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Subject: Submission of internship report
Dear Sir,

| have completed my internship and this is the report which is mandatory requirement for the
Internship (BUS400) course. | was an internee in Nestle Bangladesh Limited and after
completing the four months of internship, this report has been prepared, which is titled
“Marketing on the Internet of Nescafé Alegria Machine. ”

The internship program with the Nestle Bangladesh Limited was a wonderful experience.
This gave me an opportunity to learn and understand the corporate culture which will be
helpful for my future professional career.

| really hope it will meet the expectation and standard. It would be pleasure for me, if this
report can serve its purposes and | will be available to explain your queries if you feel

necessary.

Sincerely,

Faria Simir Mridila
ID: 10104050
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Executive Summary:

Nestlé Professional is a key growth business function of Nestlé Bangladesh Ltd whose
mission is to provide innovative and creative beverage and food solution for their corporate
customers. ‘Nescafé Alegria’ is a new product of Nestlé and Nestlé professional is going to
market it. ‘Nescafé Alegria’ machine has very good visual appearance and provides 5 types
of premium coffee which have flavor of the exquisite and rich aroma. In this internship report
describe the promotion of ‘Nescafé Alegria’ machine to the target customers of the corporate
company through internet based market or online marketing. As the target customers are not
ordinary regular customers and they are the top management of the corporate a few survey
done among some reputed company to select the target customer for this product. Also for
ensuring the acceptability of online service in Bangladesh a research has done among some
internet based services. In the report SWOT analysis shows the opportunity of new market, in
the same way shows the threat of growing competition and lower profitability. As this
machine and ‘Nescafé Alegria’ is new in Bangladesh, it should not be marketed in wide
range, it should be observed in some fixed zone for some period to overcome all threats and
drawbacks. For this ‘Nescafé Alegria’ will be available only in Dhaka for next 5 years.
‘Nescafé Alegria’ machine is only 15000BDT which is comparatively cheaper than then
other machine and its look and size with its authentic flavors and smooth aromas of coffee

that will create interest in the customers and thus it will create making more possibility.
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Introduction:

Internship program is a test drive for a student’s theoretical knowledge and skills. In case of
business studies the real life experience make the difference in a bigger aspect. To achieve
experience through internship program always tries to reflect the real life scenario and the
theoretical assumptions side by side. An internship is a great way to start ones career and
become more competitive. In one side for a student the course works build ones basic and
this very internship program gives him the real life exposure. | get the opportunity to do my
internship in the well-known corporate of Bangladesh- Nestle Bangladesh Limited. And |
was assigned to Nestle Professional, a unique business functional whose mission to provide
creative beverage and food solution to customer. Nestle Professional combines the global
thinking with the local ideas to deliver profitable solutions that enhance customers’ business
and making more possible for them. ‘Nescafé¢ Alegria’ is a new product of Nestle in
Bangladesh and Nestle professional has the responsibility to promote it. In this internship
report describes the promotion of ‘Nescafé Alegria machine’ to the target customers of the
corporate company through internet based market or online marketing which is under the
project call ‘Step up’.

Bangladesh is a developing country but the explosive growth of in digital technology has
brought a new wave of providing information, communication and advertising. According to
ITU up to December 2011 in Bangladesh internet users are 5,570,535 which are 3.5% of
population. E-marketing has a great opportunity to be widely adopted and has business
potential in Bangladesh due to its simple application and for the rapid growth of the use of
internet. The fast expansion of the internet, smart gadgets, online banking, changing living
style of people and migration in foreign country is making E-marketing more prospects in the
Bangladesh. And concerning this huge potential of internet marketing ‘Nescafé¢ Alegria

Machine’ can be promote through E-market to their target customer.

. Prepared By | Faria Simir Mridila
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1.1 Objective of the Report:

This project consists of two types of objective. They are-

® Primary Objective:

v" To understand the digital environment of marketing in Bangladesh To

understand how marketing on internet is used in Bangladesh
v’ To identify the procedures through which online marketing is conducted.

v’ To know the effectiveness and efficiency of online marketing practices in the

different websites in Bangladesh.

v To identify the gaps between the offline marketing practices versus online

marketing.

v’ To find out SWOT analysis of Nestle Professionals and utilize the opportunity

by using marketing on internet.

® Secondary Objective:
The secondary objective of the report is to fulfill a partial requirement of having a
BBA degree from BRAC University.

1.2 Origin of the Report:

This internship report has been prepared as a part of Internship (BUS400) course of BRAC
University. The report titled, “Marketing on the Internet of Nescafé Alegria Machine” is
being assigned by my supervisor for the completion of the course, and he has approved my
preferred topic for the report. | have collected all the required information from the relevant
source. | have tried my best to combine and relate the information with the concept of the
report, but due to time limitation and restricted access to information there still remains some

limitations.

. Prepared By | Faria Simir Mridila
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1.3 Scope of the Report:

I have been assigned to make a report on ‘“Marketing on the Internet of Nescafé Alegria
Machine” followed in Nescafé¢ Professionals. There is a number of multiple ways to endorse

the brand but for maintaining a standard | have chosen a sample number of varieties.

1.4 Methodology:

Communally primary and secondary sources would be used to collect information for this
report. Main source of information about the Nestlé Professional business and for the analysis
is collected from several resources of the company. Most of them can be treated as the
secondary data. Additionally, | do have the uninterrupted work experiences gathered from the
field.
® Primary data:

¥" Training Session by Nestlé professional’s Leaders.

v’ Surveying

v" Distributor Management

v’ Face to face conversations with employees, distributors and customers.

® Secondary data:
¥" Company’s internal website ‘The NEST’
v’ Presentation
v’ Websites
v’ Videos

1.5 Limitation:
The limitations of the report are-
¥’ Covering all the issues might not be possible due to confidential matter.

v All the necessary and additional information might not be possible to get because

some companies might be unwilling to provide information.

v’ Enough secondary sources of information might not be available.
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2.1 Nestlé Overview:

Nestlé is the world's largest food company and the world's largest producer of dairy products.
Nestlé is a public limited multinational around the globe, on all continents, with around
330,000 people working in more in an 86 countries with 466 factories and with sales
representatives in at least another 70 countries. Nestlé is the world's largest food group, not
only in terms of its sales but also in terms of its product range and its geographical presence.
Nestlé specializes in the production of baby foods, bottled water, dairy products, ice cream,
nutrition, breakfast cereals, beverages, ice cream, chocolate and confectionery as well as a
diverse array of prepared foods and miscellaneous pet care products. Since it began over 130
years ago, Nestlé’s success with product innovations and business acquisitions has turned it
into the largest Food Company in the world. Today, Nestlé markets a great number of
products, all with one thing in common: the high quality for which Nestlé has become
renowned throughout the world The Company's strategy is guided by several fundamental
principles. Nestlé's existing products grow through innovation and renovation while
maintaining a balance in geographic activities and product lines.

Nestlé is world’s largest health, nutrition and wellness company. They sell over a billion
FMCG units every day, generating sales of some CHF 83.6bn in 118 countries across the
world in 2011. Although globally it is twice in size of its nearest FMCG (fast moving
consumer goods) competitors, on the other hand business expansion is still on the way to
become more economically mature in Bangladesh. Equally important that in the most recent
times, Nestlé has experienced an organic growth of 40% and this tendency predicted to

prolong in the arriving future years.

