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Ch 1: Introduction

“Let the beauty of what you love be what you do.” — Rumi

The most interesting and rather funny thing about my passion over copywriting is that, when | was
doing my advising in the USIS in the online semesters, I misread the course to “copyright” and
thought | was going to learn legal stuff there. However, | was instantly in love as soon as the course
started an | got to know about the basics of copywriting. | was able to discover that subconsciously
| have been passionately seeing and observing advertisements whenever | recieved the chance- in

T.V., billboards, posters, brochures and so on.

So, right after finishing the course with flying colors, | was determined to do my internship in the
copywriting field. I recieved the perfect chance in Lab Prolific to try out my capabilities. Though
the company was technically a startup as it was relatively new in the competition, | recieved the
chance of learning so many new things inside and outside my job area. There were challenges of
course, and | had to learn to get around with those obstacles. The courses | had to do as an English
Media and Cultural Studies major helped me a lot in this internship. But among them, the ENG:404
copywriting course was the most prominent in the field. For example, I can say | learned the basics
of copywriting, several techniques, audio visual promotions, essentials of persuasive writing and
many more techniques and theories. The course also offered me to experience copywriting first
handedly as our faculty gave us tasks in exams and projects where we had to write headlines or

copies for various types of products, make full-fledged brochures and so on.

Without the course, | would feel like a fish out of water literally. Also, the course inspired me to

stroll the realm of copywriting, and so | researched about copywriting online after finishing the
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course. All of these together made me ready enough to join as a copywriting and content writing
intern at Lab Prolific. Now that | am done with my internship, | feel more than ready to join bigger
and better agencies as a copywriter and dream to create wonderful works in this sector, all of

because a small step that I took years ago, which is taking the copywriting course.

Ch 2: A Short Introduction Between Me & Lab Prolific

Lab Prolific is a digital marketing agency started in 2022. It is a sister concern of Prolific Infotech,
which is a software development company. Though lab Prolific is relatively new in the market, it
has been doing quite well in making quality contents and acquiring new clients now and then.
Their services include Social Media Marketing, Content Marketing, Ecommerce Consultancy,
Media Buying & Planning, Strategic Planning, SEO (Search Engine Optimization), Web
Development, Mobile Application Development and so on. My nephew was already been working
as a Junior Visualizer and that is where | came to know that Lab Prolific was looking for a Copy
and Content intern. I instantly applied through email and joined the interview. The interview board
consisted of three persons; Mr. Zaman, the CEO; Mr. Utsho, head of creative and Ms. Isha, senior
content writer. They set a very comfortable atmosphere in the interview board and asked me about
my study background, experiences, hobbies and many others. After that they explained me my
tasks and job role as a Copy and Content intern, which | replied quite confidently and positively.
After passing the interview, | was asked to visit the office again somedays later for a small test.
The test included some grammar tests which were practically child’s play for me. But the other
task was to write an actual copy for a social media post of food chain restaurant. They were actually

working on the copy themselves and wanted to try me out. | gave them a copy and 5 more as drafts
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just in case. The interesting part is that copy was actually accepted by the client and it was posted
for real! When | came to know about this after joining the office afterwards, | was both surprised

and satisfied with my own performance.

LAB SERVICES +
BROLIFIC HOME SERVICES BLOG ABOUT US CONTACT US ° ° e I

Social Media Marketing
Content Marketing
ECommerce Consultancy

Media Buying & Planning

Strategic Planning

SEO (Search Engine Optimization)
Web Development

Mobile Application Development

Figure 1: Lab Prolific Website

However, couple of days after the test I recieved my confirmation letter in the email and was very
pleased. | was asked to join from February 6, 2023. The reason of this odd date is that previously
in the interview | explained that | had a cultural event that | have to attend till February 5. It was

really considerate of them to keep it in mind for me.
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Figure 2: Lab Prolific Facebook Page

Ch 3: The Journey Commences as an Intern

Before | start writing, |1 want to thank Lab Prolific from the depth of my heart for giving me the
opportunity to prove my capability in copywriting and content writing that | was willing for so

long.

