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Abstract 

The Supply Chain is not only a business function; it is also a network of companies and Supply 

Chain Management is the implementation of cross-functional relationships with key customers 

and suppliers in that network. It comprises of vendors that supply raw material, producers who 

convert the material into products, warehouses that store, distribution centers that deliver to 

the retailers, and retailers who bring the product to the ultimate user. Collaboration with other 

companies in the Supply chain will present win-win situations for this company and for other 

companies in the Supply chain. The garments industries are pivotal sectors in the global economy, 

characterized by complex supply chains that span multiple countries and involve numerous 

stakeholders. Effective supply chain management (SCM) is critical in these industries to enhance 

efficiency, reduce costs, and meet the rapidly changing demands of the market. Supply Chain 

Management (SCM) in the garment industries involves the efficient coordination and 

management of the entire production process, from raw material sourcing to the delivery of 

finished products. This sector is characterized by its complexity and the need for flexibility due to 

varying fashion trends, seasonal demand, and the necessity for rapid market response. Key 

aspects include sourcing quality raw materials, managing suppliers, optimizing production 

processes, and ensuring timely distribution. Effective SCM in this industry seeks to reduce lead 

times, control costs, and improve product quality while maintaining sustainable practices. By 

integrating advanced technologies and data analytics, companies can enhance visibility, 

streamline operations, and adapt quickly to market changes, thereby gaining a competitive edge. 

Overall, robust SCM practices are essential for meeting consumer expectations, achieving 

operational efficiency, and fostering innovation in the textile and garment industries. SCM is a 

critical aspect of the garments industries, requiring a strategic approach to manage the 

complexities and dynamics of global operations. By leveraging technology, fostering 

collaboration, and focusing on sustainability, companies can enhance their supply chain 

performance and gain a competitive edge in the market. 

 

Keywords: Sustainable Procurement, Inventory, Manufacturing, Quality Management, 

Readymade Garments, Sourcing Raw Materials.  
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CHAPTER 01 
INTRODUCTION 

1.0 Prelude: 

The history of the garments industry in Bangladesh dates back to the early 20th century, but it 

was in the late 1970s and early 1980s that the industry began to take shape as a significant 

economic force. Initially, the industry was largely informal and fragmented, with local weavers 

producing textiles for domestic markets. The advent of the Multi-Fiber Arrangement (MFA) in 

1974, which regulated global trade in textiles and garments, provided a crucial boost to 

Bangladesh’s garment sector by limiting competition from other countries. This period saw the 

establishment of numerous small and medium-sized factories, driven by the country’s abundant 

and low-cost labor. The industry gained substantial momentum in the 1980s and 1990s, catalyzed 

by investments in infrastructure, technology, and workforce training. The 1990s also marked a 

significant turning point with the end of the MFA in 2005, which opened up new opportunities 

for Bangladeshi garments in the global market. Today, Bangladesh is renowned for its vibrant 

textile and garments industry, known for its competitiveness, vast production capacity, and 

significant contribution to the national economy, continually evolving towards sustainability and 

compliance with international standards. The role RMG sector in Bangladesh’s economy is 

remarkable. It’s seen that, from the last decade, the RMG sector contributes to the national 

economy at a considerable rate. Around 76% of the total export earnings come from the RMG 

sector. In FY 2003-04 RMG sector of Bangladesh earned US$ 5,686.06 million, in FY 2004-05 the 

value was US$ 6,417.67.67 million, in FY 2005-06 the value was US$ 7900.80 million, in FY 2006-

07 the value was US$ 9,211.23 million, in FY 2007-08 the value was US$ 10,699.80 million, in FY 

2008-09 the value was US$ 12.35 billion and finally in FY 2013-14 the value stands at 

$24.49billion.   

           

Figure 1.1: Contribution of RMG Sector to the National Economy 

Source: garmentsmerchandising.com/readymade-garments-industry-of-bangladesh/ (2015) 

https://garmentsmerchandising.com/readymade-garments-industry-of-bangladesh/
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Supply chain management (SCM) in the garment’s manufacturing industry is a complex and 
dynamic process that involves coordinating various activities, from raw material procurement to 
the delivery of finished products to customers. The industry is highly competitive, requiring 
companies to be agile, efficient, and responsive to market demands. Effective supply chain 
management is crucial for ensuring the timely production and distribution of garments, 
maintaining quality standards, and minimizing costs. 

 

Figure 1.2: Basic Model of Garments SCM 

Source: greenstory.io/blogs/the-opportunities-and-challenges-of-supply-chain-sustainability-

for-fashion-brands (2022) 

 

The first step in the supply chain for garments manufacturing is sourcing raw materials, such as 

fabrics, threads, and accessories. Companies often source materials from multiple suppliers to 

ensure availability and cost efficiency. Supplier selection is critical, as it impacts the quality of the 

final product and the reliability of supply. Long-term relationships with trusted suppliers can lead 

to better pricing, consistent quality, and timely delivery. Additionally, companies must consider 

sustainability and ethical sourcing practices, as consumers and regulators increasingly demand 

transparency and responsibility in the supply chain. 

 

https://www.greenstory.io/blogs/the-opportunities-and-challenges-of-supply-chain-sustainability-for-fashion-brands
https://www.greenstory.io/blogs/the-opportunities-and-challenges-of-supply-chain-sustainability-for-fashion-brands
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Figure 1.3: A General View of Garments Supply Chain 
 

Source: researchgate.net/figure/A-general-model-of-a-supply-chain-in-the-clothing-industry-
Source-own-elaboration_fig1_331944688 (2018) 
 
Once raw materials are procured, the next phase is production planning and scheduling. This 

involves forecasting demand, determining production capacity, and planning the production 

schedule to meet delivery deadlines. Advanced planning systems and software can help optimize 

production schedules, reduce lead times, and improve inventory management. Effective 

production planning ensures that resources are utilized efficiently, reducing waste and lowering 

costs. It also helps in managing the complexity of producing a wide variety of garments, from 

basic items to high-fashion pieces with intricate designs. 

The manufacturing process itself is a critical component of the supply chain. It involves cutting 

fabrics, sewing garments, and finishing processes such as dyeing, printing, and embroidery. Each 

step requires skilled labor, specialized machinery, and strict quality control measures. Ensuring 

high standards of workmanship and quality is essential to maintaining the brand's reputation and 

customer satisfaction. Lean manufacturing techniques, such as just-in-time production and 

continuous improvement, can help streamline operations, reduce waste, and enhance 

productivity. 

                        

https://www.researchgate.net/figure/A-general-model-of-a-supply-chain-in-the-clothing-industry-Source-own-elaboration_fig1_331944688
https://www.researchgate.net/figure/A-general-model-of-a-supply-chain-in-the-clothing-industry-Source-own-elaboration_fig1_331944688
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Figure 1.4: Make to Order Garments Supply Chain Model. 
 

Source:researchgate.net/figure/Sustainable-make-to-order-apparel-supply-chain-model-with-
CCSP_fig3_321988636 (2017) 
 
Logistics and distribution are also vital aspects of supply chain management in the garments 

industry. Finished products need to be transported from manufacturing facilities to warehouses 

and eventually to retail stores or directly to consumers. Efficient logistics management involves 

coordinating transportation modes, optimizing routes, and managing warehousing operations. 

With the rise of e-commerce, companies must also handle direct-to-consumer deliveries, which 

require robust order fulfillment processes and last-mile delivery solutions.  

 

Figure 1.5: Product Supply Chain 

Source: ecampusontario.pressbooks.pub/logistics001oerfc/chapter/chapter-1/ (2021) 

https://www.researchgate.net/figure/Sustainable-make-to-order-apparel-supply-chain-model-with-CCSP_fig3_321988636
https://www.researchgate.net/figure/Sustainable-make-to-order-apparel-supply-chain-model-with-CCSP_fig3_321988636
https://ecampusontario.pressbooks.pub/logistics001oerfc/chapter/chapter-1/


 

5 
 

Technology, such as warehouse management systems and transportation management systems, 
plays a crucial role in ensuring smooth and cost-effective logistics operations. 
 
Inventory management is another key element of SCM in the garments manufacturing industry. 
Balancing inventory levels to meet customer demand while minimizing holding costs is a 
challenging task. Overstocking can lead to increased storage costs and obsolescence, while 
understocking can result in lost sales and customer dissatisfaction. Advanced inventory 
management techniques, such as demand forecasting, safety stock calculation, and real-time 
inventory tracking, can help companies maintain optimal inventory levels. Additionally, 
integrating inventory management with production and sales systems enables better decision-
making and improves overall supply chain efficiency. 

 

Figure 1.6: Inventory Management 
 

Source:blog.imec.org/inventory-management-the-science-of-having-what-you-need-when-you-
need-it (2023) 
 
Supply chain visibility and transparency are becoming increasingly important in the garments 

industry. Consumers and regulators are demanding more information about the origins of 

products, the conditions under which they are made, and the environmental impact of 

production processes. Technologies like blockchain and the Internet of Things (IoT) can enhance 

supply chain visibility by providing real-time data on the movement and status of goods. This 

transparency helps build trust with consumers, ensures compliance with regulations, and enables 

better risk management. 

 

Risk management is a crucial aspect of supply chain management in the garments industry. 

Disruptions such as natural disasters, political instability, and supplier failures can have significant 

impacts on the supply chain. Companies need to identify potential risks, assess their impact, and 

develop mitigation strategies. Diversifying suppliers, maintaining safety stock, and developing 

https://blog.imec.org/inventory-management-the-science-of-having-what-you-need-when-you-need-it
https://blog.imec.org/inventory-management-the-science-of-having-what-you-need-when-you-need-it
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contingency plans are some ways to manage supply chain risks. Additionally, collaboration with 

suppliers and other stakeholders can enhance resilience and enable quicker recovery from 

disruptions. 

 

Sustainability is increasingly becoming a focal point in the supply chain management of the 

garments manufacturing industry. Consumers are more conscious of the environmental and 

social impacts of their purchases, and companies are under pressure to adopt sustainable 

practices. This includes reducing waste, using eco-friendly materials, and ensuring fair labor 

practices throughout the supply chain. Implementing sustainability initiatives can not only 

improve a company's reputation but also lead to cost savings and operational efficiencies. For 

example, optimizing resource usage and reducing waste can lower production costs and improve 

profitability. 

 

Technology plays a pivotal role in modern supply chain management. Advanced technologies 

such as artificial intelligence (AI), machine learning, and big data analytics can enhance various 

aspects of the supply chain. AI and machine learning can improve demand forecasting, 

production planning, and inventory management by analyzing large datasets and identifying 

patterns. Big data analytics can provide insights into consumer preferences, market trends, and 

supplier performance, enabling better decision-making. Automation and robotics can streamline 

manufacturing processes, increase productivity, and reduce labor costs. 

 

Collaboration and communication are essential for effective supply chain management. This 

involves working closely with suppliers, manufacturers, logistics providers, and retailers to ensure 

alignment and coordination. Collaborative planning, forecasting, and replenishment (CPFR) is a 

strategy that involves sharing information and planning jointly with supply chain partners to 

improve demand forecasting and inventory management. Effective communication and 

collaboration can lead to better problem-solving, faster response times, and improved overall 

supply chain performance. 

 

Supply chain management in the garment’s manufacturing industry is a multifaceted and 

dynamic process that requires careful planning, coordination, and execution. From sourcing raw 

materials to delivering finished products, every step in the supply chain impacts the efficiency, 

quality, and sustainability of operations. By leveraging advanced technologies, adopting 

sustainable practices, and fostering collaboration, companies can build resilient and efficient 

supply chains that meet the demands of today's competitive and ever-evolving market. 
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1.2 Statement of Problem: 

Supply chain management (SCM) in the garment industry plays a pivotal role in ensuring 

efficiency, timeliness, and quality from the sourcing of raw materials to the delivery of finished 

products. It encompasses a complex network of activities and stakeholders aimed at meeting 

consumer demand while optimizing costs and minimizing risks. At its core, SCM in garments 

involves the coordination of various processes: sourcing raw materials (such as fabrics, threads, 

and accessories) from suppliers, manufacturing these materials into finished garments, and 

distributing them to retailers or directly to consumers. Each step in this chain must be 

meticulously planned and executed to maintain competitiveness in a global market driven by 

fast-changing fashion trends and consumer expectations. 

