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G. M. ShafayetUllah
Lecturer

BRAC Business School
BRAC University

Subject: Submission of internship report

Dear Sir,

In accordance to your advice, | have prepared my internship report on “Advertising Principal of
Standard Chartered Bank Saadiq Platinum Credit card”. In my report | have tried to focus on the
relevant information which would cover the objectives of the report. But no doubt my effort and
contribution will be best evaluated on your sharp scale of acceptance and remarks.

Consequently, I am transmitting my project report to your very concern. | sincerely hope this
report will fulfill the requirements suggested by you under the course BUS-400.

Thanking you.

With best regards,

NazmusSaquebZuheb

ID: 09304141
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July 19™ 2014
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BRAC Business School

BRAC University

Subject: Authorization Letter.
Dear Student,

I G.M. ShafayetUllah giving you the authorization for your internship report course BUS 400.

I have chosen your topic based on your major side of your BBA program, which is Advertising
Principal of Standard Chartered Bank SaadigPlatinum Credit Card. | also wanted to thank
Standard Chartered Bank Bangladesh to give you the opportunity for doing the 3 months
internship program on their organization.

With best regards,

G.M. ShafayetUllah
Lecturer
BRAC Business School

BRAC University



EXECUTIVE SUMMARY:

In this modern world, banks are playing a key role for the development of an economy. In
Bangladesh it is not different in this case. Standard Chartered bank operating their business with
the banking activities like consumer banking, wholesale banking, personal banking, global
custodial service, international trade management, Global Institutional Banking, global electronic
banking with us from 1948. Business opportunities day by day rising, new products andservices
come in every month. Need for data and information about different topics and issue is very
essential for building and operating a business. Information plays a major role in all sector of a
society, whether in social sector or business sector. For this reason SCB Bangladesh always try
to think in a different way, which facilitates their existing customers to get their account related
information and other products like loan in an easy way. After the completion of my BBA
program | was placed in Standard Chartered Bank Bangladesh for the internship program under
the guidance of my faculty advisor G.M. ShafayetUIlah. The duration of my organizational
attachment was 3 months, starting from 23" February 2014 to 22" May 2014. For successful
finishing of my BBA program, | needed to submit this report, which would include an overview
of the Standard Chartered Bank, My job in SCB and the project Advertising Principal of
Standard Chartered Bank.l was attached with and elaboration of the project | was supposed to
conduct during the internship period. | was placed in the Mortgage department of the SCB head
office, under the direct supervision of Mr. Nazim Uddin Bhuiyan, Mortgage Credit Control Unit
Manager of Standard Chartered Bank Bangladesh.
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Introduction:

Standard Chartered Bank opened their operation in Chittagong in 1947 which, at
that time was the eastern region of the newly created Pakistan. The branch
opened mainly to facilitate the post war re-establishment and expansion in South
East Asia. The bank opened its first branch in Dhaka in 1966 and shifted its
headquarter from Chittagong to Dhaka after the birth of the Republic of
Bangladesh in 1971.

The bank increasingly invested in people, technology and premises as its
business grew in relation to the country’s thriving economy. SCB acquired ANZ
Grindlays Bank for 1.34 billion dollars in the year 2000. The new venture that is
the merger was named as Standard Chartered Grindlays Bank. Now after the
takeover it is known as Standard Chartered Bank. Recently it also has acquired
AMEX bank and has grown even more in strength and size as well as customer
base.

Extensive knowledge of the market and essential expertise in wide financial
services underline Standard Chartered Bank’s strength to build business
opportunities and institutional clients a home and abroad. Continuous
upgrading of technology and control system has enabled the bank to offer new
services, which include 33 ATM booths, Phone Banking services through call
center, SMS banking and Internet banking on a 24 hour basis through its 24
branches. Standard Chartered Banks services in Bangladesh, ranges from
Personal & Corporate Banking to Institutional Banking, Treasury and Custodial
services which has resulted in the expansion of the bank since its inception.
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HISTORICAL BACKGROUND OF SCB

Standard Chartered Bank has a history of more than 150 years. The name of the bank came
from the two original banks the Standard Bank of British South Africa and the —Chartered
Bank of India, Australiaand China

Of the two banks, the Chartered Bank was established in 1853 by a Royal Charter granted by
Queen Victoria of England. The key person behind the Chartered Bank was a Scot, James
Wilson who has started The Economist, which is still one of the world's pre-eminent
publications. He visualized the advantages of financing the growing trade links with the areas
in the East, where none of the other financial institutions were present at that time and
therefore the Chartered Bank opened two branches in 1858 in Chennai and Mumbai.

On the other hand, the Standard Bank was founded by another Scot, John Paterson in 1862.
He immigrated to the Cape Province in South Africa and became a successful merchant there.
Coming from the similar background, he also visualized the great opportunities through
linking between Europe and South Africa.

The Chartered Bank started its operation in Chittagong in 1948, soon after the creation of
Pakistan. The branch was opened mainly to facilitate the post war re-establishment and
expansion in this part of South Asia. . After the merger of Chartered bank with Standard bank
in 1969, the bank increasingly invested in people, technology and premises as its business
grew in relation to the country* s thriving economy.