As mentioned before, | started from 6" February. On the first day | was actually over excited, and
so | reached the office 20 minutes before the starting time. On the first day | tried getting
accustomed with the norms and regulations of the office, such as, at 9 am, before the office starts,
everyone in the team gathers around and speaks out their tasks of that day. As it was my first day,
Iintroduced myself and tried to memorize everyone’s names and designations. My supervisor, Mr.
Utsho was the team leader and Ms. Isha was the senior content writer. Mr. Utsho started to train
me as a copywriter. He taught me how to market research about a client. He told me that at first, |

need to know about my clients before writing any copies about their products, and to do that | need
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to thoroughly research their Facebook page, website, see how they convey their messages in their

posts. It was important to know about a client’s taste of contents and their preferred way of

marketing. In addition to these, it was imperative to also know about the client’s competition

businesses.

9 349, KRVIVACITY (LEVEL 5),
BADURTALA, KANDIRPAR, COMILLA.

Figure 3: My first copy to be published
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For this, the first client | started working on was from the USA. It was a rental service provider

named RentMy. | started on researching on RentMy. Firstly, | started to go through their Facebook

page, website and carefully observes how Lab Prolific has created visuals and copies for their

marketing posts. Before me, the copies for RentMy were created by Ms. Isha, the senior content

writer. She also briefed me about the client and instructed me how to write copies for an American

client such as RentMy. | also found out some competitors of this client situated in the same country

and noticed their style and what they offer their customers. However, couple of days later | was
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assigned to other clients from our own country and Ms. Isha continued to work for RentMy once

again.

Now let us talk about my content writing part. Just like copywriting, | have been briefed about
content writing for Lab Prolific from day one. Mr. Utsho assigned Ms. Isha to prepare me for
content writing as she was the senior content writer, and knew this field better than anyone else in
the room. Ms. Isha informed me that | was to write blog articles for the Lab Prolific Website. At
first, | felt very nervous about this, as | was totally unexperienced in both writing lengthy contents
and also online blog articles. But as Ms. Isha started to train me, | started to get familiar with the

task.

First of all, she explained me about the key factor about blog articles, which is SEO. SEO stands
for search engine optimization. It means optimizing a written content according to the terms of a
search engine so that when someone on the web searches something using the search engine related
to the content, the search engine would show that content on the top of its million search results.
The more optimized the content is, the higher is its chances to appear in the first page of the search
result. Now days almost nobody ever looks beyond the first page of the Google search result. Of
course, by search engine optimization we mean Google. Ms. Isha briefed me from the ground level
about the rules and regulations of SEO. After a week of briefing and practicing, | was able to start
writing blog articles. Our whole office communication was run by the slack app through various
channels. So, Ms. Isha started to send me topics and keywords of the blog through slack and
provided a word limit and deadline. Though at first | was struggling to meet the deadlines, as | had
to also write copies for multiple clients every day, but afterwards it started to become more and
more easy for me. Also, Ms. Isha was very considerate and lenient about deadlines and always

kept in mind that | was an intern and this was a first time for me.
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Ch 4: My Everyday Tasks as a Copy & Content Intern

Everyday | would start my day in Lab Prolific with the daily group meeting. After one week of
briefing and training, | was given responsibilities of three clients; Aamar Pharma, which is a online
medicine delivery service; Education One, a student counselling service and Prolific Cloud, which
is another sister concern of our mother company- Prolific Infotech. | had to write copy and captions
for the social media posts of these clients. Each of these accounts had their own content calendar
which was shared with me. At the beginning of everyday at office | would check these calendars,
discuss with the assigned client support manager about the context of the content that was assigned
to that day and get the initial idea for that content. Then, | would also discuss with the visualizer
who was going to create the visual picture/video for that content. Finally, I would create 5-6 copies
and at least 2 captions for every social media post and send them to the respective client manager.
Afterwards, he/she would choose from those options and finally clear it with the Team Lead, Mr.
Utsho and send to the client end. Whenever | had ample time in my hand, | would follow the

content calendars and create multiple copy captions in advance for the upcoming days.
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Figure 4: Initial example of copy & caption for Aamar Pharma
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Figure 5: Initial example of copy & caption for Prolific Cloud
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Figure 6: Initial example of copy & caption for Education One