The first stage of SCM in garments is procurement. This involves identifying reliable suppliers who 

can provide high-quality materials at competitive prices. Factors such as reliability, quality 

standards, and ethical sourcing practices are crucial considerations in supplier selection. Once 

suppliers are chosen, establishing strong relationships through effective communication and 

collaboration becomes essential to ensure smooth operations and timely delivery of materials. 

Following procurement, the manufacturing phase involves converting raw materials into finished 

garments. This process typically occurs in factories located in various regions globally, often 

chosen based on factors like labor costs, skills availability, and proximity to key markets. Efficient 

production planning, inventory management, and adherence to quality control measures are 

critical to meeting production schedules and maintaining product consistency. Logistics and 

distribution form another critical aspect of SCM in garments. This involves the transportation of 

finished goods from manufacturing facilities to distribution centers, retail outlets, or directly to 

consumers. Effective logistics management includes optimizing transportation routes, managing 

inventories across the supply chain, and leveraging technology (such as RFID tagging and GPS 

tracking) to ensure real-time visibility of shipments. 



 

8 
 

         

Figure 1.7: How Does RFID Work in Garments Industries 
 
Source: nexqo.com/2020/12/rfid-apparel-tag/ (2020) 
 
In recent years, sustainability has emerged as a significant consideration in garment SCM. 

Consumers and regulatory bodies increasingly demand transparency and accountability 

regarding environmental and social impacts throughout the supply chain. This has prompted 

many companies to adopt sustainable practices, such as using organic or recycled materials, 

reducing carbon footprints, and ensuring fair labor practices among suppliers. Moreover, the 

advent of digital technologies has transformed garment SCM. Advanced analytics, artificial 

intelligence, and blockchain are being increasingly integrated to enhance forecasting accuracy, 

streamline inventory management, and ensure product traceability. These technologies not only 

improve operational efficiency but also enable faster response times to market demands and 

reduce the risk of supply chain disruptions. However, challenges persist in garment SCM, 

including volatile demand patterns, geopolitical uncertainties affecting sourcing decisions, and 

the need for continuous adaptation to technological advancements. Companies must remain 

agile and responsive to these challenges to stay competitive in the global marketplace. Supply 

chain management in the garment industry is a multifaceted process that encompasses 

procurement, manufacturing, logistics, and distribution. Successful SCM requires collaboration 

among diverse stakeholders, adoption of advanced technologies, and a commitment to 

sustainability and ethical practices. By effectively managing these elements, garment companies 

can enhance operational efficiency, reduce costs, and ultimately deliver high-quality products 

that meet the dynamic demands of consumers worldwide. 

 

https://nexqo.com/2020/12/rfid-apparel-tag/
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1.3 Objectives of the Study: 

The following objectives can be included for this thesis: 

 To find the performance of supply chain management of garments industries. 

 To evaluate the supply chain sustainability.  

  To identify the barriers and challenges of the supply chain garments industries. 

 

1.4 Key Issue of Supply Chain Management: 

 

Figure 1.8: SCM- Key Issue 
 

Source:slideplayer.com/slide/6515013/22/images/41/Supply+Chain+Management+%E2%80%9

3+Key+Issues.jpg  

 

1.5 Significance of the Study: 

The significance of this study on supply chain management (SCM) in the garment manufacturing 

industry lies in its potential to transform operational efficiencies and enhance competitive 

advantage in a rapidly evolving global market. The garment manufacturing industry is 

characterized by complex supply chains that span across various geographical locations, involving 

multiple stakeholders from raw material suppliers to end consumers. Efficient SCM is pivotal in 

addressing key challenges such as fluctuating demand, long lead times, and the need for rapid 

https://slideplayer.com/slide/6515013/22/images/41/Supply+Chain+Management+%E2%80%93+Key+Issues.jpg
https://slideplayer.com/slide/6515013/22/images/41/Supply+Chain+Management+%E2%80%93+Key+Issues.jpg
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response to market changes. This study aims to provide comprehensive insights into optimizing 

supply chain processes within the garment manufacturing sector. By examining best practices 

and innovative strategies in areas such as inventory management, procurement, logistics, and 

production planning, the research seeks to identify methods to reduce costs, improve product 

quality, and minimize lead times. Effective inventory management, for instance, can help 

manufacturers maintain optimal stock levels, reducing both excess inventory and stockouts, 

thereby improving cash flow and customer satisfaction. Furthermore, the study explores the role 

of technological advancements in enhancing supply chain efficiency. The integration of 

automation, data analytics, and Internet of Things (IoT) technologies can provide real-time 

visibility into supply chain operations, enabling manufacturers to make data-driven decisions and 

respond swiftly to disruptions. For example, predictive analytics can forecast demand more 

accurately, allowing for better planning and resource allocation. Additionally, blockchain 

technology can enhance transparency and traceability, ensuring that products are sourced 

ethically and sustainably, which is increasingly important to consumers and regulators. The study 

also considers the impact of globalization and the necessity for agile supply chains that can adapt 

to geopolitical changes, trade policies, and market dynamics. By developing robust risk 

management strategies, garment manufacturers can mitigate the effects of disruptions such as 

natural disasters, political instability, or pandemics, ensuring continuity and resilience in their 

operations. The significance of this study extends beyond the immediate benefits to garment 

manufacturers. By promoting efficient SCM practices, the research contributes to the overall 

sustainability and profitability of the industry. It supports the development of more resilient and 

adaptable supply chains, capable of meeting the demands of a fast-paced market while adhering 

to ethical and environmental standards. The findings can serve as a valuable resource for industry 

practitioners, policymakers, and academics, fostering a more sustainable and competitive 

garment manufacturing sector. 

1.6 Scope of the Study: 

The study will focus on the overall supply chain management within the garment manufacturing 

industry, focusing on key processes from raw material procurement to final product distribution. 

The scope encompasses a detailed analysis of supply chain strategies, logistical challenges, and 

optimization techniques specific to the garment sector. It examines the role of technology in 

streamlining operations, the impact of global sourcing on supply chain efficiency, and the 

implications of sustainability practices. Geographically, the study is concentrated on major 

garment manufacturing hubs, including but not limited to, South Asia and Southeast Asia, which 

are pivotal in the global supply chain. The time frame for this analysis spans the last decade, 

allowing for a comprehensive review of evolving practices and emerging trends. The study aims 

to provide actionable insights for industry stakeholders, including manufacturers, suppliers, and 
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policymakers, to enhance supply chain performance and resilience in the face of market volatility 

and environmental challenges. 

1.7 Limitations: 

This study on supply chain management within the garment manufacturing industry is subject to 

several limitations. 

Firstly, the geographical focus of this research is limited to key garment manufacturing hubs such 

as South Asia and Southeast Asia. While these regions are significant players in the global 

garment industry, the findings may not fully capture the practices, challenges, and dynamics 

present in other important regions such as East Asia, Europe, and Latin America. Each region has 

distinct regulatory environments, economic conditions, and cultural factors that can influence 

supply chain practices differently, thereby limiting the generalizability of the study’s conclusions. 

Secondly, the data collection process for this study predominantly relies on secondary sources 

such as industry reports, academic literature, and publicly available company information. While 

efforts have been made to triangulate these sources to ensure reliability and validity, the 

inherent limitations of secondary data remain. These sources may not always reflect the most 

current developments, innovations, or emerging challenges within the industry. Additionally, 

access to proprietary data from private companies was not possible, which may have led to an 

incomplete understanding of some internal practices and strategies. 

Moreover, the primary data gathered through interviews and surveys is subject to response bias 

and may not fully represent the diversity of perspectives within the industry. The study primarily 

engaged with mid-sized to large manufacturers, suppliers, and other stakeholders, potentially 

overlooking the unique experiences and challenges faced by small-scale operations. Small 

manufacturers often operate under different constraints and opportunities, and their exclusion 

from the primary data set may skew the findings towards the practices and challenges of larger 

entities. 

The study also faces temporal limitations. The garment manufacturing industry is characterized 

by rapid technological advancements, fluctuating market demands, and evolving consumer 

preferences. Consequently, some of the study’s findings may become outdated relatively quickly 

as new technologies, such as advanced automation and AI-driven supply chain analytics, continue 

to emerge and reshape industry practices. The dynamic nature of the industry underscores the 

need for ongoing research to keep pace with these changes. 

Resource constraints have also imposed limitations on the depth and breadth of this research. 

The study’s timeframe limited the ability to conduct a longitudinal analysis that could provide 
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deeper insights into long-term trends, patterns, and impacts. Such an analysis would have been 

valuable in understanding how supply chain practices evolve over extended periods and in 

response to various external shocks and disruptions, such as the COVID-19 pandemic or 

geopolitical tensions affecting trade policies. 

Furthermore, the scope of this study did not allow for an exhaustive exploration of all potential 

factors influencing supply chain management in the garment industry. Issues such as labor 

practices, environmental sustainability, and ethical sourcing, while acknowledged, were not the 

central focus and thus were not examined in detail. These aspects are critical to the broader 

understanding of supply chain management and warrant dedicated studies to address their 

complexities and implications comprehensively. 

Despite these limitations, this study offers meaningful insights into the current state of supply 

chain management in the garment manufacturing industry and identifies key areas for future 

research and practical improvement. By acknowledging these limitations, the study aims to 

provide a transparent and balanced perspective, guiding stakeholders in making informed 

decisions and contributing to the ongoing discourse in supply chain management scholarship. 

 

1.8 Time Frame:  

March-November 2024 
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CHAPTER 02 

LITERATURE REVIEW 

2.1 Definition of Supply Chain: 

A supply chain is a network of organizations, people, activities, information, and resources 

involved in the creation and delivery of a product or service from the supplier to the customer. A 

supply chain refers to the entire network of entities, directly or indirectly interlinked and 

interdependent in serving the same consumer or customer. It encompasses all the processes 

involved in delivering a product or service from the supplier's suppliers to the customer's 

customers, including sourcing raw materials, manufacturing and assembly, logistics and 

distribution, and the final product's delivery to the end consumer. The primary goal of a supply 

chain is to efficiently and cost-effectively transform raw materials into finished products and 

deliver them to the end customer. 

 

Figure 2.1: Basic Supply chain 

Source:supplychainprofessor.net/blogs/f/supply-chain-management%E2%80%94basic-
concepts-principles-and-processes (2021) 

Supply chain management (SCM) is the oversight and coordination of all activities involved in 

designing, sourcing, manufacturing, and delivering products or services to customers. It 

encompasses the planning and management of all activities involved in sourcing and 

procurement, conversion, and all logistics management activities. Effective supply chain 

management ensures that products are produced and distributed to the right locations, at the 

https://supplychainprofessor.net/blogs/f/supply-chain-management%E2%80%94basic-concepts-principles-and-processes
https://supplychainprofessor.net/blogs/f/supply-chain-management%E2%80%94basic-concepts-principles-and-processes
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right time, and in the right quantities, while minimizing costs and maximizing efficiency. Supply 

chain management (SCM) is a critical discipline within modern business operations, 

encompassing a wide array of activities and processes aimed at ensuring the efficient flow of 

goods and services from suppliers to end customers. It involves the strategic coordination and 

integration of these activities to maximize value creation for all stakeholders involved. At its core, 

SCM involves the management of the entire network of interconnected entities—from raw 

material suppliers, manufacturers, distributors, to retailers and ultimately to the end consumer. 

The primary objective of SCM is to achieve cost-effective production and distribution of goods or 

services while meeting customer demands and expectations. 

 

Figure 2.2: Basic Supply chain Management 
 

Source: investopedia.com/terms/s/scm.asp (2024) 

2.2 Importance of supply chain management for the Garments Manufacturing Industries: 

Supply Chain Management (SCM) in the garment manufacturing industry is a comprehensive and 

integrated approach to overseeing and optimizing the entire lifecycle of garment production and 

distribution. This includes the management of various processes and activities, from the 

procurement of raw materials to the delivery of finished products to end consumers. The primary 

goal of SCM is to enhance efficiency, reduce costs, ensure quality, and meet customer demands 

effectively. 

https://www.investopedia.com/terms/s/scm.asp
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The supply chain in the garment manufacturing industry begins with the sourcing of raw materials 

such as cotton, wool, synthetic fibers, and dyes. Raw material suppliers play a critical role, as the 

quality and availability of these materials directly impact the production process. Efficient SCM 

ensures that raw materials are sourced from reliable suppliers who meet the industry’s standards 

for quality, sustainability, and ethical practices. 