The bank opened its first branch in Dhaka in 1966 and shifted it's headquarter from
Chittagong to Dhaka after the birth of the Republic of Bangladesh in1972. Today the bank
has 25 branches. Among them 16 in Dhaka, 5 in Chittagong , 1 in Narayanganj, Sylhet,
Khulna and Bogra respectively. The Head Office is in 67 Gulshan Avenue, Gulshan, Dhaka
1212.

Bangladesh's operation is under the Middle East and South Asia region, with the controlling
office in Dubai. Its correspondent relationship exists with Sonali Bank, which give its access
to the countrywide. In 1993, there was an organizational restructuring, which led to the
substantial expansion of the bank’s business. And after that the amount of deposit and loan
has increased by more than 5 times within five years and as a whole it shows an overal
increasing trend of Standard Chartered Bank's market share in terms of deposit and advances.
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EXPANSION OF SCB

Acquisition has long been popular vehicle for expanding the scope of the organization into
new business areas. Companies typicaly acquire a company when they lack important
competencies (resource or capabilities) and very often they end up purchasing an incumbent
company that has those competencies and they do so at a reasonable price.

The acquisition of Grindlays Bank from the ANZ Banking Group by the Standard Chartered
Group on 1st October 2000 was opportunity driven. It has given Standard Chartered an
opportunity to expand into new areas where it was not operating at all. Moreover, buying
Grindlays from ANZ now propels it from number five to number one among international
banks in India, with some extra footholds in the Middle East. In addition to that, at 1.3 bn U.S
dollars, it is hard to complain that Standard Chartered has overpaid. The financial ease is less
compelling for ANZ shareholders, as there are advantages to getting out of a strategically
peripheral business.

This acquisition of Grindlays Bank has added 6000 employees and 4 countries to Standard
Chartered’s existing network of 27,000 employees and 570 offices in 50 countries. The end
result is that Standard Chartered, which went into the 1997 Asian Crisis with strong business
in Hong Kong, Singapore and Malaysia, emerges with additional core markets in India and
Thailand. Moreover, the deal has made Standard Chartered the largest foreign bank by assets
in India, Pakistan and Bangladesh and the second largest in Sri Lanka and the United Arab
Emirates. The bank had been seeking to expand in the region since the end of the Asian
economic crisis, and has finally become successful in its expansion.
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BUSINESS ACTIVITIES OF GLOBAL SCB

Standard Chartered Bank operates in every Asia Pacific market with the exception of North
Korea and some 60 percent of the Group’s profits come from the Asia Pacific region.

Hong Kong continues to be major importance to the group and contributes 30 percent of the
total profit with around 80 branches in Hong Kong and strong representation in China,
Standard Chartered- a note issuing bank in Hong Kong —is well placed to continue playing an
important part in Greater China's development. A resident Group Executive Director
manages the Group’ s business there.

Consumer banking, Corporate and Institutional Banking are managed out of Singapore each
by a Group Executive Director resident in the island state. Other East Asian countries of note
for the Group Malaysia, Taiwan and Thailand where, in 1999, the acquired 75 percent interest
and management control in Nakornthon.

Standard Chartered is the leading international bank in Sub-Saharan Africa, operating severa
countries, the most prominent being Kenya, Zambia, Zimbabwe and Ghana. The Group’'s
operations in the Gulf and south Asia are managed from Dubai.

Standard Chartered Bank provides a full range of products and services to its customers all
around the world.
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Savings Accounts

Super Savers
Premium

Super Savers
Account

eSavers Account
School Banking
Account

Current Accounts

Current Account
Fast Current
Account

Foreign Currency
Current Account
RFCD Account
Convertible & Non-
Convertible

Cards

Credit Card
Debit Card
Prepaid Card
Track your Credit
Card online
application status

[OE W}

Fixed Deposits

Fixed Deposits
NFCD Account

Services

Auto Billspay
Locker Services

Saturday & Evening

Banking
Student Files

Priority Banking

Priority Benefits
Priority Solutions
Priority Services
International Services
Resource Centre

Islamic Banking

Saadiq Deposit Accounts
o Saadiq Current Account
o Saadiq Savings
Account
o Saadiq Term Deposit
Saadiq Financing Products
o Saadiq Auto Finance
o Saadiq Personal
Finance
o Saadiq Home Finance
Saadiq Cards
o Saadiq Debit Card
o Saadiq Credit Card
Profit Rates
o Monthly Profit Rate &

Weightage
Loans
e Auto Loan
e Personal Loan
e Home Loan
e Home Credit

Service Quality

e Service First

SME Banking

Working Capital
o Business Current
Account
o Straight2Bank
o Cash Pick and Drop
Service
o Trade and Working
Capital
Business Expansion
o Business Installment
Loan
o Loan Against Property
o Orjon - BIL for Women
o Overdraft
Business Protection
o SME Treasury Service
Yield Enhancement
o Business Special
Notice Deposit (SND)
o Fixed Deposit

Branch Sales & Services

e ATM & Branch Locations
e Remote Banking

Wholesale Banking

e Schedule of Charges

Green Banking

e  Green Banking Initiatives/Campaigns
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Organizational Structure

Chief Executive Officer

Support Manager to CEQ

Standard
Chartered Q

Head of Corporate
and Institutions

Head of
Consumer
Banking

Head of Treasury

Head of
Institutional
Banking

Head of Finance Head of Human Senior Credit Head of Legal &
& Admin. Resource Dept. Officer Compliance
Head of GSAM Chief Operating Head of Head of External
L Officer Information Affairs