Nestlé started its business operation in 1994 in Bangladesh and established a factory with
world class production and packaging facilities, which is situated in Sreepur, Gazipur. Nestlé
Bangladesh directly employs more than 650 people and more than 1000 people are employed
by suppliers and distributors in connection to Nestlé Bangladesh. Immensely sold products in
Bangladesh are Nescafe, Maggi noodles, Nido and Maggi soup, Maggi Shad-e-Magic,
breakfast Cereals such as Corn Flakes and Koko Crunch, Coffee-Mate, Munch rolls and
many more. Today Nestlé Bangladesh Ltd. is a strongly positioned organization. The

Company is continuously growing through the policy of constant innovation, concentrating

. Prepared By | Faria Sumir Mridila 4
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on its core competencies and its commitment to high quality food to the people of

Bangladesh.

2.2 History of Nestleé:

Nestlé was founded in 1866 by Henri Nestlé and is today the world's biggest food and
beverage company. Nestlé’s history begins back in 1866, when the first European condensed
milk factory was opened in Cham, Switzerland, by the Anglo-Swiss Condensed Milk
Company. And from then to now today Nestlé is actively dominating the market of world
around 140 years. They have expanded around the world and developed a wide range of
products designed to suit every taste, need and cultural preference. In these long
successful histories key histories are:

1866 Foundation of Anglo-Swiss Condensed Milk Co.
1867 Henri Nestlé's Infant cereal developed
1905 Nestlé and Anglo Swiss Condensed Milk Co. (new name after merger)
1929 Merger with Peter, Cailler, Kohler Chocolats Suisses S.A.
1934 Launch of Milo
1938 Launch of Nescafé
1947 Nestlé Alimentana S.A. (new name after merger with Maggi)
1948 Launch of Nestea and Nesquik
1969 Vittel (initially equity interest only)
1971 Merger with Ursina-Franck
1973 Stouffer's (with Lean Cuisine)
1974 L'Oréal (associate)
- Nestlé S.A. (new company name)
Alcon (disposed in August 2010)
1981 Galderma (joint venture with L'Oréal - full acquisition announced for 2014)
1985 Carnation (with Coffee-mate and Friskies)
1986 Creation of Nestlé Nespresso S.A. and Herta
1988 Buitoni-Perugina, Rowntree (with KitKat)
1990 Cereal Partners Worldwide (joint venture with General Mills)
1991 Beverage Partners Worldwide (joint venture with Coca-Cola)
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1992 Perrier (with Poland Spring)

1993 Creation of Nestlé Sources Internationales (2002: Nestlé Waters)
1997 Creation of Nutrition Strategic Business Division (2006: Nestlé Nutrition)
1998 San Pellegrino and Spillers Petfoods Launch of Nestlé Pure Life
2000 PowerBar (disposal announced for 2014)

2001 Ralston Purina

Scholler, Chef America
2002 Dairy Partners Americas (joint venture with Fonterra)
Laboratoires innéov (joint venture with L'Oréal)
2003 Maovenpick and Dreyer's
2005 Wagner
Creation of Food Services Strategic Business Division (2009: Nestlé
Professional)

2006

Lactalis Nestlé Produits Frais (associate)

Jenny Craig (disposed in 2013), Uncle Tobys, Delta Ice Cream
2007 Novartis Medical Nutrition, Gerber, Henniez
2008 Ruzanna
2010 Kraft Food's frozen pizza, Waggin'Train, Malher, Technocom, Vitaflo
Creation of Nestlé Health Science and Nestlé Institute of Health Sciences

2oL Yinlu, Hsu Fu Chi (partnerships) in China
2012 Wyeth Nutrition
2013 Pamlab
2014 Take a look at all our latest news in the Media section

. Prepared By | Faria Sumir Mridila 6
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2.3 Nestlé’s Mission:

Nestlé is the world's leading nutrition, health and wellness company. Our mission of "Good
Food, Good Life" is to provide consumers with the best tasting, most nutritious choices in a

wide range of food and beverage categories and eating occasions, from morning to night.

2.4 Nestlé’s Vision and Values:

To be a leading, competitive, Nutrition, Health and Wellness Company delivering improved
shareholder value by being a preferred corporate citizen preferred employer preferred

supplier selling preferred products.

2.5 Nestlé Bangladesh Organization Structure:

MANAGING DIRECTOR
Stephane Norde

Manufacturing

Director: sal
Shuvhojit _ ales
Ghosh Director: Syed Iqt_)al Nestle Professionals
Mahmood Hossain General Management
TR Marketing

Resources .
) Corporate Affairs
Director:

Akhteruddin Director: Md. Naquib

Mahmood Khan
Nutrition

Director: Luke Gomes

Finance & Supply Chain

Control Director: Sanjeev Kumar
Director: Yadav
Sudipta Dey

. Prepared By | Faria Sumir Mridila 7
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2.6 Product:

Nestlé’s portfolio covers a vast range of food and beverage category — giving consumers
healthier and tastier products in a wide range to enjoy at every eating occasion and

throughout life’s stages including times of special nutritional. They have over 70 brands in 12

categories.
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2.7 Products of Nestlé in Bangladesh Categories:

Products Categories

Brands

Culinary

Maggi noodles
Maggi Shad-e-Magic
Maggi soup

Confectionary

Nestlé Munch Rolls

Breakfast Cereals

Nestlé Koko Crunch
Honey Gold Flakes ,Corn Flakes

Milo Breakfast cereals (coming soon)

Nido Fortified

Dairy . .
Nido 2+, Nido 3+
Lactogen
Baby cereals
NAN , Cerelac
Nescafe

Beverages

Nescafe Alegria (Coming soon)
Nescafe 3 in 1, Coffee Mate
Nestea (Available to a few exclusive places)

Nes-frappe (Available to a few exclusive places)

Products of Nestlé in Bangladesh Categories

Brands

Culinary

Maggi noodles
Maggi Shad-e-Magic
Maggi soup

Confectionary

Nestlé Munch Rolls

Breakfast Cereals

Nestlé Koko Crunch
Honey Gold Flakes ,Corn Flakes
Milo Breakfast cereals (coming soon)

Dairy

Nido Fortified
Nido 2+, Nido 3+

Baby cereals

Lactogen
NAN , NAN 2, Cerelac
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Beverages

Nescafe
Nescafe Alegria (Coming soon)
Nescafe 3 in 1, Coffee Mate
Nestea (Available to a few exclusive places)

Nes-frappe (Available to a few exclusive places

SWOT analysis of Nestlé:

STRENGH

* Market Leadership
+ Diversified portfolio of brands

+ Commitment in research and
development

OPPORTUNITIES THREATS

» Loss of competitiveness to rivalries
that expand into international markets

* Increasing entries of private labels

+ Rising prices of major raw materials

* Emerging markets: India and China

* Increasing demand of healthier
variants of chocolates

o E-commerce

. Prepared By | Faria Stmir Mridila
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2.8 Nestlé Professional’s Overview:

Nestlé Professional is one of the innovative business f
operations and also a key growth pillars for the Nestlé Group

with a mission to provide creative beverage and food solutions PROFESSIONAL

for their Out of Home customers and corporate company. M AKlNG M( RE POSS|B|_E

Nestlé Professional combines the global thinking with the local tradition and understanding to
make their creative beverage and food solution more worthy and acceptable to their valuable

customer and making more possible for them. And they do these:

e Create beverages and systems that are reliable and profitable
e Improve and develop business solutions in partnership with their customers
® Research and analyze consumer preferences and trends

® Discover the Centre’s cutting-edge beverage solutions, including Nescafé Alegria,
Nescafé Milano, Viaggi by NESCAFE, NESTEA, Vitality and others

® Market positioning, menu creation, promotions and culinary know-how
® Practical and ready-to-use tools to better manage operations
e Nutrition and healthy menu options, without compromising on taste

® Customized menu and food solutions
To achieve Nestlé ambitious growth targets, they need to develop, train and retain the right

people and thus they have a global network of 10 000 passionate and committed professionals

ever ready to serve their most demanding customers’ needs.