Following raw material procurement, the next phase is fabric production. This involves processes 

such as spinning, weaving, knitting, and dyeing. Each step requires meticulous coordination to 

ensure that the materials are transformed into high-quality fabrics suitable for garment 

production. Technological advancements in machinery and automation have significantly 

improved the efficiency and precision of fabric production, allowing manufacturers to meet the 

high demands of the fashion industry. 

Once the fabrics are ready, they are transported to garment manufacturing units where they 

undergo cutting, sewing, and finishing processes. This stage involves a high degree of labor and 

skill, as garments must be crafted to meet specific design and quality standards. Effective SCM in 

this phase involves  

scheduling production runs, managing labor resources, and ensuring that production timelines 

are met without compromising on quality. 

Logistics and distribution are also crucial components of SCM in the garment industry. Finished 

garments must be stored, transported, and distributed to retailers or directly to consumers. 

Efficient logistics management ensures that products reach their destinations on time and in 

good condition. This involves coordinating with transportation providers, managing warehousing 

facilities, and utilizing advanced tracking systems to monitor the movement of goods. 

Retailing is the final stage in the garment supply chain, where products are made available to 

consumers through various channels, including brick-and-mortar stores and online platforms. 

Effective inventory management and demand forecasting are essential to ensure that the right 

products are available at the right time, reducing the risk of stockouts or overstock situations. 

In addition to these core activities, SCM in the garment manufacturing industry also involves 

rigorous quality control measures to ensure that all products meet the required standards. 

Sustainability and compliance are increasingly important aspects of SCM, as consumers and 

regulators demand environmentally friendly and ethically produced garments. 

Supply Chain Management in the garment manufacturing industry is a complex and dynamic 

process that requires coordination, collaboration, and continuous improvement to 
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Supply chain management (SCM) is of utmost importance for garments manufacturing industries 

due to its direct impact on operational efficiency, cost management, and customer satisfaction. 

In this industry, which operates on tight schedules and global supply chains, SCM ensures the 

seamless flow of materials, efficient production processes, and timely delivery of finished goods. 

Effective SCM strategies help in optimizing inventory levels, reducing lead times, and managing 

costs, which are critical for maintaining competitiveness in a fast-paced and trend-sensitive 

market. Moreover, SCM enables garments manufacturers to uphold quality standards, comply 

with regulations, and mitigate risks associated with supply chain disruptions or fluctuations in 

demand. By fostering collaboration with suppliers and enhancing responsiveness to market 

trends, SCM not only supports operational success but also enhances overall customer 

experience, driving loyalty and sustainable growth in the global marketplace. 

 

Figure 2.3: Basic Supply chain Management 
 

Source: textilelearner.net/supply-chain-management-in-textile-and-fashion-industry/ (2022) 
 
2.3 Drivers of the supply chain management: 

Drivers of supply chain management (SCM) encompass various factors that influence and shape 

how organizations manage their supply chains effectively. These drivers can be categorized into 

internal and external factors, each playing a crucial role in SCM strategies: 

https://textilelearner.net/supply-chain-management-in-textile-and-fashion-industry/
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Figure 2.4 Supply Chain Drivers 
 

Source: researchgate.net/figure/Supply-chain-drivers_fig1_351959447 (2021) 
 
2.3.1 Internal Drivers: 

Cost Efficiency: Managing costs throughout the supply chain is a fundamental driver. This 

includes optimizing procurement processes, reducing production costs, minimizing inventory 

holding costs, and streamlining logistics and transportation expenses. Cost efficiency ensures 

profitability and competitiveness in the market. 

Quality Management: Ensuring product quality throughout the supply chain is essential to meet 

customer expectations and maintain brand reputation. Quality management involves selecting 

reliable suppliers, implementing rigorous quality control measures, and continuously improving 

processes to deliver consistent and reliable products. 

Inventory Management: Effective inventory management minimizes holding costs while 

ensuring adequate stock levels to meet demand. It involves accurate demand forecasting, 

optimizing reorder points, and implementing inventory control strategies such as Just-In-Time 

(JIT) or Vendor-Managed Inventory (VMI) systems. 

Production Efficiency: Maximizing production efficiency reduces lead times, improves 

throughput, and enhances overall operational performance. This includes optimizing production 

processes, reducing waste, and leveraging technologies such as automation and Lean 

manufacturing principles. 

https://www.researchgate.net/figure/Supply-chain-drivers_fig1_351959447
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Risk Management: Identifying and mitigating risks throughout the supply chain is crucial to 

prevent disruptions. This includes risks related to supplier reliability, geopolitical factors, natural 

disasters, economic fluctuations, and regulatory changes. Effective risk management strategies 

enhance supply chain resilience and continuity. 

2.3.2 External Drivers: 

Customer Expectations: Meeting evolving customer demands for faster delivery, customization 

options, and transparency in product sourcing and sustainability practices drives SCM strategies. 

Organizations must align their supply chain processes to deliver superior customer value and 

enhance satisfaction. 

Globalization: Increasing globalization has expanded supply chains across geographical 

boundaries, necessitating efficient coordination with global suppliers, transportation networks, 

and regulatory compliance. Globalization drives organizations to adopt strategies that optimize 

supply chain visibility, agility, and responsiveness. 

Technological Advancements: Rapid advancements in technology, such as Artificial Intelligence 

(AI), Internet of Things (IoT), blockchain, and data analytics, are transforming SCM practices. 

These technologies enable real-time data insights, predictive analytics, automation of processes, 

and enhanced collaboration across supply chain partners. 

Regulatory Environment: Compliance with local, national, and international regulations impacts 

supply chain operations, particularly in industries with stringent regulatory requirements (e.g., 

pharmaceuticals, food and beverages). Organizations must adhere to standards related to 

product safety, labor practices, environmental sustainability, and ethical sourcing. 

Competitive Pressures: Intense competition in global markets necessitates SCM strategies that 

differentiate organizations through superior service levels, innovative products, and efficient 

operations. Competitive pressures drive continuous improvement in supply chain processes to 

maintain market leadership and profitability. 

Understanding and effectively addressing these drivers are essential for developing robust SCM 

strategies that enhance efficiency, responsiveness, and resilience across the supply chain. 

Organizations that successfully navigate these drivers can achieve sustainable competitive 

advantage and meet the dynamic demands of the global marketplace. 
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2.4 Sustainable Supply Chain Management: 

Sustainable Supply Chain Management (SSCM) in the garment manufacturing industry involves 

the integration of environmental, social, and economic considerations into supply chain 

operations. This approach seeks to minimize the negative impacts of manufacturing while 

enhancing positive outcomes. Environmental sustainability focuses on resource efficiency, waste 

reduction, and emissions control, ensuring that production processes are as eco-friendly as 

possible. Social sustainability addresses fair labor practices, community engagement, and 

transparency, ensuring ethical treatment of workers and positive community impacts. Economic 

sustainability emphasizes cost efficiency, risk management, and innovation to maintain financial 

viability and competitive advantage. Implementing SSCM strategies, such as sustainable sourcing, 

lifecycle assessment, and supplier collaboration, can be challenging due to the initial costs, 

complexity, and regulatory compliance. However, the benefits, including enhanced reputation, 

operational efficiency, and market differentiation, make SSCM a vital practice for garment 

manufacturers aiming for long-term success and responsible stewardship of resources. 

2.5 Challenges for Sustainable Supply Chain of Garments Manufacturing industries: 

Implementing Sustainable Supply Chain Management (SSCM) in the garment manufacturing 

industry faces several challenges that can hinder its effective execution: 

Cost Implications: Initial investments in sustainable practices, technologies, and materials can be 

substantial. While long-term savings and benefits are expected, the upfront costs can be a barrier 

for many companies, particularly small and medium-sized enterprises (SMEs). 

Technological Limitations: While advanced technologies can enhance sustainability, their 

adoption can be limited by cost, availability, and the ability of companies to integrate them into 

existing systems. Developing countries, where much garment manufacturing takes place, may 

particularly face technological constraints. 

Carbon Footprint: The carbon footprint of the garment manufacturing industry represents the 

total amount of greenhouse gases (GHGs) emitted directly and indirectly throughout the lifecycle 

of clothing products. This includes emissions from raw material extraction, production processes, 

transportation, and end-of-life disposal. Understanding and reducing the carbon footprint is 

crucial for advancing sustainability in this sector. 

Skilled Labor: Skilled labor plays a critical role in the garment manufacturing industry, 

contributing to the quality, efficiency, and innovation of production processes. The demand for 

skilled workers is driven by the need for precision in garment construction, the ability to operate 
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advanced machinery, and the creativity required for design and pattern making. The fashion 

industry, like most industries, has a shortage of skilled workers, making the move toward 

sustainable business practices more challenging. For example, less than 1% of clothing is recycled 

worldwide, reports the World Economic Forum, partly because recycling requires skilled labor. A 

cotton shirt may be made of several materials, such as nylon thread, a polyester label, buttons, 

zippers, and even plastic sequins or other embellishments. Employees need the skills to be able 

to deconstruct these elements and the knowledge to identify and separate various materials for 

reuse. 

Transparency: Advocacy groups are asking fashion brands to answer questions about their 

products and sourcing practices. Can they guarantee that their clothes and their fabrics weren’t 

manufactured using sweatshop labor? What is the environmental impact of their manufacturing, 

distribution, and sales processes? However, most brands don’t have all the answers because 

tracing the origins of just one shirt can be challenging. 

Other Environmental Implications: Reducing greenhouse gas emissions is one issue, but 

environmentalists say the fashion industry has room for improvement in other areas as well. Fast 

fashion relies on synthetic fabrics, such as nylon produced from plastics, which release 

microplastics in rain-soaked landfills and the world’s oceans as they degrade. (Such debris ends 

up in oceans and other bodies of water after being illegally dumped there or carried there by 

rainwaters and winds.) The United Nations Environment Programmer says there are 51 trillion 

microplastic particles in the seas—500 times more than the number of stars in our galaxy. 

Apparel makers could use natural, sustainable materials—such as organic hemp, cotton, and 

linens—instead to avoid microplastic shedding altogether. But some brands address the world’s 

plastic problem by recycling it into clothing and accessories. For instance, ECONYL, commonly 

used to make bathing suits, is made from regenerated nylon waste. Consumers can further 

decrease microplastic shedding by installing a filter on their washing machine, line-drying their 

clothing, and doing laundry less often. 

Unsold Inventory: Unsold apparel poses another challenge to the fashion industry’s sustainability 

efforts. While some fashion labels and retailers may choose to store unsold inventory in 

warehouses until demand picks up, sell it to discount retailers, or give it away to charitable 

organizations, some choose a fourth option—incinerating or dumping the products. Unsold 

inventory is to use data analytics to better forecast demand. Unforeseeable circumstances, such 

as inflation, global conflicts, and a worldwide pandemic, could complicate sales for fashion 

brands and retailers, so industry players may want to use more than one tactic. For example, 

fashion labels are “upcycling” unsold inventory by adding embellishments to make it look 

different or creating new clothing and accessories from the materials. Some brands partner with 
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companies that specialize in recycling textiles to extend the life of those fabrics, while others 

donate or sell unsold inventory to other brands that recycle the materials. 

Working Conditions: To keep prices low, many fashion brands produce their apparel in factories 

in developing countries where workers earn minimal wages, toil long hours, and are subject to 

poor conditions. The documentary film “The True Cost” estimated that the fashion industry 

employs 75 million factory workers globally, and less than 2% of them make a living wage. For 

example, the average hourly pay for a factory worker in India is US$1.61, less than the national 

minimum wage, according to the Economic Research Institute. Business Insider recently reported 

that one factory in China pays workers as little as US$0.02 per garment made. Investigative 

reports also show that many garment laborers work long hours in unsafe conditions—commonly 

called sweatshops—with faulty wiring, no windows, and exposure to harmful chemicals. 

Supply Chain Management: It’s common for one piece of clothing to have many chapters to its 

origin story, requiring brands that want to act sustainably to gather information about the 

business practices of many vendors throughout their complex supply chains. Those vendors 

include multiple farmers, fabric and other raw materials producers, shippers, importers, and 

wholesalers. For example, a clothing maker that buys its cotton fabric from a factory in China 

would need to rely on that supplier to collect data from the separate factory that wove the cotton 

fibers into the fabric. Adding another step, the brand may want to ask if pesticides were sprayed 

on the crops used to produce the cotton fibers, requiring the second factory to gather data from 

farmers. The clothing maker may also want to ensure that those farmers were paid fairly. This 

data collection and reporting process potentially creates a tortuously complex game of telephone 

as one vendor reaches out to the next, and so on. 