Technology

Source: Human Resource Department of Standard Chartered Bank
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Head of Corporate

Banking

Head of consumer
Banking

Senior Manager

Manager

AssistantManager

Senior Officer

Senior Manager

Manager

AssistantManager

Senior Officer

|
1
Head of IT

Senior Manager

AssistantManager

Senior Officer

Head of Treasury

Senior Manager

Manager

AssistantManager

Senior Officer

1
Head of Legal

Senior Manager

AssistantManager

Senior Officer

Head of Human

Resorce

Department

Senior Manager

Manager

AssistantManager

Senior Officer

* Above is the basic business divisionorganogram of standard chartered bank management team.
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SCB’s Mission:

To create exceptional value for our clients, investors and staff; through market leadership in
providing innovative compliant products and solutions, and by adopting and living our core
values.

Vision for Future:

“We have a key role to play in stimulating economic and social development through the
services we provide and by being a force for good. The success of our business depends on this.”
Peter Sands, Group Chief Executive

At Standard Chartered, they are determined to lead by example within the markets in which they
operate. As well as contributing to economic growth through their core business activities, they
want to help protect the environment and to have a broader positive impact on the societies in
which we live and work. And as they engage as a partner with governments and communities in
addressing these wider challenges, they are learning more about how the issues interact with
each other and their core business objectives.

By being a high-performing bank, helping people and companies borrow, save and make
transactions, they naturally play a role in creating weath and stimulating growth. From the
perspective of shareholder value creation, the more successful a country becomes, the more
successful they can be. But long-term growth depends on how well they all manage risk,
including the social and environmental issues that can impede or undermine sustainable growth.
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Responsibilities as an Intern
In Standard Chartered Bank
Corporate office
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Program Description:

| am working under Mortgage Credit Control Unit (MCCU) in Standard Chartered Bank at head
office. Before going to my activities | am going to describe briefly about the departmental work.
As the name says everything, | am dealing with mortgage related activities. Standard Chartered
Bank brings to customers awonderful world of home financing facilities. To be mention,
Standard Chartered Bank does not give any loan on land mortgage. Standard Chartered Bank
delighted to offer customers three types of facilities to cater customers housing needs. Mortgage
department basically is working with these three types of |oan.

Home Loan: to fulfill customer’s dream of having a new apartment / house.

Home Credit Loan: to make structural improvements like painting, waterproofing, plumbing,
electrical works and much more without worrying for necessary funds. Home credit a'so
facilitates the extension of customer’s home or even purchasing a new property by mortgaging
the first property.

Loan Take Over: facility to let you transfer customer exiting housing/ house renovation loans
from any schedule bank/ financial institution to Standard Chartered Bank.

Standard Chartered Bank mortgage facilities:

Transparent variable interest rate of 14% without any hidden charges.

Maximum loan amount up to 1 core.

Loan repayment in up to 300 installments

Early settlement and partial pre-payment options.

0% processing fee on loan take-over and up to BDT 50,000 discount for mortgage
facilities.

Who are eligible to take these |oans?

» Salaried professionals and doctors with at least 3 years of experience

= Applicant/ applicants must be minimum aggregate monthly income of BDT25,000.

» Salaried professionals must be minimum of 25 years of age and doctors must be
minimum of 32 years of age

= Loan approval will depend on applicant’s clean bureau report (CIB).

= Mortgage loan can be finance for both Freehold and Leasehold lands. For Freehold lands,
updated city jorip mutation and ground rent receipt are prerequisites.
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Job Description:

Under home loan, there are several types of loan. | am working asa Tri Party Agreement
Executive (TPA Executive). Tri Party Agreement (TPA) is the agreement between Devel opers,
Individuals and Standard Chartered Bank for flat/ apartment. Bank gives loan to customers,
where customers paid full amount of loan to Developers for future handover of flat/ apartment.
There are certain regulations given both for Devel opers (about project handover deadline,
registrations) and customers (installments, registration, mutation, and mortgage deadline)

p
( Developers )

/" TriParty x“\\_

| Agreement |
\ (TPA)
/’/ Standard \ " e
Chartered Individual

There are two types of property in Tri party agreement: Leasehold and Freehold. Freehold
property is hold for perpetuity and Leasehold isleasing from government for 100 years. There
are different steps for Leasehold and Freehold.

' Tri Party Agreement
‘ Leasehold ‘ Freehold
. | . |
l Sales Permission ‘ Title Deed With Token
= |
l Title Deed With Token l ACL Mutation
] |
I Rajuk Mutation I ‘ Mortgage
1
l ACL Mutation

l Mortgage Permisson |
|

l Mortgage

When customers already passed their deadline regarding registration, mutation, mortgage than |
am giving them follow up regarding these matters. | am basically giving follow up of customers
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for these legal documents (registration, mortgage etc). Sometimes Devel opers passed their
deadline regarding flat handover (PHO) and registration in that case | need to call Developers. |
call the clients both for Leasehold and Freehold and ask them which steps they are in according
to above legal chart. Than | am reporting all these clients conditions to the excel sheet. Now, |
am going to describe the steps of Tri party agreement.

Sales Permission:sale permission is needed only for Leasehold property. Developers collect this
permission on the behalf of customers. Without sale permission, customers cannot do registration
with token. So when | am calling to customers who have Leasehold property flat, | asked them
whether they completed sale permission (SP) or not. If they have completed Sale Permission, |
want to know from them when they will go for registrations and report it to the excel sheet.

