
POR
TFO
LIO

ARC 401
SPRING’21

NOHELI MIRZA
17208017



page 6-12

page 2-5

page 13-18

01

02

03

01

[RE] THINKING INFORMAL PUBLIC
 SPACE FOR SOCIALIZATION
CONSIDERING THE SOCIAL DISTANCING

REVIVING MOHAMMADPUR TOWN HALL:
IDENTITY OF A PLACE
PHASE 1

REVIVING MOHAMMADPUR TOWN HALL:
IDENTITY OF A PLACE
PHASE 2
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PROJ
ECT
01
2 WEEKS

SITE

SITE SURROUNDINGS:
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PRIMARY ROAD

SECONDARY ROAD

FOOTWALK

BUILDING USE AND
HEIGHT MAP

+6

+4

+2

RESTAURANTS

GENERAL STORES

RESIDENTIAL

CLINIC

COMMERCIAL
BUILDING 

CIRCULATION AND
CONGESTION MAP

MAX. TRAFFIC

ALMOST NO TRAFFIC
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ON BRIDGE FUCHKA
STALLS

DURING
BAZAAR
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LEARNING OUTCOME:
 TO DESIGN AN EXISTING SPACE,
 KEEPING IN MIND  THE COVID
SITUATION AT PRESENT.
SUBMISSION REQUIREMENTS:
ANALYSIS
DESIGN ISSUESDESIGN ISSUES
 DESIGN DECISIONS AND
  IMPLEMENTATIONS



DESIGN DECISIONS: IMPLEMENTING DESIGN STRATEGIES

1. USING A 3’X3’ GRID SYSTEM TO 
ENSURE PROPER SOCIAL DISTANCING

2. RESTRICTING ACCESS
FROM ALL SIDES BY USING BARRIERS

3. USING SIGNAGE TO RAISE 
AWARENESS 

3’

3’
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PLAN

DESIGN STRATEGIES



CAR PARKING

-TABLES PLACED TO MAINTAIN SOCIAL DISTANCING
-SIGNAGE TO SPREAD AWARENESS

-SEPARATION BETWEEN FUNCTION AND ROAD, TO 
AVOID DISTURBANCE

-PROPER PARAPET ON BRIDGE WHERE PEOPLE CAN 
ALSO SIT

-PLANTERS ENSURE SOCIAL DISTANCING ON BRIDGE-PLANTERS ENSURE SOCIAL DISTANCING ON BRIDGE
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ECT
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REVIVING MOHAMMADPUR TOWN HALL:
IDENTITY OF A PLACE
PHASE 1
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KEY FINDINS
ISSUES DERIVED

DESIGN MANIFESTATION
PLAN, SECTION, 3D

TO UNDERSTAND THE
 IDEA OF TOWNHALL AND
 ITS INFLUENCE ON A

 PLACE AND
 NEIGHBOURHOOD AND
 HOW IT COULD BE

IMPROVED.

SUBMISSION
REQUIREMENTS

LEARNING
OUTCOME

ASAD GATE

MOHAMMADPUR
BUS STAND 

MOHAMMADPUR
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PRIMARY ROADS
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5 WEEKS

TERTIARY ROADS



SECONDARY ROADS

PRIMARY ROADS

TERTIARY ROADS

6’ 6’

6’6’

36’

32’ 32’

36’1’

6”

ROAD

ROAD ROAD

ROAD
15’

ROADFOOTWALK
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PARKING AROUND THE SITE

CAR

VAN

MOTORCYCLE

RICKSHAW

CNG

KEY FINDINGS-ROAD

01
ROAD TYPOLOGIES



02
ACTIVITIES AROUND SITE

BUILDING USE MAP

SOUTH ELEVATION

RESTORA

GENERAL
 STORES AND
COOKERIES

BOOK
STORES

FRUIT AND
 VEGETABLE
SHOP

BOOK SHOPS, RESTORAS,
 FRUIT AND VEGETABLE
 SHOPS, STATIONERY SHOPS
  AND COOKERY SHOPS

FRUIT SHOPS

ELECTRONIC SUPPLIES
AND PHARMACIES

KACHA BAZAAR

FURNITURE SHOPS, COOKERIES

MOBILE VENDORS
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01.
INADEQUATE 
PARKING

02.
ROAD
SAFETY

DESIGNATED PARKING

SPOTS

_PEDESTRAIN ACCES TO STORES IS

 OBSTRUCTED DUE TO HAPHAZARD 

PARKING

 

CONFLICTED
PEDESTRIAN 
MOVEMENT

STORE FRONTS

STORE ROAD PARKING SPACE TOWNHALL MARKET ASAD AVENUE STORESPARKING AND 
PEDESTRIAN WALKWAY

PEDESTRIANS CROSSING WITH NO SAFETY

ROADS

ISSUE IDENTIFICATION
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ISSUE IDENTIFICATION

03.
BLOCKED 
PEDESTRIAN 
WALKWAYS

02.
ROAD
SAFETY

ROADSTORE STORE

STORE GOODS

PEDESTRIANS

04.
LACK OF 
VISUAL 
CONNECTION

FIELDSTORE STORE
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INCREASING 
WALKABILITY

INCREASING 
VISUAL
CONNECTIVITY

INCREASING 
GREENERY 
AROUND SITE

DESIGN STRATEGIES:11

01 02 03
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SCHEMATIC PLAN

FIELD

PLAYGROUND

PLAZA

MARKET

MOSQUE

WET MARKET

VISUAL 
CONNECTION
TO PLAZA FROM 
ROADS

CULTURAL AND 
ADMINISTRATIVE 
ZONE



PARKING

ECONOMIC HUB
MARKET-
FURNITURE STORES
GENERAL STORES
PHARMACIES
COOKERIES
KITCHEN MARKET
RESTAURANT

ADMINISTRATIVE HUB
OFFICE
 CITIZEN SERVICE
CENTRE
MEETING HALLMEETING HALL

CULTURAL HUB
LIBRARY
CULTURAL ACADEMY
EXHIBITION HALL
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4 WEEKS

LIBRARY

OFFICES

CITIZEN
 SERVICE
CENTRE

MEETING
HALL

EXHIBITION
HALL

TOILET

PUBLIC
AMENITIES MARKET

CULTURAL
ACADEMY

PARKING

FIELD

PLAYGROUND

MOSQUE

NEW PROGRAMS
EXISTED PROGRAMS

RESTAURANTS

MOSQUE DRY MARKET

WET MARKET ADMINISTRATIVE ZONE

CULTURAL ZONE

SHOPS
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PLAN
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a
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MOSQUE
MARKET
MARKET
WET MARKET

CHILDREN’S
PLAYGROUND
FIELD
PLAZA AND 
KIOSK STANDCULTURAL AND 

ADMINISTRATIVE ZONE
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PROPOSED CONDITION15

PRESENT CONDITION



PLAZA MARKET WET 
MARKET

BRIDGEMOSQUE SHOPS

EXHIBITION SPACE CULTURAL SCHOOL ROADWALKWAYBRIDGE
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MOSQUE
SECTIONAA’

FIELDWALKWAY



SECTION BB’
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SHOPS

MOSQUE

MARKET
ZONE

BLOW-UPS OF PLAZA

SHOP

SHOP



KIOSK

SEATING
SPACES

SEATING
SPACES

FIELD

PLAZA

BLOW-UP OF KIOSK

BLOW-UP OF WALL
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SIRAJUDDIN RAJU
DR. IMON CHOWDHOOREE
TASFIN AZIZ
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