. Prepared By | Faria Sumir Mridila 11
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2.9 Nestlé Professional’s History:

In 2006 Nestlé found a business division name as Creation of Food

Services Strategic Business Division to create more innovative way .

food service to customer, after 3 years in 2009 it became Nestlé (l\lEStlé
AlL.

PROFESSION
Professional.

CREATION

2.10 Nestlé Professional’s Goal:

Help our customers grow their businesses with our creative, branded beverage and culinary

solutions.

2.11 Nestlé Professional’s Mission:

“To become an inspiring growth partner that delivers creative, branded food and beverage

)

solutions enabling operators to innovate, and delight their consumers.’

2.12 Nestlé Professional’s Vision:

“To deliver profitable solutions that enhance customers’ business in a collaborative,

innovative environment which shoe cases our brands, passion, creativity and expertise.”

2.13 Nestlé Professional’s Objectives:

Business Growth

Customer Intimacy

Product Solutions

Image Enhancement

. Prepared By | Faria Sumir Mridila 12
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2.14 Nestlé Professional’s Brand Building:

Business Growth
Performance

Industry Leadership
N,H&W
Brand Superiority
Solutions Excellence

' ‘Talent Building
] Internal
External

Customer Value & Loyalty
Sustainable

\

2.15 Nestlé Professional’s Project:

Nestlé Professional currently deals with three concentration area. They are-
v' Touch & Feel:
Providing good services to the customer with the help of distributors.
v Perfect Cup:

Introduced ‘Amra Korbo Joy’ where Entrepreneurship encourages contributing to our

society.
v Step Up:

Compact with Nescafé Alegria Machine.

. Prepared By | Faria Sumir Mridila 13
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Mohammad Masum Uddin Khan
Country Business Manager

Alah Hossain Dhali
Manager

Executive
(Chittagong)

Chowdhury
Senior Officer

2.17 SWOT Analysis Nestlé Professional:

Strength Weakness

a. Brand value
b. Skilled workforce

c. On average people of
Bangladesh spend 63% of

their day time out of home.

a.Future profitability

b. Investments in research
and development

c. Future competition

d. High loan rates are
possible

. Prepared By | Faria Sumir Mridila

Opportunity

a. New markets
b. Income level is at a
constant increase
c.Venture capital

Threat

a. Unexpected problems
b. Rising cost of raw materials
¢. Growing competition and
lower profitability
d. Government regulation

14
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2.18 Nestlé Professional’s Products:

Product name Price Image

Single Option Machine Price : 26,000 BDT

Double Option Machine Price : 52,000 BDT

Double Option Cold Price : 1,20,000 BDT

Machine

Nescafé Classic Price : 460 BDT

Coffee Mate Price : 425 BDT
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Nescafé Premix Price : 500BDT

Nescafé Premix Classic Price : 5.50 BDT
Bondhu Pack

&

nggﬁ p t@
{ ~ ./. /l,‘

- “NESTEA

Nestea Price : 220BDT

. Prepared By | Faria Sumir Mridila 16
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2.19 NESCAFE Alegria:

‘NESCAFE  ALEGRIA’has a
smooth visual Appearance that is

more than good looks. It fits neatly

into smaller spaces than other coffee

machines and has designed to

preserve the environment. Anyone

can put it anywhere- on the desk,
meeting room, reception area etc. This
platform offers a complete menu of
coffee beverages, from penetrating
Espresso to stunningly layered Latte

Macchiato. A choice of five beverages

from one attractive blend of coffee
and individual’s choice of ‘COFFEE-MATE’ creamer or fresh milk.

For Lattes and Cappuccinos, need to add ‘COFFEE-MATE creamerinto the cup
and NESCAFE ALEGRIA machine then warms and froths it directly in the cup to create

delightful and smooth foam.

For the Nescafe Alegria, the Schedule is-
® 9am Americano — get the day going
® 2pm Espresso — an afternoon “pick me up”
® 4pm Latte Macchiato — almost done with the workday

® 7pm Cappuccino — a great after dinner treat

. Prepared By | Faria Sumir Mridila 17
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Espresso

===
N
It might be small, but it certainly packs a punch. The espresso is famed ) _
among coffee drinkers as a fast-acting “pick me up”. It has a superb -

full-bodied flavor and rich aroma of our unique coffee blend.

§ Lungo
- A smooth and rich black cup, which is easy to drink, with a natural
- harmony between the flavors of Arabica with a touch of Robusta beans
S by -

for balance. It is a great pleasure for coffee lovers.

Americano
An Americano is ideal for those who like black coffee but not too strong.
With its authentic flavors and smooth aromas it is ideal to start the -
working day or to keep everyone going all day long. \ 7
) Cappuccino
™ Perfect if one’s looking for a treat with a boost. NESCAFE
ALEGRIA coffee will give one a sublime, frothy Cappuccino with rich
-_ - aromas and flavors of the exquisite coffee blend aromatic and full
— bodied.
serving suggestion

Latte Macchiato
A deliciously well-rounded, frothy Latte showing off its perfect layers in
every cup. A enchanting, milky coffee, sure to please with its milder

coffee notes, a perfect combination for those who search for a gentle

boost.
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Job Description:

3.1 Internship Experience:

I had to give a written exam and an oral interview for this internship opportunity. After
joining Nestlé Professional I have never feel that I am doing my internship, it’s seem like a
permanent job where | have got proper training, trained under some extra-ordinary leaders,
practical working and lead a team who is really very aggressive for improvement. Basically
everybody works 5days in a week but Nestlé Professional’s work is 6days in a week. Every
Saturday, the Country Business Manager has given his personal time for meeting with the
interns and he always try to share what he learns in his life relating to the career. Comparing
with other departments with Nestlé, Nestlé Professional is totally different as in another
department you are not that much flexible or independent to control any job. At the same
time, Nestlé Professional gives you that real life opportunity which affects one’s life very
skillfully if anybody really wants to learn. | have got exclusive training sessions which have
not had before in the history of Nestlé Professional. Mohammad Masum Uddin Khan
(Country Business Manager) teaches some

