaign post
is not only used for link building purposes but also for finding keywords for content. If | have a

list of authority sites in my mind, I may want to visit once in a while to get some ideas.
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http://digitalphilippines.net/new-content-ideas/

One of my major task was adding new products in “Gift Ideas for Kids” section. To get ideas about
what customers want as kids’ gift, | run a campaign in UpoharBD’s Facebook page. The campaign

was like- give ideas of kids’ gift and win soft toys.

GIFT For Kips

WHAT 1S YOUR IDEA!

D
>

1x1st Prize  2x2™ Prize 3x3" Prize
WWW.UPOHARBD.COM

Figure 10: Photo of kids' gift campaign

The post reach was high without paid promotion. Like, comment and share are also high as well.

| get so many ideas from comments of this post.
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11,937 people reached

W Comment Share v

Q0% 1.4k Chronological ™

38 shares

Figure 11: Reach of kids' gift campaign
Research: After the completion of idea getting process, | start to work with SEO (Search Engine
Optimization). To do the SEO, firstly | work with researching keywords. Fortunately, the SEO
Gods have given me an awesome free tool that tells me almost all of the information | need to
make informed decisions about which keywords are best for our business. It’s called the Google

Keyword Planner.

Unlike the now-defunct Google Keyword Tool, the new tool has an entire suite of features that
helps me identify a keyword’s growing (or shrinking) popularity, filter out low-volume searches

and create hundreds of keyword combinations in seconds.

So | select the keyword planner tool under Google AdWords and from the below figure | can see
that I select “gift for kids” as our product and ‘Bangladesh’ as our target region. From the second

figure | see the result of the target product and target place.
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AGOOgleAdWOrds Home  Campaigns  Opportunities  Reports  Tools

A\ Your account isn't active - To activate your account and start running your ads, enter your billing information Fix it | Learn more

Customer ID: 682 9471

':arshaggmau‘ o !

rawnok|

Keyword Planner

Where would you like to start?

EY Find new keywords and get search volume data Before you begin

How to use Keyword Planner
~ Search for new keywords using a phrase, website or category How to see your organic data

Building a Display campaign? Try Display Planner

Enter one or more of the following:

Yo

product or service

Your landing page

Your product category

Enter or select a product c:

Targeting 7

Customize your search |7

Keyword filters

m

AGoog|eAdW0rds Home Campaigns  Opportunities  Reports  Tools

A\ Your account isn't active - To activate your account and start running your ads, enter your billing information. Fix it | Learn more

Keyword Planner Your product or senvice
Add ideas to your plan gifts for kids Getideas  Modify search
Negative keywords co n

Ad group ideas Keyword ideas olumns ~ 4 Download

Date range |7 Avg. monthly

searches 7

Search terms Competition 7 Suggested bid 7  Adimpr. share 7

’

Show avg. monthly searches

for: last 12 th:
or. |ast 12 months gits for kids

10-100 Low $2.57 -
Customize your search |7
Show rows. 30 » 1-10f1keywords
Keyword filters
Keyword (by rel ) Avg.monthly o0 oetition |2 Suagestedbid 7 Adimpr. share |2
Keyword options eyword (by relevance; e [ ompetition uggested bid 7 impr. share ?

Show broadly related ideas

Hide keywaords in my account kids gifts 10-100 Medium 50.18 -
Hide keywords in my plan

gifts for boys 10-100 Low $0.88 -
Keywords to include

gifts for girls 10-100 Low $0.66 -

Customer ID: 68

Add all (701)

Add to plan

Add to plan Your plan is empty

Add ad group and keyword ideas from
the table to your plan

Figure 12: Keyword research through Google AdWords

Conceptual Framework: All the data/sources should be gathered at one place. This phase,

“Conceptual Framework™ would ensure that your content has a logical flow of information. Here
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| gathered all the keywords favorable to customers in an excel sheet. With these keywords | formed

our meta title and meta description so that customers will find our products easily.