Title Deed with Token:Title deed is the certified registration copy of the flat, not the main copy.
Token means payment of certified registration/title deed mentioning the name of flat owner,
Developers name, date of issue. Token is more important than certified deed because certified
deed can be withdrawn in many times with original token. Original token is aso important for
withdrawing original registration when original registration completed.

If the customers said that registration is completed, than we collect the registration copy from
customers/Devel opers. Ninety percent time Devel opers do the registration of the flat on the
behalf of customers. So most of the time | collect the certified registration papers with token
from Developers. According to Tri party agreement, Devel opers should handover the Title deed
with token to the Standard Chartered Bank. Clients confirm the certified registration with token
but | collect these papers from Developers according to clients' confirmation. Before collect the
deed, | need to confirm the token is attested by developer or not. Token must be attested by
developer’ s managing director.

Rajuk Mutation and ACL Mutation:after doing the registration, Leasehold flat holder clients
need to do Rauk mutation; ACL mutation and Freehold flat holder clients need to do ACL
mutation only. In this process, our job isto record and help the client about Rgjuk mutation, ACL
mutation. Clients must do mutation on their own; sometimes we help them by providing vendors
facility; Vendor will help them to do their mutation. Sometimes Developers aso help the clients
to do mutation but it is not Developers' responsibility. Sometimes clients are confused about
where to do mutation, | helped the clients over the phone by saying where to do mutation. The
listed is given below:
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Leasehold property under Dhaka city:

National Housing Authority Ministry of Public Works Rajuk

Mirpur Dhanmondi Uttara, Khilgaon

Pallabi Khilgaon Banani

Mohammadpur Segunbagicha Gulshan, Badda
Motijeel Baridhara, Mohakhali
Tejgaon Kawranbazar,

Some part of Khilgaon under Rajuk, some part of Khilgaon under Ministry of public works.
Client holding flat in Leasehold property will do their Rgjuk mutation and ACL mutation from
thelir respective areas. Clients holding flat in Freehold property will aso do their ACL mutation
from same respective areas. If they completed mutation, | request them to submit both mutation
papers to bank and record it to excel sheet. Then | convince the clients to do mortgage
permission and mortgage as early as possible.

Mortgage Permission and Mortgage: For Client, who holding flat in Leasehold property, need
mortgage permission before doing mortgage. Clients need to collect mortgage permission from
Government Registry Office.

If the clients said that they have done ACL mutation/ mortgage permission, we said them to do
mortgages. Sometimes, Standard Chartered Bank also provides vendor facilities to the clients to
do mortgages. Documents required to do mortgage both for Freehold and Leasehold property:

Documents Required to Do Mortgage both for Freehold and Leasehold Property
Up to date land tax certificate

City jorip/ mutation khatian ( bank will provide)

Upto date TIN certificate

2 Passport size photo

National 1D card photocopy

If Leasehold property, additional mortgage permission is needed.

OO WN B

| referred the clients to do mortgage from Registry office of Tejgaon. There | came to know
about the irrevocable general power of attorney which is amust for mortgage. It means that
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Client will transfer the power of attorney of the property to bank so that if customersfail to pay
loan then bank has right to sell/auction their property. | also help the clients by saying them the
total cost of mortgages:

© O ~NOO UM WNRQY

Deed Value Total Cost BDT
lLacTo5Lac 9150

6 Lac 10150

7 Lac 10400
8To20Lac 11650

20To 30 Lac 16650

30To50 Lac 18650

50 To 75 Lac 19150
75LacTo 1 Core 19150

1 Core Above 22150

Day in the Life with Co-Workers

| have to call my clients and then give them a follow up about their procedures for
registration as well as mortgage. My manager can easily watch my follow from the
system.

| need to discuss the problematic matters of customers with my senior managers if
necessary.

Every day | have to update the excel sheet of the Tri Party Agreement so that my senior
manager can easily notice my work from the network system.

Achievements under Difficulties

| have collected more than 15 certified deeds with token From Shanta Properties, Grand
Properties, The Structure Engineers Limited (SEL), Grand Properties, Assurance
Development Limited, ADDL, BDDL, Keari Properties Limited, Rupayon etc.
Sometimes, clients denied paying mortgage payment but according to TPA agreement
clients must pay the payment. So | need to convince the customers.

| have faced problem when, | have two clients for single flat, in that case for doing
mortgage | need both of the clients at atime.
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Sub-register officer sometimes ask for bribe to give seal and sign from him, | al'so need to
convince Sub-register officer at smiling face.

| have found some SD files (simultaneous disbursements) which are not the part of tri
party agreement but in our system. So | have helped to separate al of SD files.

| have found some tri party agreements which loan is settled, so | need to immediately
uproot the file which loan is settled.

Sometime registration process delay for developer’s delinguency, in that time | need to
contact with Developers why they are delaying and report in to the excel sheet.

| present the problematic case of customers in weekly meetings.

In the excel sheet, | mention everything regarding the customers problems such as
registration late, late in doing mutation, mortgages. Sometimes | have to discuss it with
my senior managers.

| went to the Registry office in Tgjgaon in many times with clients to do mortgages.