Topic entitled-

Business Update

~ How o Tind ou w Vlarket potentia
~ Data Mlanagement ot Vlachine and Outle

“Ensuring the productivity of the DSR

“Negosiation Skimr—————————————— 0/
“MarketRootPlan T/
“Event Operations

reet Business Operation/Tea-Bank' Operation an
. Capturiong Strategy

. Pertect Sales Call Tor D3R
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Manager of Nestlé Professional, Mr Alal Hossain Dhali deals with the very practical leaning

regards the policies, machine facilities and some financial issues such as-

Nestle Proffessional Policies

Vending Machine Operation (Hot&Cool)

Service Engineers Roles&Responsibilities

Distributors Claims&Settlement

/

Senior Officer Mr. Sakib Ahmed Chowdhury who is the champion of the Project “Amra
Korbo Joy” has clarified the running projects details in both theoretical and practical manner

just for example-

Machine Hygine&Cleanniness

Amra Korbo Joy' Business Model

Amra Korbo Joy' Operations &
In Field Operation

Dealing with Corporates&
Key Accounts

Alegria Machine Operations
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3.2 Job Responsibility:

Nestlé Professional believes in giving support and learning components for always learning
purpose so they are encouraging interns in only one project but also having knowledge of all
of them. As they have three projects so job rotation is sometimes on. | am one of the trainee
officers of the project ‘Touch & Feel’ in which individual distributor house serves customer
to fulfill the motto of ‘Nestlé Professional’.63% of Bangladeshi people are taking their food
out of their home and capturing that market and satisfy the customers with appropriate
service like taking order from them, on time delivery and servicing are basically distributors
work. I am the trainee officer of ‘Safe Water’ held on Mohakhali DOHS from where the
works are done. Over there, | have run a team of 19 people who engage with Nestlé
Professional. Every month they have got a target from Nestlé Professionals and get the job
done within the time. Additionally, the head of Nestlé Professional-Mohammad Masum
Uddin Khan (Country Business Manager) consigned me to deal with some online venture
where we can promote our new coffee machine named ‘Alegria’. For this purpose I have
contact with several online site like kaymu.com,e-prothomalo.com and many others to know
about their process for marketing on the internet.

Leaning Outcome

There are no windups of learning and | perceive this from Nestlé Professional. Along with

good training | have some learning outcome. For instance-

Time Managemnt uman Resource £ X Passion

Leadership Attitude Commitment
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3.3 Personal Observation:

Asia-Australia-Africa regional head Mr. Nandu Nandkishore has visited Bandladesh some
days before and he draws a book’s figure and explain that one must do work the common

area given below-

It'sa

What You Hoby  What You are
Love Doing Good at
SWEET
sPOT .

Happy but
Successful

Delusion

What You Can
Make Money
Doing

Anybody needs passion to do his/her work and mental satisfaction is most important issue. In
addition, Transparency is also needed for clear communication. Sakib Ahmed Chowdhury is
my supervisor and he told me about one quote of Sun Tzu and that is “If words of command
are not clear and distinct, if orders are not thoroughly understood, then the general is to
blame. But, if orders are clear and the soldiers nevertheless disobey, then it is the fault of
their officers.”

Another learning, is not to do all works together, finish one first then go to another. Most
importantly, it will be good if any person has distress in his mind for his work, then he or she
will be much more active to do better.

. Prepared By | Faria Sumir Mridila 29



Chapter 4
Digital Marketing
of Nescafé
Alegria




Marketing on the NESCAFE. ( \

Internet of Alegria

PROFESSIONAL

4.1 Digital Marketing of Nescafé Alegria:

Nescafé Alegria is the premium coffee machine introducing the corporate house in

-

Blends

Bangladesh. It is premium because of its-

Techno-
Friendly

Designed
Coffee
Cup

Before starting it’s selling, Nestlé Professional had stated to plan the entire business from the
very beginning and emphasis on each and every small issue. The price of the machine is
15,000 BDT and the Alegria Coffee price is 1200BDT. The potential customers for this
machine are basically the CEO or managing Directors whose salary range should be 1,
50,000BDT. To scrutinize, Nestlé Professional does-

v" Survey the number of office in Dhaka City

v’ Survey the potential restaurant in Dhaka City

v’ Free campaign on American Club and Bashundhara Convention Hall
v’ Testing the machine in office

¥’ Giving a machine to Grameen Phone and getting feedback
In the edge of rapid growth of internet, it’s better to promote product on internet as now-a-

days everybody has a smartphone. As a result, everyone have a look on the product and

knows about it very easily.
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4.2 Background Strategy:

® MARKETING ON THE INTERNET:
Marketing on the internet is known as ‘Internet Marketing’, ‘Web Marketing’, and
‘Digital Marketing’. Internet marketing and online advertising exertions are usually
used in aggregation with traditional types of offline advertising like radio, television,
newspapers and magazines. It is actually talking about advertising and marketing
efforts that use the network and email to drive direct sales via electronic commerce. It
refers to a set of influential implements and procedures used for promoting products

and services through the Internet.

® |IMPLICATION:
Marketing on the internet contains a broader range of marketing elements than
traditional business marketing attributable to the additional channels and marketing
mechanisms available on the internet.
For the marketing on internet of ‘Nescafé Alegria Machine’, I have chosen Affiliate
Marketing, Online Advertisement, Search Engine Marketing, Social Media Marketing
and E-mail Marketing.

v’ Affiliate Marketing:
Affiliate marketing follows when advertisers organize third parties to generate
potential customers for them. Third-party affiliates receive payment based on sales
generated through their promotion. Now-a-days kaymu.com has been growing

rapidly.

Kaymu :

}ocket internet h-;cs)mstarted in 2004 by serial entrepreneurs Alexander, Marc & Oliver
Samwer. It is incubated more than 100 fast growing online companies all over the world
since inception. There are currently 25+ international branch offices on all 5 continents from
Africa to South East Asia. It has successfully operated by a highly talented team of Business

Development, Operations, IT and Online experts. Currently it has 15.000+ employees in
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more than 60+ start-ups around the world. Kaymu.com is one of the successful business

models in the world.

Offer for Alegria

__— PRODUCTS
FIXED PRICE PRICE

TURNOVER

Wlwc 40U need

PICTURES

NECADIDTINKNICQ

SELL EFFICIENTLY

Kaymu.com offers the very first customer 1month free trial contract after having pictures of
products with product details. After the 1 month of trial period, any company can get

registered with appropriate agreement basis and deal with their product at Kaymu.com.

After getting the fully authentication, ‘Nestlé Alegria Machine’ representative can easily do

just like an owner. For example-
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1. Logon

How it works | Become a Trusted Seller| Help

S 7\
Skoymy gtmes guy gmm Qs (1 e [y

reDy!  CETEECNNR oo v L word up

My sccount > Logn orcreate an socount Type your email as username
Registered customers a New customers o
= _ You are weicome to register a new customer account in our
E-mail bang:. collection@gmail. com shop!