Most of the times my copies and captions would be approved in the first chance. However, there
were times when the client manager/ team lead/ the client required adjustments in the copies or
captions and | would have to modify or fully redo them according to their instructions. These
works of these initial three clients was not the same at all. The first two clients | mentioned above,
Aamar Pharma and Education One was managed by Ms. Qishi, our senior business development
manager. On the other hand, the third client mentioned by me, Prolific Cloud was handled by the
Team Lead himself. Aamar Pharma did their marketing in Bengali, so | had to write for them in
Bengali. Whereas, Education One and Prolific Cloud did their marketing in English, so, | had to
create copy captions also in English. Unlike the first two clients, | had to also post the contents for
prolific cloud in LinkedIn, Facebook and Twitter. The complete access to these accounts was

handed overed to me.
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Coming to the blogging part now. After briefing me all about SEO, Ms. Isha started to instruct me
about writing the blog itself. For every blog, | had given a short title and some keywords which 1
had to research online about. I would try to find related blogs from big platform such as

https://hackernoon.com/ or https://neilpatel.com/blog/ and read them thoroughly, find out how

they have written it, the word length, how many sections they have created, or how they have
started and concluded them. Also, after finishing the blog, | had to collect related images that
would go in the blog. Sometimes it would be up to 6-7 pictures and sometimes just one or two
depending on the blog. If I wanted a custom picture, | would instruct the visualizers and they would
create one for me. Otherwise, | would just collect it from the web, with proper citations of course.
There was another important work before publishing the blog. After finishing, | was instructed to

run the blog through https://smallseotools.com/ and https://www.seoreviewtools.com/readability-

checker/ to check their plagiarism percentage, SEO score and readability score. This is the first

ever blog | had written for Lab Prolific:

https://labprolific.com/swot-analysis-in-marketing/

Ch 5: A Field Trip Day

For a desk worker, a field trip was like a fun bonus for me. A client named “flipper” had requested
two persons from our office to visit them in order to discuss about some important matters.
Unfortunately, the people that were supposed to do the visit was unavailable that day. As the team
lead asked for me, I agreed at once. So, | was sent to their office in Dhanmondi with Mr. Muaz, a

motion designer from our office. We both were very glad about it as we hardly had any chance to


https://hackernoon.com/
https://neilpatel.com/blog/
https://smallseotools.com/
https://www.seoreviewtools.com/readability-checker/
https://www.seoreviewtools.com/readability-checker/
https://labprolific.com/swot-analysis-in-marketing/
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work outside. Our expenses were later covered by the office. We also faced some difficulties
finding the office building as none of us had ever been there. After entering the office, we came to
know that they called us for two reasons. The first one was quite unfortunate. They had some
complains about the client management from our end and some other related matter. Though none
of us had to do anything with the complaint, we had to sit there and listened to them. We also
assured them that we would inform the office about the complaints and they would be handled
properly. The second reason was that they were opening up a new showroom in the Orchard Point
shopping center and they wanted us to decorate the room. We visited their showroom in Orchard
Point and discussed with them about their requirements and took some measurements of the walls.
Finally, our job was done for that day and we headed for our office. Despite the ups and downs,

the field trip was very exciting for me.

Ch 6: Moving On

From the very beginning of my internship, copywriting has always been interesting for me, no
matter how many | had to write in a single day. There had been days where | had to write up to 13
copies and captions, and | would still look forward for more. However, I could not say the same
about blog writing, as it was totally new to me and also sort of boring and lengthy too. However,

this view about blogging was changing as the days passed by.
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Figure 7: Initial example of copy & caption for flipper

About a month after writing for these three clients mentioned above, | was introduced to some new
clients. The first one was flipper, which I mentioned in the previous chapter. This account was
managed by Mr. Tofazzal, our Brand Service Executive. Flipper is mainly a platform for buying,
selling and exchanging pre owned smartphones, but it also provides the purchase of other brand-
new electronics such as laptops, smartphones and so on. The copy and captions | had to write for
this client were mostly in Bengali other than some exceptions. Unlike the previous three clients, |
had to face some difficulties regarding this one, as the client was most of the time unsure of what
to post on their social media pages. There were times that | would carefully prepare a copy-caption
and would be cancelled on the last moment and instead | would be given another content to work
on. Moreover, being an electronics business company, flipper had to keep up with the latest
electronics market, especially smartphones and laptops. As a result, everyday | had to keep my eye
on the trending electronics market in our country and come up with new ideas for contents relevant

to flipper. 1 would then introduce my ideas to the client support manager, Mr. Tofazzal and he
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would instruct me if | were to work on a particular idea or not. On the last days of my internship,

the Facebook page of flipper has handed over to me for posting contents.
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Figure 8: Initial example of copy & caption for flipper