[T« I I = B ¥ I R WV N I

gy mgmpr. g -]

AlS -

A
kids gifts
gift ideas for children
unigue gifts for boys
gift ideas for toddlers
childrens gift ideas
gifts for little boys
top kids gifts
birthday gift ideas for kids
gifts for kids under 5
gifts boys
gifts online
gift ideas children
personalised gifts
cheap gifts
birthday gift ideas
best birthday gifts for boys
gift itemns for childrens
children's gift items
perfect gift for boys

Figure 13: Most serached keywords for kids' gift

Optimization: Based on the list of keyword | have gathered earlier, pick up the best ones and use

it to optimize our content. Make sure that | strategically use those texts to ensure that I are also

passing value to our site’s other content assets. | can also use those anchor texts for our content

distribution efforts like guest posts.

UpoharBD has an exceptional layout for doing SEO. For this layout doing SEO for different

product is super easy and stress-free.
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Code:

Category:

Mame:

Price Base(BDT): Web (USD): __ ;(BDT):__

Description

BN

Special
Instruction
Meta Title
(40 char)
Meta
Description
(150 char)

Figure 14: Template for doing SEO

Here I have to add the image of the product first. Then the proper code, category, name and price
have to be written. After that I have to write a proper description of the product both in English
and Bengali. Then the special instruction which is not eligible for kids products. Lastly the most
important things which are Meta title and Meta description. The Meta title is the HTML code that
specifies the title of a certain web page. In coding, the Meta title is embedded at the header of a
web page. Meta descriptions are HTML attributes that provide concise explanations of the contents
of web pages. Meta descriptions are commonly used on search engine result pages to display

preview leftovers for a given page.
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Here are some SEOs I have done for UpoharBD —

Code: kidod

Catezory: Gift Ideas For Kids

Mame: Ben 10 Combo with Chocoolates

Price Bzse(S0T):2000.00 Web fUsSD): __ ; (BDT):

Description

Ben Tennyson, @ 10-year-old boy, discovers 8 magical device that can turn him into 10 different
alien herossz, each with its own unigue zbilities, the most favorite cartoon character amaong zll
the kids. 50 we have made a package with Ben 10 themed items fior kids,
This packegs will 0 with —

# A Sen 10 themed schocl bag

® 4 owater pot.

# A Ben 10 character printed ceramic mus.

»

EM: 4 Ben 10 themed watch for kids.
o  Twosmall kinder joy.
* A pendl box
The color of the beg will changs bazed on availakility.
Best birthday gift for kids of all ages.
B
Special
Instruction
Meta Titla
Buy birthday gifts for kids anline in Bangladesh
[40 char) Y 1e = g
Meta L o o .
o Buy ¥ids Gifts Online im Sangladesh at lower price with BD's Largest Online Bzaby and Xids
[150 1:I'F|Iai] products Store. Crder online for children and get free home delivery in Dhaka in any oocasion.

Figure 15: SEO of a kids' gift
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Code: paclz4

Category: Gift [deas for Kids

Mame: Hulk with a M&M box and 2 kKinder joy

Price Base(BOT):Tk.1120.00 Web (USD): __ - iBDT): ___
A Hulk Super Hero soft toy is enough to make a surprise any kids. This madium size [17"x8") soft

Description | toy is one of the best aptions far a kid birthday gift in Bangladesh. Cartoon and super hera
characters are the most preferable gift for the kids. This hulk super hero soft toy will come with a

EM: green colored 200em MEM box which is imported and also with 2 kinder joy chocolate. Exactly
same products will be deliverad from our own stock.

BN

Special

Instruction

Meta Title : ) , L

(40 char) Order birthday gift for children online in Bangladesh

gl::{:ar'r e COrder Superhero toys with chocolate online in Bangladesh. Best hirthday gift for your children

(150 E::al} espedially for boys. Get free home delivery with a reasonable price.

Figure 16: SEO of another kids' gift

Content Placement: On page engagement is as important if not more important than attracting

new visitors to your site. If our site doesn’t deliver value and isn’t authoritative and engaging [

could lose your visitors interest.