Forgot password?

e SO e \

Remenberke 8 Provide Password: kaymu123

Loain V) Start fuad price listings for V) Provide feedback on buyers
g free and sellers
v/, Find products from local ¥/) Become part of the Kaymu
sellers community
* Required fields

Click on: Login

2. Check the sales

How it works = Become a Trusted Selfer  Help | Hi bang2 Logout

I TRy T —
READY! BT EEE World tup

2014
OO0DOA PAYMENTS

SUMMARY
0

My Profile

‘ bangi PAYMENTS TODAY

W MyDashboard

o/ Manage my Shop

Tl My Watchlist

Pending Confirmation

,O Account Settings Pending Prepayment
Pending Dispatch

My Address Book Shipped

= Email () Pending Review
Sales in refund

B MyBankAccount Sales History

Q_ Logout
My Listings Ratings & Cl |c4k on: My Sales
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3. Go to Pending Dispatch tab directly

Browse by Category v All Categories w | L) 'mlooking for

arch in sale

REYN Dopon

READY?

Newer first ¥

& Myaccount @ Pending Confirmation

A bangi

Pending Confirmation

Brazil World Cup Jersey 2014

Pending Prepayment

Pending Dispatch
Order info
Shipped Order Nr: 20043812
Listing 14 OTO2EFFSWINGDBIDS05T4
Penading Review Color: Yelows
See M
Sales in refund Date: 03282914
Sales History Bipltg Chivgar: 29
Suyer. sabecd
Q Logout

Vabdaton date: Pending Oty 1

Pending buyer confirmation

= Contact buyer

4. See buyers details

Browse by Category Al Al Categories v I'm lookir

Go to ‘Pending Dispatch’ option

D E B n B Newer first v 517 g8 =
READY! ke
= ‘ France Worid Cup Jersey 2014 Brazil World Cup Jersey 2014 Brazl World Cup Jersey 2014
bangl
Pending Confirmation 4500 500
Panding Prepayment
Pending Dispatch
Order info Order info Order info
Shipped Ordec Ne. 200028212 Order Nr: 200085382 Ordes Ne: 200012172
Lstng I OTOEFFSAWNLBDEI0- 5098 Listeg |6 OTOFFSANINBDBID-50574 Liséng i3 OTOEFFS4WINBDSID-50873
Pending Review Colr; Backs Cokr: Yelows Color: Yelows
£ Scr M e §
Sales in refund D 0208214 Date: T804 Date: G5OV
Sales History Shipping Changes: 3 Shigpng Charges: 40 Shipprg Changes: 0
Boyer st Boyer waarcanchas Soyer roeyno
Q Logout
Vakdation date: 08062014 Qty: 1 date; 07062014 Oty 1 Vaidstion date: 0S/062014 Qty: 1

Please dispatch item(s)

=R Contact buyer
Confirm Dispatch

Cancel

Contact buyer

Confirm Dispatch

Please dispatch product

R Contact buyer
Confirm Dispatch

Cancel y

You can see buyer’s details by clicking on buyer’s username
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5. Confirming buyer whether products will delivered or not

D m B n B Newer first v S1°Y ::
FIFA

ARE YOU
READY? World Cup

France Worid Cup Jersey 2014 Brazil World Cup Jersey 2014 Brazl World Cup Jersey 2014
‘ bangl 2014

Pending Confirmation 500 500
Pending Prepayment

Pending Dispatch

Order info Order info Order info
vaped Ordler Ne: 200025012 Order Nr: 200085352 Onder Ne: 200012172
Usting 4 OTR2IFFEAWILEDSIOS088% Latg I¢: OTO2AFFSANNEOBIR0574 Ustng - OTRSFFSAMNEDBIO-SSTS
Pending Review Coor: Backs Cokor Yelows Calor Yelows
s S S u Ser s
Sales In refund Dae 0208214 Date: VMM Date 0508214
Sales History Shepeg Chages: 3 Shgpng Charges: 40 Shopng Cranges: 40
Beyer st [ — [—
Q Logout

Vakdation date: 08052014 Qty: 1 dagin date: 07/06/2014 Qty 1 Valdation date: 05082014 Qty: 1

Please dispatch item(s) Please dispatch product

= Contact buyer = Contact buyer = Contact buyer
Confirm Dispatch Confirm Dispatch Confirm Dispaich

Cancel Cancel Cancel \

You can see buyer’s details by clicking on buyer’s username

6. Contact with buyer through email by using ‘Contact buyer’ option

D m n B Newer first v v :: E

FIFA
World Cup

France World Cup Jersey 2014 Brazii World Cup Jersey 2014 Brazl World Cup Jersey 2014 201 4

Pending Confirmation 6500 N b5
Pending Prepayment

Pending Dispatch

Order info Order info Order info
Shipped Orde . 200028212 Coder N 200088882 et 200002072
Latng i s Lsteg 4. OTO2SFFAWINEOBIO-SOT4 Ustng 14 OTOREFFSAMINEOSIDS08TS
Pending Review Color: Backs Caor: Yelows Color Yeloes
s s sy sor s
Sales lnrefund Date 03082014 Dt TN Dute: 05082014
Sales History Sevvhy Capar: 0 Stapog Crarges: +0 Shopeg Charges: 0
Bayer swt Beyer shardemean Sayer. omyne
Q Logout
Vakdston date: 08082014 Qty: ¢ Vsidston date: 071062014 Gty: 1 Vakdstion date: 050872014 Qty: 1
Please dispatch item(s) Piease dispatch item(s) Please dispatch product

2 oo JE Conacto
Confirm Dispatch Confirm Dispatch Confirm Dispatch

Cancel Cancel Cancel V

You can also contact the buyer through email by using ‘Contact buyer’ option
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7. Send direct email to buyers by using message box

Message create

Subject Other v

Text* Daar Customer,

Please enter the letters as they are shown in the

Image. igpuﬁ

8. Can only cancel the order when there is no stock, but need to inform customer service

first.

n m n B Nawer first v 51y :: E

Tony  CECEE il
READY! France World Cup Jersey 2014 Brazil World Cup Jersey 2014 Brazi World Cup Jersey 2014 World Cup

2 bangi 2014
Pending Confirmation 500 / 4 % b 500 £
Pending Prepayment M
Pending Dispatch
Order info Order info Order info
Shipped Ordec Nr. 200029212 Ordar Nr. 200085552 Ordac Nr. 200012972
Latng i 5033 Listeg Ié: OTOZEFFSAWINBDED-4074 Listeg 1¢. OTIZEFFSANINEOBIDE07S
Pending Review Cokr; Backs Cokr: Yeoes Coler: Yelous
2 § e S §
Sales in refund Owe: ca0824 Oate: OTB2I Ow OBOBIN
Sales History Stippeg Chages: +0 Sigpng Chames: 40 Shgpeg Crarges: 40
Suyer azd Boywr. shacosear Bayer reyno
Logout
A Lo Vaidaton date: 081062014 Qty: 1 Vaidaton date: 07/062014 Cty: 1 Vaidstion date: 051062014 Qty: 1
Please dispatch item(s) Piease dispatch item(s) Please dispatch product

=R Contact buyer = Contact buyer = Contact buyer
i Confi

Confirm Dispatch Confirm Dispatch Confirm Dispatch

™\ . - sk
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8. Most importantly all order will be cancelled automatically if seller does not react

within 48 hour.

Shipping Information

Shipping Company
Delivery Expected Date
Tracking Number

Tracking URL

9. Representative needs to send product within 48 hour and click on Confirm Dispatch

button. Otherwise order will be cancelled.