           

Figure 2.5 Challenges for sustainable Supply Chain 

Source: oracle.com/retail/fashion/sustainability-challenges-fashion/ (2023) 

https://www.oracle.com/retail/fashion/sustainability-challenges-fashion/
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2.6 Sustainable Supply Chain Management Practices: 

Sustainable Supply Chain Management (SSCM) practices in the garment industry encompass a 

range of strategies aimed at reducing environmental impact, enhancing social responsibility, and 

ensuring economic viability throughout the supply chain. Key practices include sustainable 

sourcing, where companies prioritize the use of eco-friendly and ethically produced materials, 

such as organic cotton and recycled fibers. Additionally, energy-efficient production methods and 

renewable energy sources are employed to minimize carbon footprints. Social sustainability is 

addressed by enforcing fair labor practices, ensuring safe working conditions, and promoting 

workers' rights. Transparency and traceability are achieved through advanced technologies like 

blockchain, enabling consumers to track the origins and journey of their garments. Waste 

reduction initiatives, such as recycling and upcycling, further contribute to sustainability goals. 

By integrating these practices, garment manufacturers not only mitigate negative environmental 

impacts but also enhance their brand reputation and meet increasing consumer demand for 

ethically produced apparel. 

2.7 Reverse Logistics: 

Reverse logistics in the garment manufacturing industry involves the process of managing the 

return, recycling, repair, and disposal of products after they have reached the end of their 

lifecycle or are returned by consumers. This practice is crucial for achieving sustainability and 

reducing the environmental impact of the fashion industry. Efficient returns management 

ensures that returned items are processed, inspected, and either resold, repaired, or recycled, 

minimizing waste. Recycling and upcycling initiatives transform worn-out garments into new 

materials or products, fostering a circular economy. Repair services extend the lifespan of 

clothing, reducing the need for new production and conserving resources. By implementing 

robust reverse logistics systems, companies can enhance resource efficiency, comply with 

regulatory requirements, and engage consumers in sustainability efforts through take-back 

programs. Ultimately, reverse logistics not only supports environmental goals but also offers 

economic benefits by recovering value from returned products and reducing waste management 

costs. 
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Figure 2.6 Reverse Logistics 

Source:blog.fleetx.io/understanding-reverse-logistics-a-business-ecommerce-perspective/ 

(2022) 

 

 

 

 

 

 

 

       

 

 

 

 

 

 

 

https://blog.fleetx.io/understanding-reverse-logistics-a-business-ecommerce-perspective/
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CHAPTER 03 

 OVERVIEW OF GARMENTS MANUFACTURING INDUSTRIES 

3.1 Overview of the Garments industry of Bangladesh (Past and Present): 

The garment industry in Bangladesh began its journey in the late 1970s, with Desh Garments 

being one of the first companies to export readymade garments (RMG). The industry saw rapid 

growth in the 1980s and 1990s, fueled by low labor costs, favorable trade policies, and the 

availability of a large workforce. The Multi-Fiber Arrangement (MFA) quota system, which 

allowed developing countries to export a certain number of textiles to developed countries, 

significantly boosted the industry. By the late 1990s, Bangladesh had emerged as a major player 

in the global garment market. 

 

Figure 3.1 Desh Garments 

Source: thedailystar.net/supplements/24th-anniversary-the-daily-star-part-3/desh-garments-

%E2%80%93-pioneer%E2%80%99s-gift-his-country-71128 (2015) 

The garments industry of Bangladesh is a cornerstone of the nation's economy, playing a pivotal 

role in its industrial and economic development. Over the past few decades, this sector has 

transformed Bangladesh into one of the world's leading apparel exporters, second only to China. 

https://www.thedailystar.net/supplements/24th-anniversary-the-daily-star-part-3/desh-garments-%E2%80%93-pioneer%E2%80%99s-gift-his-country-71128
https://www.thedailystar.net/supplements/24th-anniversary-the-daily-star-part-3/desh-garments-%E2%80%93-pioneer%E2%80%99s-gift-his-country-71128
https://www.thedailystar.net/supplements/24th-anniversary-the-daily-star-part-3/desh-garments-%E2%80%93-pioneer%E2%80%99s-gift-his-country-71128
https://www.thedailystar.net/supplements/24th-anniversary-the-daily-star-part-3/desh-garments-%E2%80%93-pioneer%E2%80%99s-gift-his-country-71128
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The industry's success is rooted in several key factors, including a competitive labor force, 

favorable trade policies, and substantial foreign investments. 

Historical Context and Growth: 

The garments industry in Bangladesh began to flourish in the late 1970s and early 1980s. Initial 

growth was driven by the quota system under the Multi-Fiber Arrangement (MFA), which 

provided developing countries like Bangladesh access to markets in the United States and 

Europe. The expiration of the MFA in 2005 initially posed a challenge, but Bangladesh managed 

to sustain and even accelerate its growth by leveraging its low labor costs and improving its 

production capabilities. 

Economic Impact: 

The sector is a major contributor to Bangladesh's GDP, accounting for about 11% of it. It also 

represents more than 80% of the country’s total export earnings. The industry provides direct 

employment to approximately four million people, with a significant proportion being women, 

thereby playing a crucial role in women's empowerment and poverty alleviation. The ripple 

effects of the industry's success extend to various ancillary sectors, including banking, 

transportation, and logistics. 

Competitive Advantages: 

Bangladesh’s garments industry benefits from several competitive advantages. The availability of 

a large, young workforce willing to work for relatively low wages is a significant factor. Moreover, 

Bangladesh enjoys duty-free access to several major markets, including the European Union, 

under the Generalized System of Preferences (GSP). Additionally, the government has been 

supportive through policies that foster growth, such as tax incentives, bonded warehouses, and 

subsidies for utilities. 

Challenges: 

Despite its success, the industry faces numerous challenges. Labor rights and workplace safety 

have been persistent issues, highlighted by tragic incidents such as the Rana Plaza collapse in 

2013, which brought global attention to the poor working conditions. Additionally, the industry 

is grappling with increasing competition from other low-cost producers like Vietnam and 

Ethiopia, rising labor costs, and infrastructural deficiencies. Environmental sustainability is 

another growing concern, as the industry is one of the largest polluters, particularly in terms of 

water pollution from dyeing and finishing processes. 
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Innovations and Sustainability: 

In recent years, there has been a concerted effort to address these challenges through innovation 

and sustainability initiatives. Many factories are investing in green technologies and pursuing 

certifications such as LEED (Leadership in Energy and Environmental Design) to reduce their 

environmental footprint. Additionally, there is a growing emphasis on improving labor conditions 

through better compliance with international standards and local regulations. 

Future Prospects: 

The future of Bangladesh's garments industry appears promising, with potential for continued 

growth and diversification. The rise of fast fashion and increasing global demand for apparel 

presents significant opportunities. However, to maintain its competitive edge, the industry must 

continue to evolve, focusing on higher value-added products, automation, and digitalization. 

Investment in infrastructure, education, and training is also critical to sustain growth and improve 

productivity. 

           

Figure 3.2 Garments Industries in Bangladesh 

Source: https://textilelearner.net/compliance-of-garments-industry/ (2013) 

In summary, the garments industry of Bangladesh is a vital component of the country's economic 

landscape. Its remarkable growth trajectory is a testament to the resilience and adaptability of 
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the sector. While challenges persist, the industry's proactive steps towards sustainability and 

innovation hold the promise of a bright future. As Bangladesh navigates the complexities of 

global trade dynamics, the garments industry will undoubtedly remain a key driver of its 

economic prosperity. 

3.2 Exports of RMG Products in Bangladesh:  

Bangladesh is a major player in the global ready-made garment (RMG) industry. The RMG sector 

is the backbone of the country's economy, accounting for a significant portion of its exports and 

providing employment to millions. Here are some key points about the exports of RMG products 

in Bangladesh: 

3.2.1 Key Statistics: 

Export Volume and Value: 

RMG exports account for over 80% of Bangladesh's total export earnings. 

In recent years, annual RMG exports have been valued at over $30 billion. 

Major Markets: 

European Union: The largest market for Bangladeshi RMG products, particularly countries like 

Germany, the UK, Spain, and France. 

United States: Another significant market, importing a wide range of apparel items. 

Canada, Japan, and Australia: Emerging as important markets for Bangladeshi garments. 

Other Markets: Middle Eastern countries, Russia, and South American nations are also growing 

destinations. 

 

3.2.2 Key Products: 

 

Knitwear: Includes t-shirts, sweaters, and undergarments. 

Woven Garments: Includes shirts, trousers, jackets, and formal wear. 

3.2.3 Strengths of the Bangladeshi RMG Sector: 

Cost Competitiveness: Low labor costs and large-scale production capabilities make Bangladesh 

a cost-effective sourcing destination. 

Skilled Workforce: A large and growing workforce skilled in garment manufacturing. 

Strong Backward Linkages: Development of backward linkages, such as local production of yarn, 

fabric, and accessories. 
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Compliance and Sustainability: Increasing focus on compliance with international labor standards 

and sustainability practices. Many factories are certified by international organizations for 

maintaining ethical production standards. 

3.2.4 Challenges:  

Infrastructure: Although improving, infrastructure constraints like port congestion and 

inadequate transport facilities can affect efficiency. 

Labor Issues: Ensuring fair wages and working conditions remains a challenge. 

Diversification: Over-reliance on a few key markets and product categories can be risky. 

Global Competition: Facing increasing competition from other RMG-producing countries like 

Vietnam, India, and Cambodia. 

3.3 Global Market Overview: 

The Ready-Made Garments (RMG) sector in Bangladesh is a critical player in the global apparel 

supply chain, relying heavily on effective supply chain management (SCM) to maintain its 

competitive edge. The sector's global market presence, spanning various geographies, is 

influenced by its SCM strategies, challenges, and advancements. 

3.3.1 Key Components of SCM in Bangladesh’s RMG Sector: 

Raw Material Sourcing: 

Bangladesh imports a significant portion of its raw materials, including cotton, yarn, and fabric, 

from countries such as China, India, and Turkey. Efficient sourcing strategies are essential to 

ensure a steady supply of high-quality materials at competitive prices. Strategic partnerships and 

long-term agreements with suppliers help stabilize the supply chain. 

Manufacturing and Production: 

The manufacturing process in Bangladesh is characterized by large-scale operations with an 

emphasis on mass production. Factories are equipped to handle significant volumes, catering to 

the demands of global brands. Lean manufacturing techniques and just-in-time (JIT) production 

are increasingly adopted to minimize waste and reduce lead times. 

Logistics and Distributions:  

Bangladesh's geographic location poses both advantages and challenges in logistics. The 

country’s proximity to major markets in Europe and North America aids in relatively shorter 



 

29 
 

shipping times. However, infrastructural bottlenecks, such as port congestion, inadequate road 

networks, and limited warehousing facilities, can impede efficient distribution. 

Quality Control and Compliance:  

Quality assurance is paramount in the RMG sector to meet international standards. Factories 

implement stringent quality control measures throughout the production process. Compliance 

with labor laws, safety standards, and environmental regulations is also critical, especially in light 

of increased scrutiny from global buyers. 

3.3.2 Global Supply Chain Dynamic: 

Integration with global Brands 

Bangladesh’s RMG sector is deeply integrated with global fashion brands like H&M, Zara, 

Walmart, and Gap. These brands demand high efficiency, flexibility, and transparency in the 

supply chain. Collaborative planning, forecasting, and replenishment (CPFR) practices are often 

employed to synchronize supply chain activities and meet market demands effectively. 

Impact of Trade Policies: 

Trade policies significantly influence the global supply chain dynamics. Bangladesh benefits from 

preferential trade agreements, such as the Generalized System of Preferences (GSP) and 

Everything but Arms (EBA), which grant duty-free access to key markets. These policies help 

mitigate cost pressures and enhance competitiveness. 

Technological Advancements: 

The adoption of digital technologies is transforming supply chain management in Bangladesh's 
RMG sector. Advanced analytics, IoT, and blockchain are being used to improve traceability, 
enhance inventory management, and optimize logistics. These technologies enable real-time 
data sharing, facilitating better decision-making and more responsive supply chains. 

3.3.3 Challenges in SCM: 

Infrastructural Deficiencies: 
Despite progress, infrastructural challenges remain a significant impediment. Congested ports, 

inadequate transportation networks, and power supply issues can disrupt the supply chain, 

leading to delays and increased costs. 