I deliver relevant, informative and smooth flowing content, to capture interest and encourage the

visitor to read on, with constant updates I can enjoy an ever increasing return visitor, who will not

only read our content but could become educated as well Lead Generation making me an authority

amongst our industry.

Content placement is not under my work. UpoharBD has employees especially for this section.
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3.5Digital Marketing of New Products

The following campaign was posted to get idea the new products idea of women section.

Enter to win

&
|

=2\| Upoharbd.com

Like This Page 4 Sey

Fw Te1a fiwe e =6t + Colourpop lipstick
(Creeper)

o S (76 | ARSI 974 T© 2@ IMe
www.UpoharBD.com -3 ST F41 I, A3 =TT
TR S S SETE FAS A | FECEA T
(6T 47 fEfS 3 (o7 FaE S T&|

3) IR FRGTT T TR TowS [T FF
(TFE{E CTITE T

©) (AFTA RO AR TRAGIT 77 See more — [

® Tag photo  © Tag Products

T'w

@ Comment Share
0°=.= 1k Chronological ~

1R charpe

Figure 17: Campaign for getting ideas of women gift

Through this campaign | were able to reach a total of 10,775 people out of which 38 responded to

this post and this 38 comments are our sample size. The light orange part in the bar show the

organic reach 2,941 out of total reach. And the deep orange part shows the paid reach which mean

with $3.00 | were able to reach 7,834 people.

10,775 people reached

¥ P Comment

DO 1k

15 shares

Share

& View Results

Chronological ™
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7’3?;\ poharbd.com /& celebrating your special day
.4_:} .| Published by Syad Rshman 4 Se e 1,328 r=actions, comments & shares

5w $777F f¥me f&=. 715t + Colourpop lipstick (Creeper)

fFrem=: 1,091 1,045 46
s ) 'CTETE T (3% B 3R wRfST - @reE were fNE ST (8 FE) O Lie el SIS
TRFGIT 955 e TF IMe www.UpcharBD.com -1 I%1E F57 T, 4T IS
fames =1 w67 Fate s | FOTes MY Wl 71 fSfoe (17 Fae s 50 S
m’ Love v FOstL o shares
©) (ITFT IS WS WRIGTT 3T STE TS reply FEEL @M ARATS AfE 1S Yo 0
&1 ... See more C st On s

19 15 4

877 Post Clicks

573 10 294

e .y i

NEGATIVE FEEDBACK
0 Hide Post 0 Hide All Posts

N, | © View Results

Figure 18: Reach of women gifts campaign
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The following campaign was for getting the idea of books of people’s choices and here | make

the advertisement of newly launched aquarium in our website.

2| Upoharbd.com
Like This Page

LCRERICE

fFera

- eifer 3 oo 3% ORE fUTe 519 ORE (3
(@ T2 IGF 410 bRE? fSHIT 72T 9% (C6
XX (TR Ol I@ I3+ S391F (ES 341 T 3
Tianaa fagsae 231t Bed Side Lamp Aguarium
g 341 T | D@ CIINS ARTA 1% (SfTeral
TAW TEY GIFE IRA A2 fOrRfG... See more

@ Tag photo  © Tag Products

& Lik Comment Share

58 shares

Figure 19: campaign of getting ideas of customers' book choice

Through this campaign | were able to reach a total of 15,353 people out of which 129 responded
to this post and this 129 comments are our sample size. The light orange part in the bar show the
organic reach 4,811 out of total reach. And the deep orange part shows the paid reach which mean

with $3.00 | were able to reach 10,542 people.