Browse by Category v All Categories v | J.J 'm fooking for l My Account

& Myl © i 4 | 2 NEEE v sy B S
ARE YOU FIFA
mv! My Sales WOIH cup
France World Cup Jersey 2014 Brazil World Cup Jersey 2014 Brazil World Cup Jersey 2014
& o 2014
Pending Confirmation 300
Pending Prapayment
Pending Dispatch
Order info Order info Order info
Shipped Order N, 200028212 Oder Nr: 200088552 Order Ne: 0001272
Listing & OTO2EFFIAWILBDRID- 50983 Listing I¢: OTD2LFFSANINBDBID-50874 Usting 14 OTOREFFSEWINEDBID-S04T2
Pending Revew Cor: Bocks Calor Yetous Color: Yelows
so S Sa M s S
Sales in refund Dase: 25082014 Dare: 07082914 Oate: 05082914
Sales History Shoong Changes: &0 Shepng Crages o0 Shppng Chages: 40
Buyer: st Boyer. shardenean Bayer. om0
Logout
A Lo Vaidstion date: 080872014 Qty; Valdation date: 07/062014 Cty: 1 Vakdstion date: 05082014 Qty: 1
Please dispatch item(s) Please dispatch item(s) Please dispatch product

Confirm Dispatch

/

Confirm Dispatch

Confirm Dispatch

Cancel Windows
1

Click on Confirm Dispatch after you have sent your product. Then a window will appear.
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A B [+ o E F I}
Delivery Partners
Contact Hame | Phone Number Email Address Zone1 Zone? Zone3
Mr. Razin 01856012484
Mahmud {Available), 50 Taka COD COD-70 taka -
DELEX Delivery  |(MDWMd. 01855568411 |mirazinmahmud88@gmal o o Mo deliveryin | Sylhet, Chittagang
Shohag (Mot Available Gazipur fortime | |, Barisal, Khulna
Hossain Right now) being
COD-70 taka -
50 Taka COD 60 taka - dhaka ;
FOUR STARS Arman 1759357800 n/a within dhaka suburbs sylhet, chn'_[agong
{from april 1st)
70 Taka, Syleht,
JAKHAN TAKHAN ) . Dhaka City COD - | 60taka-Dhaka Khulna,
EXPRESS Mr. Rubel 1747531724 |mainul.ahshan.asik@gmd 55 Taka Suburhs Chittagana,
Rajshahi etz
Road Runner Farwah Tasnim 1967700622 |farwah_tasnim@yahoo.co 80 Taka COD

v’ Online Advertising:

Internet based advertising or online advertising is one of the key part of growth of the

digital marketing strategy for most organizations and corroborate the business models

of digital publishers and online business. In this special report we cover the recent

developments and the research about the size of the sector like full stories, data and

videos on click-though. Bikroy.com, e-prothomalo.com and e-kalerkantho details are

discussed below-
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® * Bikroy.com
(EAITAB! T AL

Its mission is to help people in Bangladesh to make great deals, but creating by far largest and

most easy-to-use online marketplace.

The advertisement details for Nestlé Alegria machine is given below showing the demo-

Square (on detaled view)

=—m

— TN TN

(@ s— WMzte rons 140000 "2 50

e Other gucrones w000 12500

- Cars & et LOncm U250

Property MO0 75000

ez 2,000 200

Nictwr 1290000 Basn

S —

Mobile leaderboard (on rmobile search page)

Tz Retng oy 1020000 msm
Motde srone DX .50
Owrer swcirones 23530000 T
Cars & stacies 1 AL0.000 75300
Progarty IR0 75.000
xes 2000 25.000
Nioowr 150000 0300
L
Barrers wil be fve on both Bangls and English version of Baroycom '

Al prices ate in BOT and exchmive of 15% VAL
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First lnting page 1520000 20000
i Motk srores 40000 7.0
E CO— Othe aucrones AN Tame

Cars & watacies 108000 150,000
Property RO 100000
xee p ot o] oo
N cther 1050000 0
—2 Skyscraper (on search page)
owes 13 s pag: 1230000 192500
_ Wew e 000 w0
i —— 2 Ouer ocroncs 100000 LLE
—— Cars & whicus 100000 50
Progeryy oo [S2 -
aes 00000 31,50
_— Nictrer 100000 .50
Barrers wil b fve on both Bangls and Engfieh version of Bikroycom
M proes are in BDT and exchsive of 15% VAT
320 x 50 px
Mobile Banner
Dimensions: 320 x 0 px
Effective way to reach potential customers on the go. This rectangle placement
positioned on the Mot site has a high reach throughout the country, from villages
to large oties
°
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Square

Dimensiors: 250 x 240 px

An effective way to reach a target audience. Choose your placement from our main
cateqories such as Mobile Phones, Property or Jobs.

160 x 600 px

Skyscraper

Dimensions: 160 x 600 px

A cost efficient placernent on our search result page with high reach
Great for brand building
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( .
R S— WAL R

LY Te—

| | 1 | | |
- '

L eaderboard

Dimensions: 728 x 90 px

Strateqgically positioned below the search bar the leaderboard is Viewed by
aimost every user of the site. A good choice if you want to buiid brand
awareness
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€prothomalo.com
Prothom Alo is one of the leading corporate houses of Bangladesh. Moreover, its daily
newspaper “Prothom Alo” published from Dhaka in Bengali language. The online service is

now become popular and more accessible for all over the world. The online services are in

different form like:

v’ Web Site:

The online portal of Prothom Alo (www.prothom-alo.com) is one of the popular

Bangladeshi Web site in the world. Over 1.6 million visitors from 200 different
countries and territories across the world with 60 million page accesses this portal per
month

v" The e-paper:
E-prothom Alo (www.eprothomalo.com) is the Number 1 e-paper Web site of
Bangladesh. 160 countries, 465 thousand visitors access this web site and each of the

visitors stays for 20 minutes on an average.

v' Facebook:

Till October ‘13, 768 thousand people are following “prothom Alo” newspaper
through Facebook.

v’ Prothom Alo Blog:
Prothom Alo Blog (www.prothom-aloblog.com) provides a platform where thousands

of bloggers share their constructive thoughts on various contemporary issues.

v’ Prothom Alo App:
Nearly 700 thousand Prothom Alo app for smart gadgets has been downloaded till
October ’13.
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(5 IR 2038 (AT FILFA)