Environmental and Social Compliance: 
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Sustainability is a growing concern in global supply chains. Bangladesh’s RMG sector faces 

pressure to adopt environmentally friendly practices and ensure social compliance. Meeting 

these requirements involves significant investment in green technologies and improving working 

conditions, which can strain resources. 

Risk Management: 

Supply chain disruptions due to geopolitical tensions, natural disasters, and global pandemics 

pose risks. The COVID-19 pandemic, for example, highlighted vulnerabilities in global supply 

chains, emphasizing the need for robust risk management and contingency planning. 

3.3.4 Future Prospects: 

Sustainability Initiatives: 

There is a strong push towards sustainability in SCM. Factories are increasingly investing in green 

technologies, such as water-saving dyeing processes and renewable energy sources. Sustainable 

supply chain practices not only reduce environmental impact but also enhance brand reputation 

and marketability. 

Enhancing Infrastructural Capabilities:  

Continued investment in infrastructure is crucial. Projects aimed at modernizing ports, expanding 

road and rail networks, and improving energy supply are essential to support efficient supply 

chain operations. 

Advance Supply Chain Technologies: 

The future of SCM in Bangladesh’s RMG sector lies in digital transformation. Implementing 

advanced supply chain management software, enhancing data analytics capabilities, and 

adopting blockchain for traceability can significantly improve efficiency and responsiveness. 

Diversification and Resilience: 

Diversifying supply sources and markets can enhance resilience. Exploring new sourcing 

destinations and expanding into emerging markets can reduce dependency on a few suppliers 

and customers, mitigating risks and opening new growth avenues. 

Effective supply chain management is the backbone of Bangladesh’s RMG sector, ensuring its 

strong presence in the global market. While the sector faces challenges such as infrastructural 
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deficiencies and the need for greater sustainability, ongoing efforts in digital transformation, 

infrastructural improvement, and sustainability initiatives promise a resilient and competitive 

future. By continuing to innovate and adapt, Bangladesh can maintain its pivotal role in the global 

apparel supply chain. 

3.4 Mission, Vision and Quality Approach: 

The garments industry is a vital component of the global economy, providing employment and 

economic growth, particularly in developing countries like Bangladesh. This industry has evolved 

significantly over the years, driven by changes in consumer preferences, technological 

advancements, and globalization. The mission, vision, and quality approach of garment 

manufacturers play a crucial role in determining their success and sustainability in this 

competitive landscape. 

Mission Statement: 

The mission of garment manufacturers often focuses on delivering high-quality products that 

meet the diverse needs of customers while adhering to ethical and sustainable practices. For 

instance, a typical mission statement might read: "To provide our customers with the highest 

quality garments, combining innovation, craftsmanship, and sustainability, while ensuring a 

positive impact on our employees, communities, and the environment." This mission 

underscores the commitment to quality, customer satisfaction, and social responsibility. 

Vision Statement: 

The vision of garment manufacturers outlines their long-term aspirations and the impact they 

aim to achieve in the industry. A representative vision statement could be: "To be a global leader 

in the garment industry, recognized for our commitment to innovation, sustainability, and ethical 

practices, while setting new standards for quality and customer satisfaction." This vision reflects 

the company's ambition to lead the industry through continuous improvement and responsible 

business practices. 

Quality Approach: 

The quality approach in the garment industry encompasses a comprehensive strategy to ensure 

that products meet the highest standards of quality and customer expectations. This involves 

several key components: 
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Quality Control and Assurance:  

Quality control involves systematic procedures to monitor and maintain the quality of products 

at various stages of production. This includes rigorous inspection of raw materials, in-process 

checks, and final product testing. Quality assurance, on the other hand, focuses on the processes 

and systems that ensure consistent quality, such as standard operating procedures (SOPs), 

training programs for workers, and adherence to international quality standards like ISO 9001. 

Sustainable Practices: 

Sustainability is increasingly becoming a critical aspect of the quality approach in the garments 

industry. This includes the use of eco-friendly materials, energy-efficient manufacturing 

processes, waste reduction strategies, and ethical labor practices. Manufacturers are adopting 

certifications like Global Organic Textile Standard (GOTS) and Fair Trade to demonstrate their 

commitment to sustainable and ethical production. 

Technological Innovation: 

Incorporating technological advancements is essential to maintaining high quality and efficiency 
in garment production. This includes the use of automated machinery, advanced software for 
design and pattern making, and digital tools for quality monitoring. Innovations like 3D printing 
and AI-driven quality inspections are also transforming the industry, enabling more precise and 
efficient manufacturing processes. 

Customer Feedback and Continuous Improvement:  

Customer feedback is crucial for the continuous improvement of products and services. Garment 
manufacturers actively seek and analyze customer feedback to identify areas for improvement 
and implement necessary changes. This customer-centric approach ensures that the products 
not only meet but exceed customer expectations, fostering loyalty and long-term relationships. 

The mission, vision, and quality approach of garment manufacturers are fundamental to their 
success and sustainability in a highly competitive industry. By focusing on quality, innovation, 
sustainability, and customer satisfaction, garment manufacturers can not only achieve their 
business goals but also contribute positively to the economy and society. The continuous pursuit 
of excellence in these areas will enable them to navigate the challenges of the global market and 
remain at the forefront of the industry. 

3.5 Supply chain management of Garments Industries: 

The supply chain management (SCM) in the garment manufacturing industry is a complex and 
multifaceted process that involves numerous stages and stakeholders, each playing a critical role 
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in transforming raw materials into finished products ready for consumers. Effective SCM is pivotal 
in this industry due to its intricate nature, high demand variability, and the need for timely market 
responsiveness. This comprehensive process begins with the procurement of raw materials and 
extends through production, distribution, and ultimately, retail. 

At the heart of garment supply chain management is the procurement of raw materials. This 

stage involves sourcing fabrics, threads, buttons, zippers, and other components from various 

suppliers. The selection of suppliers is crucial, as it affects the quality, cost, and sustainability of 

the final product. Manufacturers often seek to establish long-term relationships with reliable 

suppliers to ensure consistent quality and availability of materials. In recent years, there has been 

a growing emphasis on ethical sourcing and sustainability, with manufacturers opting for organic 

materials and engaging in fair trade practices to meet consumer demand for eco-friendly 

products. 

Once the raw materials are procured, the production phase begins. This phase encompasses 

cutting, sewing, and assembling the garments. Efficient production management is vital to 

minimize waste, reduce costs, and ensure high-quality output. The adoption of advanced 

technologies, such as computer-aided design (CAD) and computer-aided manufacturing (CAM), 

has revolutionized this phase by enhancing precision and speed. Lean manufacturing techniques 

are also employed to streamline operations, reduce lead times, and improve overall productivity. 

Quality control is an integral part of the production process. Garment manufacturers implement 

stringent quality checks at various stages of production to ensure that the final products meet 

predefined standards. This involves inspecting the raw materials, monitoring the production 

processes, and conducting final inspections before the products are packed for distribution. 

Maintaining high quality is essential not only for customer satisfaction but also for minimizing 

returns and enhancing brand reputation. 

The distribution phase involves the logistics of transporting the finished garments from the 

manufacturing facilities to the retailers or directly to the customers. Effective logistics 

management is critical to ensure timely delivery, which is especially important in the fast-paced 

fashion industry where trends can change rapidly. Manufacturers often collaborate with logistics 

providers to optimize transportation routes, manage inventory levels, and reduce shipping costs. 

The rise of e-commerce has further complicated this phase, necessitating robust systems to 

handle online orders and returns efficiently. 

Retailers play a pivotal role in the garment supply chain as they are the final link between the 

manufacturers and the consumers. They are responsible for presenting the products in an 

appealing manner, managing stock levels, and providing excellent customer service. Retailers 
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gather valuable data on consumer preferences and purchasing behaviors, which can be used by 

manufacturers to refine their products and marketing strategies. 

Technology has significantly impacted garment supply chain management, providing tools to 

enhance efficiency, transparency, and collaboration among stakeholders. The use of enterprise 

resource planning (ERP) systems, for example, allows for better coordination of activities and 

real-time tracking of materials and products. Blockchain technology is also being explored to 

improve traceability and authenticity in the supply chain, addressing concerns related to 

counterfeiting and ethical sourcing. 

Supply chain management in the garment manufacturing industry is a dynamic and intricate 

process that requires meticulous planning, coordination, and execution. From the procurement 

of raw materials to the delivery of finished products, each stage presents unique challenges and 

opportunities. By leveraging advanced technologies, adopting sustainable practices, and 

fostering strong relationships with suppliers and logistics providers, manufacturers can enhance 

their supply chain efficiency, meet consumer demands, and stay competitive in the ever-evolving 

fashion industry. 

3.5.1 Supply chain stages of Garments Industries: 

The supply chain of the garment industry is composed of several key stages, each crucial in 

transforming raw materials into finished garments that reach consumers. Here’s a detailed look 

at these stages: 

 Raw Material Procurement 

 Design and Development 

 Manufacturing 

 Quality Control 

 Distribution and Logistics 

The garment manufacturing industry's supply chain is a complex network that involves multiple 
stages, each essential for transforming raw materials into finished garments ready for the 
consumer market. Efficient management of these stages is crucial to ensure high quality, cost-
effectiveness, and timely delivery. Below are the key stages of the supply chain in the garment 
manufacturing industry, each with its specific activities and considerations. 

Raw Material Procurement: 

Sourcing Raw Materials: The supply chain begins with the procurement of raw materials, 
including various types of fabrics, threads, buttons, zippers, and trims. 
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Supplier Selection: Selecting reliable suppliers is crucial, considering factors like quality, cost, 

and ethical practices. Establishing long-term relationships with suppliers helps ensure a steady 

supply of high-quality materials. 

Ethical and Sustainable Sourcing: With growing consumer awareness, there is an increasing 

emphasis on sourcing materials sustainably. This involves choosing organic or recycled fabrics 

and ensuring suppliers adhere to fair labor practices and environmental standards. 

Design and Development: 

Market Research: Conducting thorough market research to understand current fashion trends, 

consumer preferences, and competitive landscapes. 

Design Creation: Using tools like computer-aided design (CAD) software to create detailed 

garment designs and specifications. 

Prototyping: Developing initial samples or prototypes to test the designs for feasibility, fit, and 

aesthetic appeal. Feedback from stakeholders is used to refine the designs before mass 

production. 

Manufacturing: 

Cutting: Cutting fabrics into the required shapes and sizes based on the patterns developed 

during the design phase. Precision in cutting is vital to minimize waste and ensure consistency. 

Sewing and Assembling: Skilled laborers sew and assemble the cut pieces into finished 

garments. This stage involves various processes such as stitching, hemming, and adding 

accessories like buttons and zippers. 

Production Scheduling: Efficiently managing production schedules to meet deadlines and 

optimize resource utilization. Techniques like lean manufacturing and just-in-time (JIT) 

production are often employed to enhance efficiency and reduce waste. 

Quality Control: 

Inspection of Raw Materials: Conducting quality checks on raw materials before they enter the 

production process to ensure they meet required standards. 

In-Process Quality Checks: Regular inspections during the manufacturing process to identify 

and rectify defects early. 
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Final Product Inspection: Thoroughly examining finished garments to ensure they meet 

predefined quality standards before packaging and distribution. 

Distribution: 

Packaging: Carefully packaging finished garments to protect them during transportation and 

enhance their appeal to consumers. 

Inventory Management: Managing stock levels and warehousing to ensure a smooth flow of 

goods from manufacturing facilities to retail outlets or directly to customers. 

Logistics and Transportation: Coordinating the transportation of garments from production 

facilities to distribution centers, retailers, or customers. This includes selecting transportation 

modes, optimizing routes, and ensuring timely delivery. 
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CHAPTER 04 

SCOPE OF IMPROVEMENTS 

4.1 Product Growth: 

Supply chain management is a critical component for achieving product growth in the garments 

industry. The efficiency and effectiveness of the supply chain directly impact production cycles, 

cost management, and ultimately, market competitiveness. This section delves into the various 

aspects of supply chain management and its significance in driving growth within the garments 

sector. 

Effective supply chain management begins with strategic sourcing and procurement of raw 

materials. In the garments industry, the quality and cost of fabrics and other materials are 

paramount. By establishing strong relationships with reliable suppliers, manufacturers can secure 

high-quality materials at competitive prices. This not only ensures the production of superior 

products but also helps in maintaining cost efficiency, which is crucial for competitive pricing and 

profitability. 

Production efficiency is another vital aspect influenced by supply chain management. 