Significant Learning’s

Debt-burden ratio is the ratio which cal culates the amount of loan that a person can be
given by bank depending on hisincome level. The purpose of thisratio isto identify a
person's ability to pay off loan. In this way the loan does not become burden to the client.
Debt-Burden ratio= Tota recurring debt/ Gross income

LTV (Loan to Value): is aprocess of identifying the amount of mortgage loan. When
mortgage loan is given, the amount of loan is calculated on the value of the property.
70% of the property value can be provided as |oan. Loan to Vaue= Mortgage amount/
Appraised amount of property

Additional Loan Taking anew loan in parallel with an existing loan, with the same
interest rate and EMI is called additional |oan.

Loan Top-Up is aprocess of taking a new loan with a new interest rate and EMI while
cancelling the existing one totally. In additional loan Client does not need to do the
mortgage again as because he has already did it before while taking the existing loan. But
in case of Loan top up client need to do the mortgage again as he has cancelled the
existing loan. Comparatively, Loan top up has more benefits than additional loan when
the interest rate goes down. Thisis because loan top up gives the choice between interest
rates, but additional loan does not give this opportunity.

TIN (Taxpayers ldentification Number) is anumber provide by NBR (National Board of
Revenue) to a person who applied for. First three for taxpayers’ location, middle three for
taxpayers status and end four for taxpayer unique number.TIN Certificate is also
important for Loan sanction from bank.
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= | aso cameto know about the measurement of land:

SQ. METER* 10.75 1SQ.FT

1 katha 720 Sft.

1 decimal 436 Sft.

1 katha 1.65Decimal
1 Ajutansha 4.36ft.

1 Decima 100 Utansha

Internship Experience versus Academic Pursuits
(Integration in Personal Life)

There is huge difference between career life and academic life. In the academic life, | have learned from
lecture, books but in the internship | have learned by doing worksin practica life. From my works, | have
learned how behave with senior managers, benefit of doing mortgage, way to communicate with
customers and how to give priority to customers. | have learned how time table is important for banking
job life.

| really expected that internship would not be a good experience for me in a MNC because, | heard that
interns in the most experience was actually the opposite. First of al, the supervisors and co-workers were
so friendly. | did not even have to call them “Sir” for once. My supervisor was one of the best mentors
who actually wanted to teach me about the corporate life and he aso engaged mein alot of projects and
programs. The chances he gave me, it was really great opportunities for me. | discussed these with many
of friends. Interns do not get those chances actually. In most of the cases, they could not even think about
it during their internship. | was so lucky and pleased that | got those expectations. My internship period
was really a great experience for me.of the organization do not get to learn much more things rather than
doing some odd jobs. | aso expected that the relations between the co-workers & supervisors would be so
formal. | had rarely expected something good for me. | thought that | would have to do this just because
to fulfill my academic requirement.

My

My internship program has actually influenced my career plans a lot. Before joining this company, | got
knowledge about my major (Finance and Accounting) subject but did not get or did not fix up any
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definite career plan. Though | aways dreamt to work in the Accounting field, | had no specific
destination. After working with this organization, | have gained knowledge to fix up my career plan. |
have got two options. | want to go with any of this two to start my career. Either | will start my career
with sales or | will start my career with a Financing company. Previously, | actually applied for any kind

of job but now | have changed my perception. | was also very interested to get any kind of job in MNCs
but I now | will not do this anymore. In this sense, my internship has a lot of effects to think twice about
my career plan.

If I Had to Redo this Internship

From my perspective, | think | have done everything | was assigned to do in the most appropriate
ways and to the best of my efforts. This internship was quite good for me and | felt really
involved in the tasks and with my team members. But | know no one could be perfect and | think
| could have made some mistakes unintentionally, as this was my first time in corporate
workplace. The best thing | can do is learn from my mistakes. So, | will wait for evaluation &
feedbacks of this internship. After looking at the feedbacks, | will try to find out what were my
weak areas. If | had to redo thisinternship, then | will try to focus on those areas & emphasize on
improving on those areas. | think learning is a continuous process. Making mistakes is a very
normal thing for everyone but everyone should learn from their mistakes. So, | will use that
opportunity to enhance my professional skills and qualifications.
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Project Part

The advertising effects of Standard
Chartered
SBU- Saadiq Platinum Credit Card
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Objective of the project:

Primary Objective

* The main objective of this report is to show how Standard Chartered Bank Bangladesh
advertises its products, maintaining its brand and communication to its customer.

Secondary Objective

* Getting familiar with the environment of a multinational financial institution of Bangladesh
that is Standard Chartered Bank

* ldentify advertising principal of standard chartered bank products.
* Standard Chartered Bank’ s logo color symbol.
* To know about the management style and organizational structure of Standard Chartered Bank.

* To suggest necessary measures for the devel opment of Standard Chartered Bank Bangladesh.
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Methodology:

In the organization part, most of the information has been collected from different
published articles, journals, brochures, web sites and personnel of Standard Chartered Bank. All
the information incorporated in this report has been collected both from the primary sources and
aswell as from the secondary sources.