15,353 people reached Boost post

& Like Comment Share

0% 222 Chronological =
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) ) 15,353 People Reached

%é'\ Upoharbd.com
2 Published by Syed Rshman 18 September - @ 1,592::”;;;'; -

s 1,003 918 85
X3 (MAFTE TEE FF 4559 S8 (976 51 T3 3 SLNEs (379w 457 Bed
Side Lamp Aquarium f3/E F=7 7= | 27T 59 Te SRS 0% (o8 F5
FEA GTEE TUE A% Rl (ofreE FE TE A1
Ffo%=.... See more

1,541 Post Clices
?26 22 .’393 :

NEGATIVE FEEDBACK
0 Hide Pos Hide All Posts
0 Report 35 Span

Figure 20: Reach of customers' book choice campaign
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The following campaign was for getting ideas of the new products for kids section as that section

was quite weak compared to UpoharBD’s other section.

=4 | Upoharbd.com

Like This Page

forg foe foret - o Aol @ SRafafe.sw
feera:

8) b (U@ > FACIA FHASEE e AEF g IRfe
=7 77 o8 72 e sl

3) SRGAE 9 Mo 2@ I SRS 578 (Sferdr
STESRE www.upoharbd.com-1 (% 8 FRATCT
RICRMGICRCH

©) SRNGHT CTIE F 99 THOA Fo[7e /el .
See more

GiFT For Kips

WHAT Is YOUR |DEA!

X5
>
N

1x15t Prize  2x2™ Prize 3x3" Prize
WWW.UPOHARBD.COM

@ Tag photo @ Tag Products

v Comment Share ¥

QO 1.4k Chronological™

37 shares

\fiaws nravinite ~nmmants

Figure 21: Kids' gift idea campaign
Through this campaign | were able to reach a total of 11,940 people out of which 92 responded to
this post and this 92 comments are our sample size. The light orange part in the bar show the
organic reach 3,235 out of total reach. And the deep orange part shows the paid reach which mean
with $3.00 | were able to reach 8,705 people.

04 1 C 0
11,940 people reached Boost post

' Comment Share i ¥
D0 1.4 Chrenelogical -

37 shares
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T '_:-_'-‘: Upoharbd.com
Lo Fublished by Sysd Rahman & Gctober - 2 1,681 reactions, comments & shares
fEre fome e - & == el @ STEas F%

e 1,410 1,410 0
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1x15t Prize  2x2™ Prize 3x3" Prize
WWW.UPOHARBD.COM

w# Getmore likes, comments and shares
Boost this post for 54 to reach up to 17,000 people.

340 people reached " Sk

Figure 22: Reach of kids' gift idea campaign
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The following campaign was for getting the idea of people’s hobby and here | make the

advertisement of newly launched product which is a lot of books in our website.

WHAT I1s YOUR HoBBY! [l =

Like This Page

MF e ST (T FTR A1 ST AT
FET T4 B SHIET, FIAT T4 &fE FET, FET T
T AT - SHE T F2
@=ETE Hobby &3 7 f&fSe w1 (3176 #1a fie fa=r foifsa
S T - @ O Ao |

i)
- 93 (S5 SSETE <A W30 &) FESIEE 6 B
TET TET 8 C-b T (SIS BITST FF (6 CTF
FFA... See more

AP SAREM &G
® Tag photo = © Tag Products
e e s

Wl Like Comment Share

Q0% 1.2 Chronological ™

5 WINNERS

View 37 mare comments

<z,

WWW.UPOHARBD.COM

Figure 23: Campaign of getting attach with customers' hobby

Through this campaign | were able to reach a total of 12,319 people out of which 43 responded to
this post and this 43 comments are our sample size. The light orange part in the bar show the
organic reach 2,691 out of total reach. And the deep orange part shows the paid reach which mean

with $3.00 | were able to reach 9,628 people.

¥ 0
12,319 people reached Boost post

X w

il Like Comment Share
QO%-‘- 1.2k Chronological ™

34 shares
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‘3“‘ Upoharbd.com

=xE ffa SroE (9 F7E 7 S At
FET X Ty S, FE T S G, FE T TE FE - FEE 5 2 1,217 1,235 42
@reE Hobby =fF 77 fSfEa w2 (a7¢ 1= foe 5= fafss ot e - ¢ == =gt s = o

- 5% (T T e R 7 S o T S e 4 6 5 5 4 1
et Byt 18 (476 (F9F FF9... See more O '
3 1 2
WHAT Is Your Hossy! -
199 "0 89
46 M 12
605 o=

377 0 228

LAY AREGM G
WW@W 0 Hid= F 0 Hid= All

0 Report ss Span 0 Unlike Page

NEGATIVE FEEDBACK

5 WINNERS

WWW.UPOHARBD.COM

+/ Get more likes, comments and shares
Boost this post for $4 to reach up to 17,000 people.