Implementing lean manufacturing practices and adopting advanced technologies can streamline 

production processes, reduce waste, and increase output. Efficient supply chain operations 

ensure that the necessary materials and components are available just in time, preventing delays 

and minimizing downtime. This leads to faster turnaround times and the ability to meet market 

demand promptly, which is essential for sustaining growth. 

The logistics and distribution segment of the supply chain ensures that finished garments reach 

retailers and consumers efficiently and timely. Advanced inventory management systems and 

robust logistics networks facilitate the swift movement of goods from production facilities to 

various distribution points. Efficient logistics reduce lead times and transportation costs, 

enhancing the overall customer experience by ensuring product availability and timely delivery. 

This reliability is crucial for maintaining customer satisfaction and loyalty. 

Proper inventory management is essential for optimizing the supply chain in the garments 

industry. Accurate demand forecasting and inventory planning help in maintaining optimal stock 

levels, preventing overstocking or stockouts. This balance is crucial for minimizing storage costs 

and reducing the risk of obsolescence. Advanced inventory management systems, powered by 

data analytics, enable manufacturers to respond swiftly to changing market demands, ensuring 

that they can capitalize on trends and consumer preferences. 
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Effective supply chain management also involves identifying and mitigating risks. The garments 

industry is susceptible to various risks, including supply disruptions, price volatility of raw 

materials, and geopolitical factors. A resilient supply chain can absorb shocks and adapt to 

changes, ensuring continuity in production and distribution. Diversifying suppliers, maintaining 

buffer stocks, and implementing robust contingency plans are strategies that can safeguard 

against potential disruptions, thus ensuring sustained product growth. 

Sustainability and ethical practices within the supply chain are increasingly important for product 

growth in the garments industry. Consumers are becoming more conscious of the environmental 

and social impacts of their purchases. By integrating sustainable practices and ensuring 

compliance with labor standards, manufacturers can enhance their brand reputation and appeal 

to ethically-minded consumers. This commitment to sustainability can drive long-term growth by 

building consumer trust and loyalty. 

Effective supply chain management is indispensable for product growth in the garments industry. 

From sourcing high-quality materials and ensuring production efficiency to managing logistics 

and inventory, each aspect of the supply chain plays a crucial role in enhancing competitiveness 

and meeting consumer demands. Moreover, risk management and sustainable practices further 

contribute to a resilient and responsible supply chain, driving sustainable growth in the garments 

sector. 

Market Trends: 

The garments industry is significantly influenced by dynamic market trends. Seasonal fashion 

trends dictate product cycles, compelling manufacturers to innovate continually. Economic 

factors, including inflation rates and consumer disposable income, play a crucial role in shaping 

purchasing behaviors. Additionally, demographic factors such as age, gender, and geographic 

location influence product design and marketing strategies, ensuring that manufacturers cater to 

a diverse consumer base. 

Technological Advancements: 

Technological advancements are revolutionizing the garments industry, particularly through 

automation and sustainable practices. The integration of AI and robotics in manufacturing 

processes enhances efficiency and reduces labor costs. Simultaneously, there is a growing 

emphasis on eco-friendly materials and sustainable production processes to meet consumer 

demand for green products. The rise of e-commerce platforms has also expanded market reach, 

allowing brands to tap into global markets more effectively. 

 



 

39 
 

Supply Chain Management: 

Efficient supply chain management is pivotal for product growth in the garments industry. This 

involves strategic sourcing of raw materials to ensure quality and cost-effectiveness. Lean 

manufacturing practices streamline production, reducing waste and improving efficiency. 

Advanced logistics and inventory management systems facilitate timely distribution, ensuring 

that products reach consumers quickly and in optimal condition, thereby enhancing customer 

satisfaction. 

Competitive Landscape: 

Understanding the competitive landscape is crucial for product growth. This involves analyzing 

key market players, their market share, and competitive strategies. Product differentiation is 

essential, with brands focusing on unique selling propositions to stand out. Pricing strategies also 

play a critical role, as competitive pricing can attract price-sensitive consumers while premium 

pricing can position a brand as high-end, depending on the target market. 

Consumer Behavior: 

Consumer behavior directly impacts product growth in the garments industry. Brand loyalty is a 

significant factor, with companies striving to retain customers through quality products and 

excellent service. Purchasing patterns, including the frequency and volume of purchases, provide 

insights into consumer preferences. Additionally, feedback mechanisms allow companies to 

adapt quickly to market demands, ensuring that products remain relevant and appealing. 

Financial Performance: 

Financial performance metrics such as revenue growth, profit margins, and investment in 

technology are indicators of product growth. Steady revenue growth and healthy profit margins 

suggest strong market performance. Investment in technology and infrastructure can further 

drive growth by enhancing production capabilities and operational efficiency. Effective cost 

management ensures that companies can maximize profits while maintaining competitive 

pricing. 

Regulatory Environment: 

The regulatory environment also affects product growth in the garments industry. Trade policies, 

including import and export regulations, influence market access and competitiveness. 

Compliance with labor laws is essential to avoid legal issues and ensure ethical production 
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practices. Environmental regulations are becoming increasingly important, with consumers and 

governments alike demanding sustainable and responsible manufacturing practices. 

4.2 Marketing Mix (4Ps) and the 4Cs framework as they apply to the Garments Industry: 

Marketing Mix (4Ps): 

The marketing mix refers to the group of elements used by a company to promote its products 

or services to its target market. These elements are often referred to as the "4Ps" and include 

product, price, place, and promotion. 

 

 

 

Figure 4.1: 4Ps of Marketing 

Source: https://www.coursera.org/articles/4-ps-of-marketing (2024) 

Product: 

In the garments industry, the product is the centerpiece of the marketing mix. It encompasses 

the design, quality, and range of clothing offered. Manufacturers must continuously innovate to 

create appealing styles and maintain high quality to meet consumer expectations. Product 

differentiation is crucial, with brands offering unique designs, materials, and features that cater 

to various consumer preferences and market segments. Additionally, product lifecycle 

https://www.coursera.org/articles/4-ps-of-marketing
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management ensures that the offerings remain relevant and trendy, which is vital for sustaining 

growth in a highly competitive market. 

Price: 

Pricing strategy plays a significant role in the garments industry, impacting both consumer 

perception and profitability. Competitive pricing is essential to attract price-sensitive customers, 

while premium pricing can position a brand as high-end and exclusive. Manufacturers must 

balance the cost of production, market demand, and competitor pricing to set optimal prices. 

Discounts, promotions, and seasonal sales are also key tactics used to boost sales and clear 

inventory, especially during off-peak seasons. 

Place: 

The distribution strategy, or 'place,' involves ensuring that garments are available where and 

when consumers want them. This includes choosing the right retail channels, whether physical 

stores, online platforms, or a combination of both. Effective distribution networks enhance 

product availability and convenience, impacting customer satisfaction and sales. E-commerce has 

become increasingly important, offering wider market reach and convenience. Additionally, 

partnerships with retailers and the establishment of flagship stores can strengthen brand 

presence and consumer accessibility. 

Promotion: 

Promotion encompasses all the activities undertaken to communicate and promote the garments 

to the target audience. This includes advertising, public relations, sales promotions, and digital 

marketing. Effective promotional strategies create brand awareness, generate interest, and drive 

sales. In the garments industry, leveraging social media, influencer marketing, and fashion shows 

can significantly enhance visibility and engagement. Seasonal campaigns, loyalty programs, and 

personalized marketing further strengthen customer relationships and promote brand loyalty. 
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4Cs Framework: 

 

 

Figure 4.2: 4Cs Framework of Marketing 

Source: collegevidya.com/blog/4-c-of-marketing/ (2024) 

Customer Needs and Wants: 

The first 'C' focuses on understanding and meeting customer needs and wants. In the garments 
industry, this involves identifying consumer preferences, fashion trends, and functional 
requirements. Companies must conduct market research to gather insights into what their target 
audience desires. By aligning product offerings with customer expectations, manufacturers can 
ensure higher satisfaction and loyalty. Customization and personalization options also cater to 
individual tastes, enhancing the overall consumer experience. 

Cost to the Customer: 

https://collegevidya.com/blog/4-c-of-marketing/
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'Cost to the customer' goes beyond just the price of the product; it includes the total cost of 
ownership. This considers the value for money, the quality of the garments, and the perceived 
benefits. In the garments industry, customers evaluate costs based on durability, brand 
reputation, and the overall shopping experience. By providing high-quality products at 
reasonable prices and offering value-added services such as easy returns and warranties, 
companies can enhance the perceived value and justify the cost to the customer. 

Convenience: 

Convenience is about making it easy for customers to purchase and use the products. For the 

garments industry, this means offering multiple purchasing channels, such as physical stores, 

online shopping, and mobile apps. It also involves providing a seamless shopping experience with 

easy navigation, secure payment options, and efficient customer service. Fast shipping, hassle-

free returns, and click-and-collect services further enhance convenience, making the purchasing 

process smooth and enjoyable for customers. 

Communication:  

Effective communication involves engaging with customers through various channels to build 

relationships and foster loyalty. In the garments industry, this includes personalized marketing 

messages, engaging social media content, and responsive customer support. Companies must 

listen to customer feedback and adapt their strategies accordingly. Transparent communication 

about product features, sustainability practices, and brand values helps build trust and 

encourages repeat purchases. Additionally, storytelling and brand narratives can create 

emotional connections, making the brand more relatable and appealing to consumers. 

4.3 Supply chain challenges:  

 Lack of Supply Chain Visibility. 
 Poor Inventory Management. 
 Inefficient Wearhouse Operations. 
 Cost Control. 
 Talent Management. 
 Order Management. 
 Transportation Challenges. 
 Shipment Visibility. 
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4.4 Risks in Garments Manufacturing industries Supply Chain: 

Supply Chain Disruptions: 

In the garment manufacturing industry, supply chain disruptions are a significant risk. Raw 
material shortages can occur due to environmental conditions such as droughts affecting cotton 
production or geopolitical factors like trade embargoes. Transportation delays, whether caused 
by port congestion, transportation strikes, or logistical inefficiencies, can severely impact the 
timely delivery of materials and finished goods. Additionally, supplier reliability is a critical 
concern; issues such as suppliers not meeting quality standards or delivery timelines can disrupt 
the entire production process. 

Demand Variability: 

Demand variability presents another challenge, driven largely by the rapid changes in fashion 

trends and seasonality. The fast-paced nature of fashion means that consumer preferences can 

shift quickly, leading to situations where manufacturers either overstock or face stockouts. 

Seasonal demand fluctuations can further complicate inventory and production schedules, 

requiring manufacturers to be agile and responsive to market changes. 

Financial Risks: 

Financial risks in the garment manufacturing supply chain include currency fluctuations and 

credit risks. Exchange rate volatility can affect the cost of imported raw materials, making 

budgeting and pricing more complex. Similarly, the financial instability of suppliers or buyers can 

impact the liquidity and cash flow of garment manufacturers, posing significant financial 

challenges. 

Operational Risks: 

Operational risks are ever-present in garment manufacturing, encompassing quality control, 

production delays, and inventory management. Maintaining consistent quality across different 

production batches and suppliers is essential but challenging. Production delays can arise from 

machine breakdowns, labor shortages, or inefficiencies in production processes. Moreover, 

balancing inventory levels to avoid overstocking or stockouts is a delicate task that requires 

careful planning and execution. 

Compliance and Regulatory Risks: 

Compliance and regulatory risks involve adhering to labor laws, environmental regulations, and 

trade policies. Manufacturers must ensure compliance with local and international labor laws, 
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including regulations on wages and working conditions. Environmental regulations regarding 

waste management, emissions, and sustainable practices are increasingly stringent. Navigating 

tariffs, trade agreements, and export/import restrictions adds another layer of complexity to the 

supply chain. 

Reputational Risks: 

Reputational risks are a major concern for garment manufacturers, particularly related to ethical 

sourcing and product recalls. Sourcing from suppliers that engage in unethical practices such as 

child labor or unsafe working conditions can severely damage a brand’s reputation. Product 

recalls due to safety issues can also have a lasting negative impact on consumer trust and brand 

image. 

Technological Risks: 

Technological risks include cybersecurity threats and technological obsolescence. Protecting 

against cyber-attacks that can disrupt operations, steal intellectual property, or compromise 

sensitive data is crucial. Additionally, keeping up with advancements in manufacturing 

technology is necessary to maintain competitiveness and operational efficiency. 