Ch 7: All Work & No Play Makes Dipraw a Dull Boy

It was not all work during the office hours. We had our time for entertainment. The office had
enough recreational instruments for the employees such as a table tennis, cricket bat and ball, some
basic gymnasium equipment and so on. We would enjoy these instruments in our own times. For
example, every day after having lunch, we would play table tennis that was in the office.
Sometimes the office would arrange table tennis tournaments among all the employees in the
office. Most of my colleagues were very friendly with me from day one. We would often go to tea

stalls after lunch and have some gossips among us.
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Right after | joined, | had the chance to experience a wonderful cultural event by our CEO, Mr.
Zaman. The event took place on 14" February, which was coincidentally both Valentines Day and
Pohela Falgun. Right after the lunch break, suddenly our CEO came into our office room to
announce the good news and started planning with us about the event. As I am a man of music, |
suggested him that a musical show can be arranged. To my surprise | found out that Mr. Zaman
did also play guitar. After some hours of rehearsals, we got on the stage and performed some songs.
Our team leader and some other colleagues also joined with us on the stage. The event concluded

with a grand feast on behalf of Mr. Zaman. It was really a memorable day for me.

Ch 8: Works During Ramadan

April was the month of the Holy Ramadan. Working during the Ramadan month helped me to gain
some other kinds of knowledge about the marketing and copywriting world. Moreover, this was
my last month as an intern and | had gained the responsibilities of some more clients; they were

Study Group and Winstar, who were also student counselling organizations.
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Figure 9: A Ramadan Focused copy & caption
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Just like every other consumer-based company, our clients also started to relate their products to

Ramadan and started marketing in that way, except for the student counselling ones. For example,

I had to post a Ramadan time schedule on flipper’s Facebook page. Also, Aamar Pharma started

to promote their nutrient based medicinal products as a cure to the exhausting heatwave and

dehydration due to fasting.

Obviously, our office time was modified from 9 am-3.30 pm considering most of the employees

had to join Iftar at their house.
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Ch 9: Not a Bed of Roses

Apart from all the good things | experienced and learned from the internship, there were also many
obstacles | had to overcome, because everything comes for a price. There were challenges in every
step of this journey. Firstly, the blog writing. As mentioned previously, in the earlier days | had to
struggle much in blog writing as it was very lengthy and totally new to me. Moreover, | was also
facing difficulties in managing time for both copywriting and blog writing, as | had to do both on
the same days. There were days when | had to write over 10 copies and captions, and also asked
to write blogs. When 1 finally realized that both of these works can not be done in the same day
simultaneously, | explained it to Ms. Isha. | was very fortunate that she understood my situation
and suggested me a solution. After I tried her solution, things became easier than before and | was

able to bring harmony between these two different tasks.

Another problem arose when the summer came in the middle of March, and honestly, | was quite
disappointed with how the office ignored our situation. Though it became really hard to work in
the heatwave in those days, the management did not manage any air conditioning system for us
and kept telling us that they were struggling for funds. Finally, we had to relocate to a smaller
room which had air conditioning from before and was used as a meeting room. It was really

difficult for us to manage a team of 13 persons into one small room.

Another minor challenge was about the holidays. As we had some USA based clients, our holiday
was on Saturday and Sunday, instead of Friday and Saturday. | had to rearrange my holiday plans
for this, which excluded meeting with my friends most of the times, as they had conventional
Friday-Saturday holidays. The last one | would like to mention that our salary cycle was also a bit

different. We were given our salary after 26" of the month, instead of the first week. This also
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made me modify my financial plan for every month. Moreover, my salary of the last month there,

which means April, was given to me in the end of June, which was very upsetting.

Apart from these inconveniences, everything else was pretty fine by me. Also, I did not expect that

it would go entirely smooth, because, again, everything comes for a price.

Ch 10: Applying Theories into Works

As mentioned previously, Eng404: Copy writing course was the main reason that | joined into a
copywriting job, but I could not have done it properly without the help of other media major
courses | had done through my journey in Brac University. Those courses are Eng440: English for
the Print Media, Eng401: Editing, Eng440: English for the Print Media, ENG333: Globalization
and Media, Eng331: Cultural studies: Theory and practice and lastly Eng465: Translation Studies.