ST © www.prothom-alo.com, www.eprothomalo.com

&%/ ST @nifEs 7 st Eprothomalo ¢ At I ewifre =m0

T At frefs c@gma
cowTEa A4 A offs e 3% (afeq) 4000 Siw M BT T SIS T8 A GrIETTe)*
oSt e Bt &ifis T T (ST 8 oo Brar S 8 affs e fee (afEm) b, ¢oo0 BT
R0 g o B 2ifis i e (afew) @,000 BIF
Ao ot (FE s IR ) offs e B (afew) 30,¢00 B9 (TOEE T #ffs = 2fes () 9,600 Tl
o B (FWACE & T 3f)  elfis e 2 () sacooBrar M T RO 4P 7 qrRmE
TS o [ T Fee (Tfe) Y,000 B QW$ E‘-E I g;ﬁ (:?7’) Y,¢o0 E
o opbote ot affis e 3fee (3fe) ssco0 B O oS T A (MeY) - 000
o7 w81 ST Bl (C4ET) #[fs e Fes (afiem) 33 @0 B m"m 2fis e Bfde (3fem) ©,¢o0 G
Aot 1 offis =T e (afeA) yo.000 B W VIO SFIG T G o ar -
AT/ ofH effis e 2 (SAFTTCE) b 000 BIF ; are W*m (C) 9,¢00
e qifeen/faov= 2ifs st 2fee (afew) tr,000 GBI ;ij_; ; = ( ﬁ'ﬁw’im (@) ©.¢o0 BT
- /| & E ,G00
e o e 3fe (eC)  wooo B ofe e 3 (af67) 000 B
afefis el offs T 3fes (3fe) b000 B SO T of® ¥ e (A®) 0,00 TR
Sfifirs et o % B (WTETAN) 8,000 Bt W AT IS T I (BrICHE)
ERRE L] aifis gem 3 (afem) 33,000 BT
AR g o wfefie we% oo o offe 7o 3 (3fe7) 3,000 B
{5 o V-f@'ﬂ Pl 2 T e (3few) yo,000 BI@!
9w BT (AT T 3 effs T 3 ¢e 000 B (TSGR HT dffis =T Zfes (afem) br,000 B
T BT (A 2 T ) eifs T e ot,000 T B WY RIS T 399
(T ST (ST & T 3fd)  effis s 3fds 33,000 GIel ST o i T 2fee (Tfem) u,¢00 T
SR IR SAreT iche Y e wteta festsitrs qrem et 2 e L &ifs e Zfee (afem) @,000 BT
cwerEE Ao s werry 3 (2fgw) ©,¢00 BrF!
@ftge et B S aFife T g
e el @ R R orem 2 A | @ e R T s o #fs w=m 2fee (7Fe) v,¢00 B
S T T GG 3,800 T G A7t &lfs e T o Tt | g (AT oy iy fs e 2 (77eR) @,000 BT
A 8o T W TS T cosTE b ofe @i 3 (feR)  ©,eo0 Bl
iitee faweie W sewE Geent g geve e fre wne fne W S A ST o A
T ToAR: e ofb #ifis e e () u,¢00 BT
I TED: R Yot 57w 2% Sfefe | GHD 2 fAr: Revais 9008 0% cworam opin afis @y 3 (3few) o ¢oo Bt
@o% Wefw | (GG B TH: ATTM e 7% Yoo% AeHE | TAEATTR, P goie T vaaE
fwienf 3,000 B 20 (G0 37 9% A 2,v00 B | 4 BYIS oY% WeHE off's e B (aeR) ©,¢00 T
fozar s e =fafl et Rt e wioies =i | B ClEres: swfe = o
24 AT AFiT 7T @TigE [FwEtig 94T 2t #fs warg 3fae (afew) ©,¢00 G
www.eprothomalo.com-a &1 Tty eFifite germ s ey B 5Efs fy: ewife =8 eware
wize'a (8w coti5T www.prothom-alo.com-4 a fi 423 (741 13 | aifs = 2 (3fem) ©,¢00 B
THA: @Tge [QEen e eifardd swe w2 fa S yoy wifeig e W o TG IW: AFHE 77 ST
fRrwro=fe Tt v 209 | SuieaerTRet, ST T e T (R (47 WA 2ifs e B (3fem) @,¢o0 Bt
Fuar Rt 0T | | REa e ]
Trafaa wrenel (AVETET) fwem (2 3 » F9m) 2,000 BET | 24T 5 s F=m 2fee (7fem) Yo,000 BT
SE— e w81 #ifs @y Bfee (afew) b,000 BT&
T3 9 TR TG T T S s B o i 3 oo T o T ofe wem e (%) w000 It
IF 7SR fir e == | afs 79 A wo Frma w7y f=a €ta | * GETIZ 2038 ZTE GIRAE WHt &Fifs 79 |
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To advertise in this renowned e-newspaper, Nestlé Professional just needs to select the
eligible place to put the advertisement so that people will get to know about their ‘Nescafé

Alegria Machine’.

-PIFIAIA

v’ Kaler Kantho:
Kaler Kantho is one of the most popular Bengali newspapers in Bangladesh. Its daily
print run is over 280,000 copies, along with hard copy they also provide online
service through:

v’ Web Site:
The portal of kaler Kantho (www.kalerkantho.com) publish daily news and also
arrange online poll “Jonomot Jorip” and provide the old copy of kaler kontho.

v’ Facebook:
Kaler Knatho maintains a social connection through facebook and they have more
than sixty two thousand likes in facebook page. They post most viewed and breaking

news in this facebook page.

The advertisement details are given below showing the exact location in the newspaper. The

advertisement is shown to people for 7days.
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Top Banner Size : 1000 x 90 px Rate : 400,000/=
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Full Banner below single page
Size : 658 x 60 px Rate : 100,000/=
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Sidebar Double
single page

Size : 313 x 250 px

Rate : 100,000/=

Sidebar Single

single page
Size : 313 x 150 px

Rate : 75,000/=
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I A
Online Advertisement Rate

Top Banner Size : 1000x 20 px  Rate : 400,000/=
First Banner-1 Size : 313 x 60 px Rate : 100,000/=
First Banner-2 Size : 313 x 60 px Rate : 100,000/=
First Banner-3 Size : 313 x 60 px Rate : 100,000/=
2nd Banner-1 Size : 313 x 60 px Rate : 75,000/=
2nd Banner-2 Size : 313 x 60 px Rate : 75,000/=
2nd Banner-3 Size : 313 x 60 px Rate : 75,000/=
3rd Banner-1 Size : 313 x 60 px Rate : 50,000/=
3rd Banner-2 Size : 313 x 60 px Rate : 50,000/=
3rd Banner-3 Size : 313 x 60 px Rate : 50,000/=
First category Banner Size : 658 x 60 px Rate : 75,000/=
2nd category Banner Size : 658 x 60 px Rate : 50,000/=
3rd category Banner Size : 658 x 60 px Rate : 50,000/=
Sidebar Double Size : 313x250 px  Rate : 100,000/=
Sidebar Single Size : 313x 150 px  Rate : 50,000/=
Category Banner (half)-1 Size : 313 x 60 px Rate : 30,000/=
Category Banner (half)-2 Size : 313 x 60 px Rate : 30,000/=
Bottom Banner Size : 1000x 90 px  Rate : 100,000/=

Sidebar Double on single page Size : 313x250 px  Rate : 100,000/=
Sidebar Single on single page Size :313x 150 px  Rate : 75,000/=

Full Banner above on single page Size : 658 x 60 px Rate : 100,000/=
Full Banner below on single page Size : 658 x 60 px Rate : 100,000/=
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v’ Search Engine Marketing:
Search engine optimization gives cost effective ways to drive audiences and paid
search engine advertising guarantees immediate customers for whatever phrases that
need. Frequently, companies direct a small share of their efforts and budgets to
domain names and search engine strategies like search engine optimization (SEO).
The ultimate building blocks of search engine marketing are:
1) Keywords and Labels:
Longsuffering searcher behaviors - pages/documents actually seem at the top
of search programs based on searcher goals and performances
2) Accessibility and Navigation:
It includes information architecture, design, layout, technical format which has
an accessible site steering scheme and URL structure that search engines can
edge
Authentication in the form of objective, third party link development and

social signals
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M Home Mal News Spos  Finance  Weather Games  Groups  Answers  Screen  Flickr  Moble  More v