Environmental Risks: 

Environmental risks such as climate change and natural disasters can disrupt the garment 

manufacturing supply chain. Climate change can affect the availability of raw materials and alter 

production processes. Natural disasters like earthquakes, floods, or hurricanes can cause 

significant disruptions to production and logistics, leading to delays and increased costs. 

Mitigation Strategies: 

To address these risks, manufacturers can adopt several mitigation strategies. Diversification of 

suppliers and logistics partners can reduce dependency on a single source. Maintaining safety 

stocks can buffer against supply chain disruptions. Investing in advanced technologies can 

enhance supply chain visibility and efficiency. Implementing sustainable practices can mitigate 

environmental and reputational risks. Lastly, developing a comprehensive risk management 

framework can help identify, assess, and proactively mitigate various risks. 

4.5 Corporate Social Responsibility (CSR): 

Corporate Social Responsibility (CSR) in the garment industry prioritizes ethical sourcing and fair 

labor practices. Companies are committed to ensuring that workers receive fair wages and work 
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in safe, healthy environments, adhering to international labor standards and local regulations. A 

strict prohibition on child labor is enforced, alongside policies ensuring all employees are of legal 

working age. Furthermore, upholding workers' rights to form unions, collectively bargain, and 

work without discrimination or harassment is a fundamental aspect of CSR in this industry. 

Environmental sustainability is a critical component of CSR in the garment industry due to its 

significant ecological footprint. Companies strive to use eco-friendly and sustainable materials, 

such as organic cotton and recycled polyester. Waste reduction practices are implemented 

throughout the production process, including recycling and upcycling materials. Efforts to 

conserve water and energy are prioritized, with investments in efficient manufacturing processes 

and renewable energy sources to minimize environmental impact. 

Transparency in the supply chain is essential for ensuring ethical practices and traceability. 

Regular supplier audits are conducted to verify adherence to ethical and environmental 

standards. Companies implement systems to trace the origin of materials, ensuring responsible 

sourcing. Transparent public reporting on CSR practices, progress, and challenges is provided to 

stakeholders and the public, fostering accountability and trust. 

Engaging with and supporting local communities is a vital aspect of CSR in the garment industry. 

Companies invest in community development projects, such as education, healthcare, and 

infrastructure improvements. By creating job opportunities and supporting local economies 

through fair business practices, they contribute to community well-being. Charitable 

contributions to local and global causes, disaster relief efforts, and partnerships with non-profits 

for social impact initiatives further demonstrate their commitment to community engagement. 

Ensuring the health and safety of workers is a fundamental responsibility under CSR. Rigorous 

safety standards are implemented, and facilities are regularly inspected to prevent accidents and 

injuries. Healthcare programs and facilities are provided, offering access to medical care and 

wellness initiatives for workers. Companies also develop and maintain emergency response plans 

to protect workers in case of accidents or natural disasters. 

Educating consumers about the importance of ethical fashion and sustainable practices is an 

integral part of CSR. Companies provide transparent labeling with clear information about the 

sourcing, production processes, and sustainability of products. Awareness campaigns are 

conducted to highlight the environmental and social impacts of fashion choices. Additionally, 

developing and promoting sustainable fashion lines meets consumer demand for ethical 

products and fosters greater awareness. 

CSR in the garment industry is an ongoing effort that requires continuous improvement and 

adaptation. Companies invest in research and development to create more sustainable materials 

and processes. Collaboration with stakeholders, including suppliers, customers, NGOs, and 
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governments, enhances CSR initiatives. Feedback mechanisms are implemented to gather input 

from workers, customers, and other stakeholders, driving improvements in CSR practices and 

ensuring responsiveness to evolving challenges and opportunities. 

Corporate Social Responsibility in the garment industry is essential for building a sustainable and 

ethical business model. By focusing on ethical labor practices, environmental sustainability, 

supply chain transparency, community engagement, health and safety, consumer awareness, 

and continuous improvement, garment manufacturers can positively impact society and the 

environment while strengthening their brand reputation as responsible and ethical enterprises. 

 

4.6 Findings SWOT analysis of Garments Industries: 

 

 

Figure 4.3: SWOT Analysis 

Source:researchgate.net/figure/Employing-Biomass-Energy-in-Textile-Industry-a-SWOT-

Analysis_tbl2_330508002 (2019) 

 

https://www.researchgate.net/figure/Employing-Biomass-Energy-in-Textile-Industry-a-SWOT-Analysis_tbl2_330508002
https://www.researchgate.net/figure/Employing-Biomass-Energy-in-Textile-Industry-a-SWOT-Analysis_tbl2_330508002
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Strengths: 

The garment industry, particularly in developing countries, benefits significantly from low labor 

costs. This cost advantage allows manufacturers to produce clothing at a lower price point, 

making their products more competitive in the global market. The availability of affordable labor 

contributes to the industry's ability to offer a wide range of products at various price levels, 

catering to different consumer segments and driving high-volume sales. 

Many regions known for garment manufacturing boast a skilled workforce with deep expertise 

in textile production and garment assembly. This proficiency is often rooted in long-standing 

traditions and training programs that pass down knowledge through generations. The skill level 

of the workforce ensures high-quality production, attention to detail, and the ability to meet 

complex design requirements, which are crucial for maintaining brand reputation and customer 

satisfaction. 

The garment industry enjoys extensive global market reach, thanks to a well-established network 

of international trade. This expansive reach allows manufacturers to access diverse consumer 

markets across continents, from North America and Europe to Asia and Africa. The ability to tap 

into various markets helps spread risk, capitalize on global demand, and achieve economies of 

scale, enhancing overall business stability and growth prospects. 

Innovation and creativity are at the heart of the garment industry, driving continuous 

development of new fashion trends and styles. The industry's commitment to innovation is 

evident in the rapid turnaround of fashion cycles, the introduction of cutting-edge designs, and 

the incorporation of new materials and technologies. This focus on innovation not only keeps 

consumers engaged and excited but also positions companies as trendsetters in the highly 

competitive fashion landscape. 

Weaknesses: 

The garment industry’s heavy reliance on manual labor presents several challenges. Labor 

shortages, strikes, and high employee turnover can disrupt production schedules, leading to 

delays and increased costs. Furthermore, the quality of work can vary due to the manual nature 

of many tasks, which can result in inconsistencies in the finished products. This dependence 

makes it difficult to scale operations quickly and can limit the industry’s ability to implement 

advanced automation technologies that could improve efficiency and quality control. 

The complex and often opaque supply chains in the garment industry can lead to significant 

vulnerabilities. These include issues with transparency, where it is challenging to trace the origins 

of materials and ensure ethical practices across all suppliers. Additionally, the 

interconnectedness of global supply chains means that disruptions in one part of the world, 
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whether due to natural disasters, political instability, or logistical problems, can have ripple 

effects that impact production and delivery timelines. Such vulnerabilities can result in higher 

costs and damage to a company’s reputation if unethical practices or supply chain disruptions 

are exposed. 

The garment industry has a substantial environmental footprint, involving high water usage, 

pollution, and significant waste generation. Textile production and garment manufacturing 

processes often involve the use of harmful chemicals and generate large amounts of waste, which 

can lead to environmental degradation and health issues for local communities. The industry’s 

environmental impact has drawn increasing scrutiny from consumers, regulators, and advocacy 

groups, leading to potential regulatory challenges and increased operational costs to comply with 

stricter environmental standards. 

The garment industry is characterized by intense competition and pressure to keep prices low, 

resulting in thin profit margins. Companies often engage in price wars to attract cost-conscious 

consumers, which can erode profitability. The constant need to balance low prices with the costs 

of production, marketing, and distribution makes it difficult for many garment manufacturers to 

invest in innovation, technology upgrades, and sustainability initiatives. This financial pressure 

can limit the ability to adapt to market changes and invest in long-term growth strategies. 

Opportunities: 

There is a growing consumer demand for sustainable and ethically produced garments. This shift 

presents a significant opportunity for garment manufacturers to adopt eco-friendly materials and 

sustainable production processes. By investing in organic fabrics, recycling programs, and green 

technologies, companies can attract environmentally conscious consumers and differentiate 

themselves in a crowded market. Moreover, embracing sustainability can lead to cost savings 

through more efficient resource use and can enhance brand loyalty and reputation. 

Innovations in manufacturing technology offer numerous opportunities for the garment industry 

to enhance efficiency, reduce costs, and improve product quality. Technologies such as 

automation, artificial intelligence, and digital design tools can streamline production processes, 

reduce errors, and enable more customized and rapid responses to market trends. Additionally, 

advancements in materials science can lead to the development of new fabrics with improved 

performance characteristics, further driving consumer interest and demand. 

The rapid expansion of e-commerce presents a tremendous opportunity for garment 

manufacturers to reach a broader audience and increase sales through digital channels. Online 

shopping platforms allow companies to sell directly to consumers, bypassing traditional retail 

intermediaries and capturing more of the value chain. E-commerce also provides valuable data 

on consumer preferences and buying habits, enabling more targeted marketing and personalized 
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shopping experiences. This shift towards online sales can help garment manufacturers adapt to 

changing consumer behaviors and expand their market presence globally. 

Emerging markets offer significant growth opportunities for the garment industry. As incomes 

rise and lifestyles change in developing regions, demand for fashion products is increasing. 

Companies can capitalize on these trends by entering new markets and tailoring their products 

to meet local tastes and preferences. Additionally, forming strategic partnerships and investing 

in local production facilities can help garment manufacturers gain a competitive edge in these 

markets, ensuring sustainable growth and diversification of revenue streams. 

Threats: 

The garment industry is highly vulnerable to economic fluctuations, which can affect consumer 

spending power and demand for garments. During economic downturns, consumers often 

reduce discretionary spending, leading to lower sales volumes and increased pressure on profit 

margins. Exchange rate volatility can also impact the cost of imported raw materials and the 

competitiveness of exports, adding financial uncertainty to operations. Manufacturers must 

navigate these economic challenges while maintaining financial stability and operational 

efficiency. 

Increasing regulations related to labor practices, environmental standards, and trade policies 

pose significant threats to the garment industry. Compliance with new and evolving regulations 

can lead to increased operational costs and require substantial changes in business practices. For 

example, stricter labor laws may necessitate higher wages and improved working conditions, 

while environmental regulations could mandate costly upgrades to reduce emissions and waste. 

Additionally, shifts in trade policies, such as tariffs and trade agreements, can impact the cost 

and flow of goods, complicating international operations. 

The garment industry is characterized by fierce competition, with numerous players vying for 

market share. This intense competition can lead to price wars, driving down prices and profit 

margins. Companies must constantly innovate and differentiate their products to stay ahead of 

competitors, which requires significant investment in research and development, marketing, and 

branding. Smaller manufacturers may find it particularly challenging to compete with larger, 

established brands that have greater resources and market influence. 

Supply chain disruptions remain a critical threat to the garment industry. Events such as natural 

disasters, geopolitical tensions, and pandemics can disrupt the supply chain, leading to delays, 

increased costs, and potential loss of business. For example, the COVID-19 pandemic caused 

widespread disruptions in global supply chains, highlighting the vulnerability of the industry to 

such events. Dependence on suppliers from specific regions further exacerbates these risks, 
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making it essential for companies to develop robust contingency plans and diversify their supply 

chains to mitigate potential disruptions. 
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CHAPTER 05 

RECOMMENDATIONS AND CONCLUSION 

5.1 Recommendations: 

The garment manufacturing industry can significantly benefit from integrating advanced 

technologies into its supply chain operations. Digital twin technology, for example, allows 

companies to create virtual replicas of their supply chains, enabling real-time monitoring and 

predictive analytics. This technology helps identify potential disruptions and optimize processes 

before issues arise, reducing downtime and improving efficiency. Additionally, automation in 

production and logistics, such as robotics and automated guided vehicles (AGVs), can streamline 

operations, enhance precision, and reduce labor costs. By investing in these technologies, 

garment manufacturers can improve overall productivity and responsiveness to market changes. 

Improving supply chain visibility is crucial for managing the complex and often global networks 

characteristic of the garment industry. Implementing end-to-end visibility solutions, such as 

Internet of Things (IoT) sensors and RFID tagging, can provide real-time data on the location and 

condition of raw materials and finished products. This transparency allows for better inventory 

management, reduces the risk of stockouts or overstock situations, and enables more accurate 

demand forecasting. Enhanced visibility also facilitates better coordination among supply chain 

partners, leading to improved collaboration and efficiency. 