Let me explain some of their contributions one by one:

Eng404: Copy writing: The book that was taught in this course was The Elements of Copywriting:
The Essential Guide to Creating Copy That Gets the Results You Want, written by Robert Bly and
Gary Blake. This was a complete book about copywriting that taught us from the very ground level

to the application stage.

The course informed me about the do’s and don’ts of ethical copywriting. For example, it taught
me how to avoid sexism and racism by replacing and using certain phrases and words. This theory
became very useful to my copywriting and content writing. Also, from the course | learned how

to create interesting and eye-catching headlines instead of boring and irrelevant ones. This very
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theory was very useful in order to create eye catchy copies for products as well as interesting titles

for my blogs.

Another useful technique that I learnt from this course was that one should keep the sentences
short and write in simple words, rather than making it long. Also, it is imperative to write in short
paragraphs in order maintain attention of the reader, rather than writing in humongous paragraphs.
This technique came in handy in times of writing blogs. After finishing a blog, | would recheck it
fully for long sentences or paragraphs. As a result, my blogs started to become easier to read and

fluent.

Last but nor least, | would like to mention another noteworthy theory that | learned from this
course, which was really vital in my copywriting role in the office. The theory goes as “Don’t be
cleaver in the sake of being cleaver”. The theory clearly urges to write copies in a simple way,
using simple words, and prohibits the use of jargon words so that the audience does not become

confused.

Eng465: Translation Studies: This course was about learning how to translate from English to
Bengali, and vice versa. It was another great help at my copywriting. As a copywriter, | had to
always write copy-captions in both English and Bengali. It would have been really difficult for me
to do these without knowing the fundamentals of translation. This course practically prepared me

to face such challenges related to translating from Bengali to English, or vice versa.

There were such times when the client would provide me some details in English and | had to
translate them in Bengali in order to ready a content. Situations like those allowed me to apply the

theories that | learned in the course. Some of the theories are Modulation, Calquing, Intra-System
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Shift, Merging and others, which were from mainly two books that was taught in the class-
Translation: An advanced resource book for students and Introducing translation studies:

Theories and applications.

Eng440: English for the Print Media: This was another prominent course from my major area.
The course focused on the tactics and regulations of writing in print media such as newspaper,
magazines, tabloids and many others. From this course | came to know about the five news value
factors of print media; they are prominence, proximity, timeliness, consequences and oddity.
These 5 news value factors mainly helps to regulate the newsworthiness of any news story. Though
they are meant to be used for news stories, | also managed to utilize four of them into my

copywriting and blog writing, and | will explain them below:

Prominence: Before writing any news story, we have to consider the importance of that topic over
the audience. Any event, person, or company with a significant following will always be
considered newsworthy because they already have a sizable audience. In my copywriting tasks, I
remembered this particular point before writing a copy for a product. Before choosing an USP
(unique selling point) for a product, | double checked the importance of that USP in the market by
analyzing the mentality of the consumers. For example, when | wrote the copy for flipper where |
put emphasis on the USP of “free delivery”, I considered the power of free delivery over the
customers, where customers get automatically triggered to buy something where there is a free

delivery offer on the table.



Dipraw 24

) Aamar
'0 Pharma
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+88 01874 761 111

Figure 10

ol
NONPROFIT [P

ADVERTISEMENTS s

All that glitters Is not gold. Likewise, all advertisements do not aim to sell products. Non-
profit advertisements are that type of commercial

Unlike other corporate entities, non-profit or charity organizations do not sell products to
make money, It doesn't work like that, sorry. They mainly pull off thelr campalgns and other
activitios through donations, grants, and charitles,

As you have come to read this blog, it's safe to assume you are new to this world of non
profit. Say you have some business with this world. For example, you want 1o start 8 nonprofit

Figure 11
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Also, while setting up a proper title for my blogs, | kept in mind what specific words attracted
more audiences to click on blogs more than usual, and wrote the titles according to that. For
example, in my blog on non profit advertisement, | inserted the word “investment” to attract more

web users.