S Boost post

Figure 24: Reach of customers' hobby campaign
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3.6 My Other Activities

Rather than doing market research, analysis, doing SEO of new products and managing campaigns
I have done some additional works in UpoharBD in the back end of the website. UpoharBD adds
greeting card wishes for every occasions while sending gifts to the customers. | have worked on
this greeting card wishes section. | have added some new relations and occasions as well as some

meaningful wishes in the UpoharBD’s greeting card wishes section. Here are some examples of

Navigation www.upoharbd.com
Admin Home Logged in as: Barsha [ Logout | Change Password ] IPG M5 Service Status: M Port 1 M Port 2 || 14 Nov 2016, 14:12 PM
Store Home
IPG M5 Greetings Card Wish

Banagla Typing

Operation Tracking Update Wish E
To Do

Cost of Sales Relation: My Mother [=]
Photo Tracking Occasion: Apology [+
Requisition S

Store Config Wish Title:  Apology for Mum
General Settings Wish: In this game of life

Taxes That we all have to play
Countries & Zones We make our moves strategically
Currencies We watch what we do and say
Logo

Modules If we're not careful
Shipping Methods Not doing our very best

We can stumble and fall
And cause others to be stressed

Before I can walk again
Languages I know I have to crawl
Forgive me for hurting you
Please, don't put up that wall
Customer Tracking
Customer Sessions Please forgive me!!!
Manual Payments -
View Manual Payments
Add New Payment
Stock

View Offline Products

Offline Categories
L

Figure 25: Adding new wish 1
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Navigation
Admin Home
Store Home
IPG MS
Bangla Typing
Operation Tracking
To Do
Cost of Sales
Phaoto Tracking
Requisition
Store Config
General Settings
Taxes
Countries & Zones
Currencies
Logo
Modules
Shipping Methods

Languages

Customer Tracking
Customer Sessions
Manual Payments
View Manual Payments
Add New Payment
Stock
View Offline Products

Offline Categories

Logged in as: Barsha [ Logout | Change Password ]

Greetings Card Wish
Relati Just Friend [+
Occasion: Birthday |z|

Wish Title: Birthday wish for friend

Wish: You're a kind and generous person
Who can brighten up one's days
Bringing much joy to other's
With your kind and thoughtful ways

You're a wonderful dear friend
Who makes cares just disappear
With your warm endearing smile
Through out each day all year

That's why this greeting comes
Cn your very special day
To wish you all the best
In a very endearing way

Heappy Birthday

IPG MS Service Status:

Port 1

Port 2 || 14 Nov 2016, 14:13 PM

T

m

Figure 26: Adding new wish 2
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4. Conclusion

UpoharBD is a trendsetter for the future online business prospects. It is the result of unique idea
and professionalism. As our country has a rich culture and strong family bonding, so it makes me
happy when I see our loving ones smile out of joy. By doing market research, analyzing those,
launching new products and managing campaigns, I tried to put things together to achieve my
goals and objectives. I examined the effectiveness of the marketing through different type of
implementations. Not all the implementation was successful but most of them worked. Within this
short period of time frame bringing the whole thing live was a great challenge as well. Hence |

tried to increase the engagement rate of UpoharBD and earn some revenue to the company.