Building strong relationships with suppliers is essential for ensuring a resilient and responsive 

supply chain. Manufacturers should prioritize long-term partnerships with key suppliers, 

fostering mutual trust and collaboration. Regular communication, joint problem-solving, and 

sharing of best practices can help align goals and improve overall supply chain performance. 

Additionally, implementing supplier development programs and performance metrics can 

encourage continuous improvement and innovation among suppliers, further strengthening the 

supply chain. 

Sustainability and ethical practices are becoming increasingly important in the garment industry, 

driven by consumer demand and regulatory pressures. Manufacturers should adopt sustainable 

sourcing strategies, such as using eco-friendly materials and ensuring ethical labor practices 

throughout the supply chain. Implementing circular economy principles, like recycling and 

reusing materials, can reduce waste and lower environmental impact. Additionally, transparent 

reporting on sustainability efforts can enhance brand reputation and customer loyalty. By 

prioritizing sustainability, garment manufacturers can meet regulatory requirements and align 

with consumer values, leading to a more resilient and competitive supply chain. 
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In a dynamic and fast-paced industry like garment manufacturing, agility and flexibility are key to 

responding to market changes and consumer demands. Manufacturers should adopt lean and 

agile methodologies to streamline processes and reduce lead times. Strategies such as just-in-

time (JIT) inventory management can minimize inventory holding costs while ensuring timely 

availability of materials. Moreover, flexible manufacturing systems that can quickly adapt to 

changes in product design or volume can help manufacturers stay competitive. By embracing 

agility and flexibility, garment manufacturers can better meet customer expectations and 

navigate market uncertainties. 

The success of any supply chain strategy heavily depends on the skills and capabilities of the 

workforce. Investing in workforce development through continuous training and upskilling 

programs can enhance employees' expertise in advanced technologies and best practices in 

supply chain management. Encouraging a culture of continuous improvement and innovation can 

also motivate employees to contribute to process optimization and problem-solving. By 

developing a skilled and knowledgeable workforce, garment manufacturers can improve 

operational efficiency and drive long-term success. 

Data analytics and artificial intelligence (AI) can provide valuable insights for optimizing supply 

chain operations. Manufacturers should leverage data analytics to monitor key performance 

indicators (KPIs), identify trends, and make data-driven decisions. AI algorithms can enhance 

demand forecasting, optimize inventory levels, and improve supply chain planning. Additionally, 

predictive analytics can help anticipate disruptions and mitigate risks. By harnessing the power 

of data and AI, garment manufacturers can achieve greater accuracy, efficiency, and resilience in 

their supply chains. 

Effective supply chain management requires seamless collaboration and integration among all 

stakeholders, including suppliers, manufacturers, logistics providers, and retailers. Implementing 

integrated supply chain management systems, such as enterprise resource planning (ERP) and 

supply chain management (SCM) software, can facilitate real-time information sharing and 

coordination. Collaborative planning, forecasting, and replenishment (CPFR) processes can align 

inventory levels with actual demand, reducing excess stock and improving service levels. 

Enhanced collaboration and integration lead to a more synchronized and efficient supply chain. 

Risk management is critical for maintaining supply chain resilience in the face of disruptions, such 

as natural disasters, geopolitical tensions, or pandemics. Manufacturers should conduct 

thorough risk assessments to identify potential vulnerabilities in their supply chains and develop 

contingency plans accordingly. Diversifying the supplier base, maintaining safety stock, and 

establishing alternative logistics routes are effective strategies for mitigating risks. Regularly 
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reviewing and updating risk management plans ensures preparedness for unexpected events and 

minimizes their impact on supply chain operations. 

A customer-centric approach can drive supply chain improvements by aligning operations with 

customer needs and preferences. Manufacturers should gather and analyze customer feedback 

to understand their expectations and tailor supply chain strategies accordingly. Implementing 

responsive and flexible customer service practices, such as offering customization options and 

fast delivery, can enhance customer satisfaction and loyalty. By placing the customer at the 

center of supply chain decision-making, garment manufacturers can build stronger relationships 

and achieve competitive advantage. 

Improving supply chain management in the garment manufacturing industry requires a 

multifaceted approach that incorporates advanced technologies, enhanced visibility, strong 

supplier relationships, sustainability, agility, workforce development, data analytics, 

collaboration, risk management, and customer-centric strategies. By adopting these 

recommendations, garment manufacturers can create more efficient, resilient, and responsive 

supply chains, better positioning themselves to navigate the challenges of a dynamic industry 

and meet evolving consumer demands. 

5.2 Limitation of the studies: 

Limited Scope of Data 

One of the primary limitations of studies on supply chain management in the garment 

manufacturing industry is the limited scope of data. Many studies rely on data from a specific 

region, market segment, or time period, which may not fully capture the diversity and complexity 

of the global garment industry. This limited data scope can result in findings that are not entirely 

generalizable to different contexts or regions. Future research should aim to include more 

comprehensive and diverse data sets to enhance the robustness and applicability of the findings. 

Dynamic Nature of the Industry 

The garment manufacturing industry is characterized by rapid changes in fashion trends, 

consumer preferences, and market dynamics. Studies often struggle to keep pace with these 

changes, making it challenging to provide up-to-date insights and recommendations. The 

dynamic nature of the industry means that conclusions drawn from studies can quickly become 

outdated. Continuous monitoring and updating of research are necessary to ensure that the 

insights remain relevant and reflective of current industry conditions. 
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Complexity of Supply Chains 

Garment manufacturing supply chains are inherently complex, involving multiple stakeholders, 

processes, and stages. Many studies may not fully capture this complexity, focusing instead on 

specific aspects such as production, logistics, or sourcing. This narrow focus can lead to an 

incomplete understanding of the overall supply chain dynamics and interdependencies. 

Comprehensive studies that consider the entire supply chain, from raw material sourcing to end-

consumer delivery, are needed to provide a holistic view of the industry. 

Variability in Supply Chain Practices 

There is significant variability in supply chain practices across different companies and regions 

within the garment manufacturing industry. Factors such as company size, geographical location, 

and business model can influence supply chain strategies and outcomes. Studies that do not 

account for this variability may present findings that are not universally applicable. Future 

research should consider the diversity of supply chain practices and explore how different 

approaches impact performance and sustainability. 

Technological Adoption Gaps 

The rate of technological adoption varies widely among garment manufacturers, with some 

companies leveraging advanced technologies while others rely on traditional methods. Studies 

that focus on the benefits of advanced technologies may not address the challenges faced by 

companies with lower levels of technological adoption. This can result in an overly optimistic view 

of the potential improvements in supply chain management. Research should address the 

barriers to technology adoption and provide insights into how companies at different stages of 

technological maturity can enhance their supply chain operations. 

Environmental and Social Factors 

Environmental and social factors are increasingly important in supply chain management, but 

they are often not adequately addressed in studies. Issues such as sustainability, ethical sourcing, 

and labor practices are critical to the industry's reputation and long-term viability. Studies that 

neglect these aspects may provide an incomplete picture of supply chain performance. Future 

research should incorporate environmental and social considerations to provide a more 

comprehensive understanding of supply chain management in the garment industry. 
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Impact of Global Events 

Global events such as economic crises, political instability, and pandemics can have significant 

impacts on supply chains, yet many studies do not account for these disruptions. The COVID-19 

pandemic, for instance, has highlighted the vulnerability of global supply chains to sudden and 

widespread disruptions. Research that does not consider the impact of such events may 

underestimate the risks and challenges faced by supply chains. Including the effects of global 

events in studies can provide more realistic and actionable insights. 

Limited Longitudinal Data 

Many studies on supply chain management in the garment industry are cross-sectional, providing 

a snapshot of the industry at a specific point in time. While useful, these studies do not capture 

the long-term trends and changes in supply chain practices and performance. Longitudinal 

studies that track supply chain dynamics over an extended period are necessary to understand 

how strategies evolve and their long-term effects on the industry. 

Focus on Large Enterprises 

Research often focuses on large enterprises due to their significant impact on the industry and 

the availability of data. However, small and medium-sized enterprises (SMEs) also play a crucial 

role in the garment manufacturing supply chain. Studies that overlook the challenges and 

contributions of SMEs may miss important aspects of supply chain dynamics. Future research 

should include a balanced representation of both large enterprises and SMEs to provide a more 

comprehensive view. 

Methodological Limitations 

The methodological approaches used in studies can also present limitations. For instance, 

reliance on qualitative methods such as interviews and case studies may introduce bias and limit 

the generalizability of findings. Quantitative methods, while providing more generalizable 

results, may overlook the nuanced and context-specific factors influencing supply chain 

performance. A mixed-methods approach that combines qualitative and quantitative data can 

provide a more balanced and comprehensive understanding of supply chain management. 

While studies on supply chain management in the garment manufacturing industry provide 

valuable insights, they are subject to several limitations. These include the limited scope of data, 

the dynamic nature of the industry, the complexity of supply chains, variability in practices, 

technological adoption gaps, environmental and social factors, the impact of global events, 
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limited longitudinal data, focus on large enterprises, and methodological limitations. Addressing 

these limitations in future research will enhance the robustness, relevance, and applicability of 

findings, ultimately contributing to more effective and sustainable supply chain management 

practices in the garment manufacturing industry. 

5.3 Conclusions: 

The garment manufacturing industry must adopt a comprehensive approach to supply chain 

management, integrating advanced technologies, enhancing visibility, fostering strong supplier 

relationships, committing to sustainability, embracing agility, investing in workforce 

development, leveraging data analytics, enhancing collaboration, implementing robust risk 

management strategies, and embracing customer-centric approaches. These strategies 

collectively contribute to creating efficient, resilient, and responsive supply chains, enabling 

garment manufacturers to navigate the dynamic industry landscape, meet evolving consumer 

demands, and maintain a competitive edge. By prioritizing these recommendations, the garment 

manufacturing industry can achieve long-term success and sustainability in an increasingly 

complex and competitive market. 
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APPENDIX  

This survey questionnaire is designed to support academic research on Supply Chain 
Management in the Garment Manufacturing Industry. The research is conducted as part of the 
partial fulfillment requirements for the degree of Masters in Procurement and Supply 
Management, offered by the Bangladesh Institute of Governance and Development (BIGD) at 
BRAC University. 
Your thoughtful and honest responses are critical to the success of this research. Please be 
assured that all information provided will remain confidential and will only be used in aggregate 
for academic purposes. 
 
Section A: General Information 

1. Name: ______________________________________ 

2. Age: 

o ☐ 18-25 

o ☐ 26-35 

o ☐ 36-45 

o ☐ 46 and above 

3. Gender: 

o ☐ Male 

o ☐ Female 

o ☐ Other 

4. Position in Organization: ____________________________ 

5. Years of Experience in the Garment Industry: 

o ☐ 0-5 years 

o ☐ 6-10 years 

o ☐ 11-15 years 

o ☐ More than 15 years 

 

Section B: Supply Chain Practices 

      6. Does your organization have a dedicated supply chain management team? 

 ☐ Yes 

 ☐ No 

     7. Which areas of the supply chain are most critical in your organization? (Select all that 

apply) 

o ☐ Procurement 

o ☐ Production 

o ☐ Warehousing 
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o ☐ Transportation and Logistics 

o ☐ Distribution 

     8. How frequently do you interact with your suppliers? 

o Daily 

o Weekly 

o Monthly 

    9.   What methods do you use for inventory tracking? 

o Manual 

o Digital (specify software) 

o Hybrid 

  10. Rate the importance of the following in your supply chain (1-5): 

o Cost efficiency 

o Speed 

o Sustainability 

 

Section C: Challenges in Supply Chain Management 

    11.  What are the main challenges faced in supply chain management in the garment 

industry? (Rank the following from 1-5, where 1 is least challenging and 5 is most challenging) 

 Procurement delays: ☐ 

 Quality issues with raw materials: ☐ 

 Inventory management inefficiencies: ☐ 

 Transportation and logistics issues: ☐ 

 Supplier coordination: ☐ 

 

Section D: Technological Integration in Supply Chain 

 12. Does your organization use technology to manage the supply chain? 

 ☐ Yes 

 ☐ No 

 13. If yes, which technologies are used? (Select all that apply) 

o ☐ ERP systems 

o ☐ RFID tracking 

o ☐ Data analytics 

o ☐ Other (please specify): _____________________ 
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Section E: Improvement Opportunities 

14. What strategies or tools do you believe could enhance supply chain efficiency in the 

garment manufacturing sector? 

 

……………………………………………………………………………………………………………………………………… 

 

15. Do you have any suggestions to implement sustainable procurement effectively in tendering 

and evaluation process? 
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