Primary Source of Information

e Observation during the total internship period.
e |nvolvement with the operational process.
e Discussion with officials of Standard Chartered Bank

Secondary Source of Information

e Yearly magazine of Standard Chartered Bank Bangladesh
e Standard Chartered Bank facebook fan page.
e Standard Chartered Bank official website: www.sc.com
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Strategic Business Unit of this report

Saadiqg Platinum Credit Cardof Standard Chartered Bank Bangladesh.

jarg Chartered / -
" N
saadiq &=

4?0 9200 0000 0OOO
=01 VISA

PLATINUM
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Advertising:

Advertisingisapaid form of no personal communication about an organization, product, service
idea or cause by any identified sponsor.Saadiq Platinum Credit Card of Standard Chartered Bank
isone of the most important product of SCB. There are many Muslim countries in the world
where alot of peoplein thisreligion try to follow the rules conducted by Islam and for those
people Standard Chartered Bank came up with awhole new concept of Saadiq where people will
be able to do their banking which isrelated to their Sharia. Depending on the Islamic concept
Standard Chartered bank came up with anew credit card which they named Saadiq platinum
Credit Card and this card will help the Muslims to conduct their transaction which is completely
legal in their religion. This card owns alot of benefits and to show these benefits to the
customers SCB needs avery good advertising of its product. The Saadiq Credit Card is one of
the most premium products of Standard Chartered Bank. So they have decided to make its
advertising more selective and premium. So this Card have following advertising tools

Direct Marketing.

Interactive/ internet Marketing
Publicity

Personal Selling

Promotion and media

ks~ owdPE
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Direct Marketing:

Direct Marketing is aform of advertising in which physical marketing materials are provided to
consumers in order to communicate information about a product or service. Direct marketing
does not involve advertisements placed on the internet, on television or over the radio. Types of
direct marketing materials include catalogs, mailers and fliers.

For information on evaluating internet sources, look at:

http://www.investopedia.com/terms/d/direct-marketing.asp

For this International Credit Card Standard Chartered Bank do some direct marketing. Those are
listed below;

A. Direct Mail: Marketing division of SCB has a huge customer data collection. Customers
who strictly follow the rules conducted by Islam, the sales division collected these
customers information from various sources. After that SCB analyze those customers and
send direct mail to those customers about the Saadiq Platinum Credit Card facilities and
benefits and aso convey some certain offer based on the time frame.

B. Telemarketing: Thisis one of the regular direct marketing tools. As | have early
mentioned about selective data base of the customer group. The call center department of
SCB does this telemarketing.
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Interactive / Internet Marketing:

In the century of twenty first internet marketing is doing so good. Now a days Internet as an
advertising medium to inform, educate and persuade customer. With the help of internet
marketing we are able to ensure alot of benefits, such as

e Company can reach amass customer area.

e Itcanalsobeused asadirect sl tools.

e To communicate and interact with buyers.

e Collect customer database.

e Most inexpensive way to promote and advertise product and service.
e We can aso provide customer service and support in the fastest way.

VR
Internet

Marketing
N S

RN RN
Website Facebook

N N

A. Website: Standard Chartered Bank has the most advance website with 100 %
functionality.
Website Address: https.//www.sc.com/bd/en/
As the Saadiq Platinum Credit card is one of the most premium product, and of course
need the highest advertising. There is a central bar on the middle of the website, where
the primary advertise belong. Saadiq Platinum credit card also has a position on the
primary advertising site. Site location given below-
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& P I Banking | Preferred Banking | P Banking | Is! Corporate & Institutional

® Online Banking Accounts~ Cards~ Loans ~ Employee Banking ~ Branch & Financial Kiosk~ S Quality + Remote Banking «
Straight2Bank

Online Security
Important Security Alert

st
time in Bangladesh
Apply for your
Card online!

For all that brings you

APPLY NOW!

It’'s good to Apply Online for your Credit card 1| 2 a][s][]

What's New!

SCB launch their new URL that is www.sc.com. This short website URL will help
customer to access their website very easily. And the URL is easy to memorize. As soon
as more people start visiting this site, the way of advertising will be easier day by day.

. Facebook: The most familiar social network site is Facebook. SCB also have avery
active Facebook page. In Facebook SCB upload al their promotions and their
advertising. With the help of Facebook SCB is connected 24 hours with their valuable
customer. Thereis aparticular department of digital marketing who actually looks after
the Facebook communication and advertising. Below image is the Facebook page of
Standard Chartered Bank

Standard
Chartered

Timeline About Photos Likes Videos

PEOPLE > Post 2] Photo f Video

186K likes Write something on this Page

SCB uploaded the facilities and benefits of Saadig Platinum Credit Card on their page.
Customers ask different questions regarding the card. And it has to answer as soon as
possible. So with the Facebook, SCB advertising their products in detail and also
interacting customer online. Giving service before customer take the product is another
unique advertising or marketing of your company. And also SCB gathering a huge online
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data base who are eagerly searching for standard chartered credit cards. Some examples
have given below;

Standard G
Chartered =

Experience the best on
Samsung Smart TV

at Q% InstaBuys
from WG

“Cheer for your favorite team on the screen of abrand new smart TV!

Now Standard Chartered lets you buy any Samsung Smart TV from Transcom Digital
showrooms with 0% InstaBuy facility for up to 12 months!

So why wait? Check out thislink to know more about the offer:
http://on.sc.com/transcom_en”

Thisis how facebook advertising doing by SCB digital marketing division.
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"A Type of promotion that relies on public relations effect of a news story carried usually free
by mass media. The main objective of publicity is not sales promotion, but creation of an image
through editorial or ‘independent source' commentary. While the publicist can control the content
of the story, he or she may not have any control over its placement or interpretation by the
media." (From businessdictionary.com)

Standard chartered bank uses many ways for publicity of Saadiq Platinum Credit Card. They
rel eases news through media and a so newspapers, organizes meeting, presentation to invited
reporters and editors. They also sponsors for different events, teams, or programs to gain public
value.