YAHOO, nescafe alegr sionn M Q
nescafe alegria coffee machine

Web 5 . See more ads for
nescafe alegria north america home page

Images . , . nescafe alegria coffee machine
nescafe alegria coffee machine review
Video : : : nescafe dolce qusto coffee
nescafé alegria coffee and beverage solutions machine
News .
nescafe alegria coffee machine nescafe
ok nescafe alegria coffee coffee machines
Shopping nescafe alegria for sale coffee machine
Maps nescafe alegria a510 coffee coffee espresso machine
Mor : : maker
NS nescafe alegria commercial
Single Serve Coffee & Coffee Makers All Orders Over $49 Ship for Freel
Anyiine Tea & Accessories Carafes & Travel Mugs Ads
Coffee Grinders Coffee Makers Nescafe NES70821 Coffee
Pastday Coffee & Accessories Espresso Machines www.Office Supply.com
Past week 3792 reviews
Great Deals on Quartet NES70821
Past month Nescafe Machine - Huge selection at great prices Save up to 35% Off the Superstores!
GO 8]6 Alegria J “ HE fanasimir@gmailcom v
alegria coffee machine Remove
alegria shoes = W
; a W O
alegria shoe shop
alegria sandals

About 81,400 results (0.32 seconds)

Sell Coffee Machines - OLX.com.bd
www.olx.com bd/Coffee_Machine ~

Post coffee machines on OLX Free classifieds! Try it now

Real Estate in Your City - Find Jobs in Bangladesh - Services in Your Area

Home | Nescafe Alegria Welcome

https:/fwww.nescafe-alegria.com/ ¥

Welcome to the official Nescafe Alegria website. Keep your workforce motivated with
beautiful tasting coffee

Register - Machine - Meet your Office Barista - Coffee

Machine | Nescafé Alegria
https:/Awvew.nescafe-alegria.com/en-us/Machine v
The Nescafé Alegria is built to make great coffee. It even makes coffee fun
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&_ _ Your browser is outdated. Upgrade to Internet Explorer 11 for a faster experience. e Upgrade Free

Outiook.com Skype Mobile MyMSN Latno Bing Rewards ¥ mtf'"‘.: WFollow  Make MSN my homepage Welcome to MSN

age options | Sig

Web | MSN | Images | Video | News | Maps

m Sﬂ\' Nescafe Alegria X b bing ' Web Search l
nescafe alegria
nescafe alegna 510 barista coffee machine
m nescafe alegna coffee machine review _

channels comedy mMOVi€ pescafe alegria calories

0ria nutrition facts

September 7, 2014 as of 1:51 AM nescafe alegria as10
nescafe alega a10 coffee machine
« Nlichile nescate aleqria hot chocolate machine Ty
Sports; NISh'kvu WAV e W T IV WL W e W e IHE FIRS I-EVER umm‘NMKC.

LIVE IN YOUR MOMENT.

v’ Social Media Marketing:

Social media is the key to share message and connect to customer's social networks.
In addition, product branding through tagging and sharing Facebook, twitter, linked in

have revolutionized social media, and changed the way marketers communicate.
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Promotion on Facebook

| £ | NESCAFE Alegria Q

NESCAFE Alégria |
Food/Beverages

Timeline About Photos Likes Notes

W Message @ oo

PEOPLE > Post | Photo / Video

77,947 ik Write something on this Page
1e Chat (Off) v

Subscribing Youtube Nescafé Alegria

You [T a woe | i

NESCAFE Alegria

Home Viosoe  Olaylisis  Channels  About

Nestlé Professional

Nestle Professional
Subesribe

NESCAFE
/41(gria

= MAGGI® Professi...

Subcarive

Related channels on
YouTube

Single Serve Coff...
Subearive

[

TumiTravel
Subearive

=9 NESCAFE Mex
subearibe
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Customers twitts

€ Home & Notifications  Ff Discover 8 Me L 4 | Alegria machine o I 'z

Harvey Colston ('HarvColston - May 7
il This new coffee machine my mum has bought is @ magician in itself #nescafe
#alegria pic_twitter.com/NuEO1Kjfc4

) 4 ‘

& Expand

@R Cristiano Stoffel (- CriSiofiel Feb 2%
v" E-mail Marketing:
E-mail marketing is sending an email solely to communicate a promotional message.
Nestlé Professionals try to collect a list of customer or prospect email addresses to
send direct promotional messages. They can send e-mail marketing messages to their
LinkedIn connections and to other LinkedIn users who accept messages outside their
own connections using three basic messaging methods-
a) Basic messaging inbox:
The basic messaging inbox permits one to send messages to one or more

connections.

b) Group announcements:
Group announcements allow individuals to e-mail the members of LinkedIn

group.

What's New  InBox 55 smaiy
Ostete || Regty = Formmws || Soam | Move = | Actom ~ Show: N Lrak
o/ Dt . "
Marsetng Advice from J& Announcement Som John A

E"TRADE SECURITIES | You have a new account sta

Update your credt card in%

Susan Gl Soacedot foe e Week of N

Announcement from John Arnold
Markating Advice bom Jobn Amaid
2o Armost

LinkedIn Groups

Geoup: Markating Advice om John Amold
Sutyect Announcamant from Jobn Amold

This is your message
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Conclusion:

The dragonfly having four wings signifies the importance of integrated effect and is parallel
to the wrinkle effect. ‘Dragonfly Effect’ shows how synchronized ideas can be used to create
rapid transformations through internet with Focusing, Grabbing the Attention, Engagement
and Taking Actions. Nestlé professionals started focusing to grab attention for big
engagement of only Dhaka city people and take some valuable actions for marketing on
internet of Nescafé Alegria machine which has great coffee, made easy and undoubtedly “A

premium taste that enhance your sophistication with a glint”.
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Findings & Recommendation:

Till date there is no other flexible and small sized coffee machine has offered to any kinds of
corporate houses or any commercial purpose in Bangladesh. Nestlé Professionals ‘Step Up’
project is dealing with this Alegria machine. Without any kinds of calculation and
experiment, this project will not go in a long run. Fortunately, to achieve the key of success in
this project Nestlé Professionals is doing a lot of home-work. Internet is very powerful to
engage a good number of people. So a good recommendation is to follow the dragonfly effect
to prosper in this project. The dragonfly effect is quick, effective and fast way to use

marketing on the internet. The method relies on four essential skills-

wmg 1 Facus Aclionable fE

Wing 4; Take Action

Empower others, enable them - 1
and cultivate a movemeant J

will make an impact

(LH.A.T.C.H. a goal that @

Happiness

Aaker & Smith (2010).
The Dragonfly
Effect: Quick, Effective,

and Powerful Ways To
Uise Social Medla

Wing 2: Grab Attention
Stick out in an overcrowded,
evermessaged, nolsy world

Unexpected j)

[Visceral j@

@Y Tel a story

(£e Empalhize
Be authentic

(] Maich the media

Wing 3 Engage
Make people connect with your
goal

&
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