Working for UpoharBD was an amazing experience for me. Under the majestic supervision of
experienced and knowledgeable mentor Mr. Syed Mahmudur Rahman I have learned a lot about

digital marketing and implementing them in real life.
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6. Appendix

H ©- s Keyword Planner 2016-12-28 at 10_28_47.csv [Read-Only] - Excel (Product A
HOME IMSERT PAGE LAYOUT FORMULAS DATA REVIEW VIEW
"D ‘% Cut Calibri Y1 A == $-  BEewepTed General -
ERl Copy ~ =
PEY'EtE * Format Painter B IU-~ - O A TIEEEIESE E Merge & Center ~ $ T (_'0'8 £8 Fcoor:'::lal:éionngal
Clipboard ] Font T Alignment T Mumber T
Al - j\ Ad group
| A B C D E F G H 1 J K L M
1 |Ad group Keyword Currency Avg. Mont Competiti Suggestec Impr. shar Organic in Qrganic avIn account In plan?  Extracted From
2 |Seed Keyvwomens g USD 10—-100 0.22 N MN
3 |Keyword Igifts for hiUSD 10-100 0.15 N N
4 |Keyword | gift ideas USD 10-100 0.15 2,13 N N
5 |Keyword Igifts for wUSD 10-100 0.22 0.06 N N
6 Keyword I gifts for mUSD 10-100 0.11 0.08 M M
7 |Keyword | birthday g USD 100 —1K 0.36 0.21 N MN
& |Keyword | best gifts USD 10-100 0.18 0.17 N N
9 |Keyword I gift ideas USD 10-100 0.11 N N
10 |Keyword I gift ideas USD 10-100 0.09 N N
11 Keyword I christmas USD 10-100 0.17 M M
12 |[Keyword Ichristmas USD 10-100 N N
13 |Keyword I christmas USD 10-100 1] N N
14 |Keyword | presents f USD 10-100 1] N N
15 |Keyword I birthday g USD 10—-100 0.28 0.54 N M
16 |Keyword I gifts for wUSD 10-100 0.22 1.14 N N
17 |Keyword I gifts for giUsSD 100 — 1K 0.16 0.83 N N
18 |Keyword I birthday g USD 10—100 0.12 0.09 N MN
19 |[Keyword | presents f USD 10-100 N N
20 |Keyword | great gifts USD 10-100 1] N N
21 |Keyword I top gifts fiUsSD 10-100 N N
22 |Keyword lunique git USD 10-100 0.29 N N
23 |Keyword I gift ideas USD 10—100 0.35 1.53 N N
Keyword Planner 2016-12-28 at 1 )

READY

Figure 27: CSV file of women gift
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EH

4l

Keyword Planner 2016-12-28 at 10_31_15.csv [Read-Only] - Excel (Product

HOME INSERT PAGE LAYOUT FORMULAS DATA REVIEW VIEW
"D fx*':“t Calibri S A = B B WepTet General -
ERy Copy - _ by
Pa':te ~ Format Painter B I U- H-p- === &= Merge & Center = $ ~ % » 5§ 3% Fcoor::laﬂion
Clipboard P Font ] Alignment ] MNumber P

Al - jt Ad group

| A B C D E F G H I J K L

1 |Ad group Keyword Currency Avg. MoniCompetiti Suggestec Impr. shar Organic in Organic avln accouniIn plan?  Extracted From
2 |Seed Key kids gifts USD 10—100 0.29 0.11 N N

3 |Keyword | gifts for kiUSD 10-100 0.29 1.37 M M
4 |Keyword | gifts for biUSD 100 —-1K 0.16 0.18 N N

5 |Keyword | gifts for gi USD 100 — 1K 0.16 0.83 N N
6 |Keyword | gifts for ctUSD 10-100 0.2 0.09 N N
7 |[Keyword | personali: USD 10-100 N N
& |Keyword I cool gifts 1 USD 10-100 N N
9 |Keyword Ichildrens USD 10-100 0.42 1.31 N N
10 Keyword I christmas USD 10-100 0.21 0.02 N N
11 Keyword I christmas USD 10-100 0 N N
12 Keyword | personalisUSD 0-10 N N
13 Keyword | presents f USD 10-100 N N
14 Keyword | personali: USD 0-10 N N
15 Keyword I christmas USD 0-10 N N
16 |Keyword | presents f USD 10-100 N N
17 |Keyword | gift ideas USD 10-100 0.18 N M
1& |[Keyword | gift ideas USD 10-100 0.25 0.09 M M
19 |Keyword | kids prese USD 10-100 M M
20 |Keyword | best gifts USD 10-100 0.14 0.01 N N
21 |Keyword | personalis USD 10-100 M M
22 |Keyword | boys gifts USD 10-100 0.07 0.09 M M
23 |Keyword | birthday g USD 10—100 0.23 0.06 N MN
S S At bde —ifas aee an ann ncn nar . a