Proximity: Proximity means the relation between the target audience and the location of the event
that has taken place in a particular story. In simple words, it is the distance between the audience
and the news event. For example, people living in Bangladesh will be inherently more interested
in an event that has taken place in their own city than an event that is happening in Mauritius.
While copywriting, | kept this point in my mind and tried to relate the copies to events or trends
that are taking place in Dhaka, as my target audiences were in this city. For example, while writing
a copy for Aamar Pharma that was on medicines for seasonal flues, | connected the copy with the
seasonal flues that was taking place at that time in Dhaka city in order to connect my copy to the

target audiences.

Aamar
‘0 1 Pharma

+88 01874 761 111

Figure 11
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Timeliness: This news value factor suggests that current and immediate events or information
always attracts the most audience attractions. Audiences provide their utmost attention if the event
or information is a “hot topic”. In order to write copies for flipper, I always stayed updated with
tech related news, as flipper was a platform for buying and selling electronic commodities. For
example, when Samsung announce the release of their brand new model of laptop, | immediately

wrote a copy on it and published it on the very same day.

SAMSUNG

NG TR

BT 9TIRRIIETH

ST AR aTtstE st
Galaxy Book 3 Ultra
Tite AT 120 hz-az

3K AMOLED fsrea!

buy-sell- exchange flipper.com.bd

Figure 12

Consequences: Consequences refer to affecting greater number of audiences with a news story.
In order to attract more attention, | had to analyze and second guess my copies if they were going

to attract a great number of consumers. For example, when the brand-new Samsung smartphone
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became available for pre order in Bangladesh, | instantly wrote a copy about it declaring that

customers can easily pre order this latest gadget with ease from flipper.

SAMSUNG

S23 Ultra

Only pre-order customers get biggest offers till date!

Flpper Gl Sanwung Git

[{‘Ts . ]+[;§‘,‘ e + (@) mm () === + (B :“.-J

Figure 13

Eng331: Cultural studies: Theory and practice: This is another special course that helped me
understand culture and trends. A theory was taught in this course that was named “Popular culture
and high culture”. I was able to comprehend the importance of trends and pop culture norms and

write my copies according to the trends people was following at that current time.

Ch 11: Conclusion

When | chose media as my major over literature or linguistics, one of the main attractions was
getting the chance of doing an internship in the corporate world. Now that I am done with my
internship, | can proudly say that I was right with my decision. The internship has helped me to

acquire skills such as punctuality, responsibility, social communication, working under deadline
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and many others. Most importantly, it has allowed me to put my creative writing skills into
application, which I would not ever know otherwise. Moreover, the internship was gateway to the

corporate world for me, as | am now ready to face the challenges of the corporate competition.
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is now available for pre-order at flipper
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-Cashback tk. 15000
-Free in-box travel adapter (25w fast charging)
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tk. 30000

Pre-order amount- 20000 tk.

Pre-order now:

https://flipper.com.bd/buy/smartphone
Download our mobile app:

Play Store - ¢ OQusNH

Apple Store - 6Tvg

Only pre-order customers get biggest offers till date! Call for more details -
Dhaka - 01400554466
Khulna - 01404483216

Raishahi - 01404483202

@ i
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This is Al Mamun Limon. Currently, he
got admitted into University of
Portsmouth. He has started his
MA Business Communication
for International Leadership
with Professional Experi-

ence. From start to end,

he got the cordial sup-

port from Education One.
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dream, just connect with Ed-
ucation One and make it come
true.
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01313-483307 01313483456
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Al Mamun Limon fulfilled his dream, what about
you?

We are very delighted to announce that our
fellow student Al Mamun Limon got admitted
into University of Portsmouth, UK. Education One
wishes him all the best and hopes that he will do
great in the long run.

Thank you Mamun for believing in Education
One.

For your further queries regarding admission,
specific entry requirements, tuition fees & living
costs, and visa procedures, please feel free to

Contact us:
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% Prolific Cloud

Don't lose any sleep over SEO optimization while
you build your website with Prolific Cloud, as we
are your SEO friendly website builder.

Sign up to use 1 year for free.

PROLIFIC
Cloud

BUILD YOUR WEBSITE WITH PROLIFIC CLOUD
LET USHANDLE THE SEO PART \/
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Build your customized website with Prolific Cloud

and get a chance to integrate Live Chat feature

into your website, so that your customers are not

kept in the dark.

INTO YOUR WEBSITE
LET'S MAKE THE

CONVERSATION TWO-WAY

Sign-up and avail 1 year service free of charge.
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