Press Conference:

20 April 2010, Dubai, United Arab Emirates — Continuing to place customers first,
Standard

Chartered Bank in partnership with MasterCard Worldwide has launched its Shariah compliant
Saadiq Platinum MasterCard Credit Card. The addition to the Bank’ s existing Islamic banking
offering highlights its commitment to build a comprehensive suite of products which arein line
with the beliefs and values of its customers. Cardholders will have the freedom to fly sooner on
over 300 airlines to any destination by earning reward points faster,* have accessto exclusive
lifestyle privileges and will not pay afirst year annual fee.

Syed Hammad Haider, GM, Retail Products & Head, National Sales, Standard Chartered
Consumer Bank UAE said, “Aswe move towards a clear strategy of customer focus, we are
investing heavily in developing products and services that are specifically tailored to our
customers needs rather than adopting a one-size-fits-all approach. The launch of the Saadiq
Platinum Credit Card confirms that we value and respect our customers’ and their beliefs and
will continue investing in areas which research highlights will be well received.”

“We are very pleased to collaborate with Standard Chartered Bank to launch Standard
Chartered Saadiq Platinum MasterCard Credit Card. MasterCard recogni ses the importance of
creating alocal customised offering like Shariah-compliant premium credit cards. The Standard
Chartered Saadiq Platinum MasterCard Credit Card best demonstrates this commitment,” said
Sumit Mittal, vice president and regiona account lead — Standard Chartered Bank, MasterCard
Worldwide. “MasterCard looks forward to working closely with the Bank to develop innovative,
flexible payment programmes that provide exciting customer rewards, deliver real value, and
meet the evolving lifestyle needs of MasterCard cardholders.”

Standard Chartered now offers more than 15 Islamic retail banking products which are all
formally certified by an independent Shariah Supervisory Committee.
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News Releases:

Standard chartered Bangladesh (SCB) launched * Saadiq Platinum Card’, which the bank said an
unparallel service, providing ‘unmatched benefits and privileges . For this card Standard
chartered Bangladesh had alot of press releases and one of those press rel eases which took place
on Friday 24™ of August’ 2012 is shown in detail below:

Standard Chartered Bank (SCB) recently launched Saadiq Platinum Card aiming to meet the
needs of customers and provide Shariah-compliant solu-tions to them.

Afag Khan, Chief Executive Officer, Islamic Banking of Standard Chartered handed over the
first Saadiq Platinum Card to Aminul Islam, along time customer of the bank, said a press
release Thursday.

Sandeep Bose, Head of Consumer Banking, Saniyat Rahman, General Manager, Islamic Banking
and GitankaDatta, Head of Credit Card were also present during the occasion.

Standard Chartered Saadiq has rolled out over 250 products and solutions for both consumer and
wholesale banking.

During the process, Standard Chartered Saadiq has received over 85 awards, including the “Best

Sukuk House” award by Euromoney Awards 2012, and the “Best Islamic Project Finance
House’ and “Islamic Loan House of the Year” by The Asset Triple A Awards 2012.
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Personal Selling:

“Itisbasicaly delivery of a specially designed message to a prospect by aseller, usualy in the
form of face-to-face communication, personal correspondence, or a personal telephone
conversation. Unlike advertising, a personal sales message can be more specifically targeted to
individual prospects and easily altered if the desired behavior does not occur.”

(From businessdictionary.com)

Standard Chartered bank uses personal selling policy in terms of selling Saadiq Platinum Card as
well. It is one of the most common policies that Standard Chartered bank follows in terms of
promoting their card which is based on the Islamic banking. This face to face communication
plays avita rolein promoting the card where the seller can easily describe about the way
customers can be benefited. Since Bangladesh is an Islamic country and to promote this card and
its benefits to the people Standard Chartered had been following this personal selling policy as a
vital tool for their promotion and for the advertisement of the product.
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Promotion and Media:

Mass media plays avital role in promoting any type of product to the customers. It is probably
the easiest way to reach the customers through advertisement. Like all organizations Standard
chartered also use mass media as the biggest source of advertisement. Through the usage of such
media Standard Chartered has flourished their business and opportunitiesto a great extent. These
media has created greater opportunities which standard chartered utilized as their best possible
ways. After launching the Islamic banking policy which is named as Saadiq standard chartered
made the proper use of mass mediato launch different product of such banking and so as they
did for Saadiq Platinum Credit Card. The mass mediathat standard chartered rely on for their
promotion are mentioned below-

e Bill boards

e Posters

e Newspapers/ Magazines
e Discounts

Bill board:

Bill board can be determined as one of the key tool for promoting a brand and its products.
Standard Chartered bank make the most use of this mediatool to promote their products. In
Bangladesh they do all sorts of bill board advertisement in different places throughout the
country and to promote Saadiq platinum credit card they follow thw same policy as well. They
have their saadiq platinum card bill-board advertisement in different states of the country.

days of bel Standard Chartered &
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Posters:

Poster can also be determined as one of the most effective tool of advertising which Standard
Chartered bank follows. They do such poster advertisement in different Standard chartered
branches or in front of their ATM booth. And like other advertisement they also advertise their
Saadiq Platinum Cards and the benefits that this card holds. Some of the pictures of such
advertisement are given below:

Standard Chartered Saadiq &

Newspapers/ Magazines:

Standard chartered also do promotional activities of their products and services through
newspaper and magazines as well. They promote their products and the benefits that the product
holds through such media. Most importantly for the products like Saadiq Platinum Card Standard
chartered considers newspapers or magazines as the key tool. These Medias play avita rolein
promoting such products and offerings.
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Discounts and Offerings:

To promote their Saadiq Platinum Card Standard Chartered bank offers discountsin different
occasions and their offerings are mentioned below-

e A Shariah Compliant Card Based on “Ujrah Concept” (fixed fee based concept)

e Anexotictripto‘Seychellesslands’ and pay 12 months without any finance charge

Up to 10% off for over 100 destinations on Qatar Airways

Exclusive 30% off and 12-months 0% InstaBuys offers for Star Cruise packages from
Singapore and Malaysia

Standard &
Chartered &g

Standard ¢
Chartered &Q
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Exclusive Buy 1 Get 1 FREE dinner offer at Khazana, Uttara

Amazing Good Life deals & discounts for Dining, Travel, Shopping, Health, Electronics
and many others

Personalize Platinum Privileges for Hotel, Beauty Care and Healthcare both at home and
abroad

Free Balaka Business Lounge access & Passenger handling servicewith up to 1
immediate family member at Dhaka International Airport

Specia privileges and up to 50% Discount for staying at selected hotels both home and
abroad

Discounts up to 20% at restaurants around the country

Exclusive Travel Desk

Free Supplementary Card

Card Cheque Facility

Global Usage Privilege

Exclusive Shopping & Travel Discounts within VISA global offering
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Recommendation:

Present banking business is very competitive. In the competitive market to provide service a
bank always have to find some new business strategy to provide services. In the light of my
study | am providing some recommendation.

o Standard Chartered Bank should develop their product line & quality to ensure better service.

o Train the employees to work more efficiently and confidently to provide fast & quality
serviceto the client.

e Thebank should appoint a number of efficient workersin every department.

e Thebank should increase the number of branches; on this regard they also take the initiative.

o Standard Chartered Bank hasto give emphasis on digital and TV advertisement.

o SCB should visit different universities and should advertise their also.

e Theadvertising layouts of billboards have to more attractive.

e International TV C can be shown in our country.

e SCB should advertise more their services and products.

Thus by adding these advertising tools Standard Chartered Bank can play avita rolein the
banking system as well as the economy of Bangladesh.
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Conclusion:

During the internship program at SCB, amost the desks have been observed more or less. This
internship program, in first, has been arranged for gaining knowledge of practical banking and to
compare this practical knowledge with theoretical knowledge. Comparing practica knowledge
with theoretical involves identification of weakness in the branch activities and making
recommendations for solving the weakness identified. Though | have completed my internship in
the Service Delivery of HR, it is not possible to go to the depth of each activities of bank
because of time limitation. However, highest effort has been given to achieve the objectives of
the internship program.Standard Chartered Bank’ s distinctive culture and values act as our mora
compass and are the reason why clients and customers choose to bank with us, and our
employees want to join and stay with us. SCB’s five core values are about openness,
collaboration and putting the needs of the customer first. At all times, we aspire to be
courageous, responsive, international, creative and trustworthy.

“Here for good captures the essence of who we are. It's about sticking by our clients and
customers and always trying to do the right thing”

Long-term profit can't be seen in isolation. SCB believes that their sustained success is
dependent on healthy economies, where societies flourish.

Of al abank is an intermediary institution, which deposited customer’s money and again invests
it to another customer to reach the goal as well as specific objective. A bank can’t be able to
reach the goa until it makes the customer satisfied by providing services as much as the
customer needs.

After preparing this report it's become easy to say that there should be a goa to make the
customer always happy and satisfied with the service, only then a bank can run its business safe
and soundly in this competitive era.
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Reference:

o www.facebook.com/StandardCharteredBD

e WWW.SC.cOm

e www.harpercollins.com

¢ books.google.com

e Annual Report of Standard Chartered Bank Bangladesh 2013

¢ http://www.thefinancial express-
bd.com/old/more.php?news_id=133403& date=2012-06-18

¢ https.//www.sc.com/bd/en/

¢ https.//www.facebook.com/StandardCharteredBD ?ref=br _tf

¢ https:.//www.sc.com/en/sustainability/index.html

e Standard Chartered Bank Annual Report 2013,2012

e Pressrelease from The Financial Express

e Poster Image from Standard Chartered Bank Gulshan Branch

¢ Billboards pictures from ADCOM Advertising.

e Discount Advertising
;https.//www.facebook.com/StandardCharteredBD

e Officials of HR Service Delivery, SCB

e Officials of Marketing Department, SCB

e Officials of Call Center Department, SCB

o Ref: http://www.daily-sun.com/details yes 24-08-2012 StanChart-
Bank-launches-Saadig-Platinum-Card 240 1 3 1 2.html

Page 38 of 38



	final report zuheb.pdf
	SCB’s Mission:
	Vision for Future:
	Internship Experience versus Academic Pursuits (Integration in Personal Life)
	If I Had to Redo this Internship