Keywerd Planner 2016-12-28 at 1 )]

Figure 28: CSV file of kids' gift
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?UpohorBd

Delivering Gift Since 2003

A New Year and Christmas gift
ggSame Day and Urgent Gifts
-ﬁ' Gift Packages for BD

& Fresh Flower and Roses

-

{@) Chittagong City - Free Gift
Delivery

Q Sylhet City- Free Gift Delivery

on,

& Cake from Well Food

& Cake from Coopers

& Cakes from Mr. Baker

‘-w-. Kings Confectionery Cakes
4% Shumis Hot Cake

44 Cake from Yummy Yummy

4% Nutrient- 1 Pound Cake

wto Order ($) HowtoPay (7) FAQ () Track Order Q) My Account () SignUp (&) ContactUs @) == (W) Shopping Cart

MUA - Makeup Set

Price: Tk 36249000
— Stock: Avsilable
Product Code: ms_2
'a Quantity: 1w
hevirs
= Add to Basket
O
O
=
w
=]
. ...

Product Information

Buy online and get free delivery to surprise your loved one in Bangladesh. In this package you will have-

1. MUA Matte Lipstick
2. MUA Eye Shadow Palette 12 Colors
3. Just Gold Eyeliner

Figure 29: Example of newly added product 1
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) Home ({f}] View Catalog (| ) How to Crder

Q%UpohorBd

Delivering Gift Since 2003

‘ My Account ‘ Sign Up (&) Contact Us .ﬂ"‘-‘?‘ w| Shopping Cart

ft search

Home /Gifts and Toys for Kids/Kids Leaming Msterials/Frozen Bagpack

A New Year and Christmas gift

Q.g Same Day and Urgent Gifts

15 Gift Packages for BD

Q Fresh Flower and Roses

{§ Chittagong City - Free Gift
Delivery

(g Sylhet City- Free Gift Delivery

A Cake from Well Food

4 Cake from Coopers

A Cakes from Mr. Baker

ﬁ Kings Confectionery Cakes

& Shumis Hot Cake

A& Cake from Yummy Yummy

A& Nutrient- 1 Pound Cake

4l Nutrient Art Cake

Frozen Bagpack

Price: Tk JG 1 59500
Stock: Available

Product Code: school_gift

Quantity: 1y

Add to Basket

[ share MiEN

Product Information

Walt Disney Picture presents Frozen, the most favorite movie to the kids and the characters of the movies are more appalling to them. So give
them their gift at any occasions.
This package will go with -

1. A Frozen character designed school bag
2. A water pot

Figure 30: Example of newly added product 2
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“ Upoharbd.com

2.

E?{“ Rawnok Home 1 Find Friends

UpoharBD.com

Upoharbd.com
@UpoharBD
Home

About
ol Liked v N\ Following ¥ X v Message

Reviews

Shop
Featured For You Shopping Service in Dhaka, Bangladesh

Photos A8 RN NI N A Orian

Likes You're 4 km from Upoharbd.com Getin touch

Videos s avenue Geave

Events Laimitia Manik Main Avenue
) Invite friends to like this Page

ynde

Notes

Posts

o

: 2
Senvices 2
o

X

Offers

~
e
L. 5/5, Block A, Lalmatia, (Behind Aarong & close to L 90% respoi  Recommend this Page to friends

Figure 31: UpoharBD's Facebook page
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