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Executive Summary 

 

Public relations (PR) is the activity of controlling and distributing information from an 

organization or an individual to the public in an effort to influence how they are seen by the 

general public. A public relations agency can handle situations that involve assessing the 

public's point of view and determining if an organization or an individual’s policies and 

procedures are in the general public's best interests. The main target of a public relations 

agency is to construct plans and carry out programs that demand actions to win the acceptance 

and comprehension of the general population. A public relations agency works for national and 

international organizations and companies that want to create connections with their target 

market which are mainly the general people. Also, sometimes when foreign companies start to 

work in a country like Bangladesh, a public relations agency work for them to create their 

establishment and credibility among the local target audience. In this paper, I will present a 

theoretical approach, several aspects of public relations agencies, and the learning experiences I 

had throughout my three months internship program. 
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Chapter 1 

 Introduction 

 

“You were born with wings, why prefer to crawl through life?” 

― Rumi 

 

Rumi is a very famous Persian philosopher and poet. He is widely appreciated because 

of his wise words. This quote reflects the fact that human life is filled with endless 

possibilities and we should work on it.  

Moreover, in this world of Globalization and mass media, it is a powerful tool to connect with 

all over the world. Today, relying on the media for factual news and perspectives is essential. 

Along with knowledge, it provides a variety of learning opportunities. In the current context, 

mass media play a significant role in informing and entertaining a big audience. Newspapers, 

the internet, television, radio, etc. are all examples of mass media and media has the ability to 

provide a special kind of stimulation that can influence how consumers view things. 

 

In this 21st century, due to global village1 news is getting published and people are 

getting news within a very short time the countries which are able to provide more 

news coverages that are credible, authentic sources of information are considered the 

developed countries. Also, news and media can take a country in front of the rest of the 

world. Through the proper use of media and communication, it is possible to make a 

strong bridge between the corporates and the target audience. The main objective of 

                                                   

1  

Global Village: It is a term coined by Marshall McLuhan a media theorist which refers 

to the influence of television, computer, and all the other electronic informative sources 

has in a small time taken over the world. Electronic medium has created an 

interconnection all over the world and the result can be called as ‘Global Village. It 

means, like a village the world has become small to everyone due to the widespread of 

mass media. I learned this concept while doing the course ENG 333: Globalization and 

Media. 
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Public Relations (PR) is to develop the connection between the media and the 

customers.  

From a very young age, I developed the habit of reading and during my teenage period, 

I found interest in history, art along with literature. That was the main reason for me 

studying English and Humanities. Due to several courses throughout the four years 

long my graduation journey I came across several courses which flourished my 

writings and changed my way of thinking about things, and this three-month internship 

helped me to turn the knowledge I had so far from bookish to a practical one. As I am 

doing my concentration in Media and Cultural Studies at BRAC University, and in 

order to complete my undergrad degree from the Department of English and 

Humanities I was required to do an internship as a part of my major.  

However, I am an introverted person, so in the beginning, it was very challenging work 

for me to do my internship in a public relations agency where communication is the 

main key. But after working for two weeks at Backpage PR I have realized that 

communication is a tool that can create significant positive changes in life. 

Backpage PR is a wing of Starcom Bangladesh and it was a great opportunity for me to 

become a part of Backpage PR for doing my internship. I joined the Public Relation unit 

and I got to apply some of my previous learnings like writing press releases, translations, 

articles, and research, and also gained practical knowledge of public relations. During my 

internship, I came across a good number of projects and each of them was a different 

experience. I was able to use a lot of my learnings from the Media courses I had learned. 

ENG 465: Translation Studies, ENG 401: Editing, ENG 440: English for Print Media, and  

ENG 333: Cultural Studies were the most effective ones. My supervisor was my life saver  
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who helped me in every step and gave me amazing guidance, and thanks to him I learned a 

lot from small to big skills and knowledge.  

 

Also, he gave me constructive feedback, corrected my mistakes, and helped me in the 

best possible way when I was unable to understand a new task.  

In addition, the environment of the office was warm and friendly which also helped me 

to have a good experience in my first work experience. These three months will always 

be special to me. 
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Chapter 2 

Backpage PR 

2.1 A brief history of Backpage PR: 

 

Figure 1: Logo of Backpage PR 

 

“Some are born great, some achieve greatness, and some hire public relations officers.” 

– Daniel J. Boorstin, American historian, lawyer, essayist, and sociologist. 

 

Backpage PR is the strategic public relations and communications services wing of Starcom 

Bangladesh. Starcom is an internationally recognized media agency that uses effective 

communication to create significant brand experiences. Backpage PR was established and active 

in its work since 2018. It is directed by a team of highly qualified, skilled, experienced, 

outstanding specialists who have been working in this sector for decades and have wide expertise 

in their professional lives.  

In these four years of experience, Backpage PR completed more than 250 projects with 50 

clients. Agency Lead & Director is Tanziral Dilshad Ditan, the Head of Media Relations 

is Azam Chowdhury, the PR manager is Tawfiq Ahmed Bijoy, and the senior executive of the 

team is Tahsin Reza. Backpage PR is an independent public relations agency, and its goal is to  
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give consumers greater insights and services by fusing cutting-edge concepts with orthodox 

wisdom. They make an effort to stay up with the new liberal ideas. Backpage PR is one of the 

uprising public relations agencies due to their rapid and constant success where they have both 

national and international clients and create noteworthy services. 

 

2.2 The function of Backpage PR:  

As previously mentioned Backpage PR is a wing of Starcom Bangladesh. Starcom Bangladesh 

has a total of eight units in the operating structure. Here, Backpage PR is one of the important 

units. Backpage PR consists of eight members and three of them do the content writing and 

audio-visual for our clients. They work part-time and work from home. The rest of the members 

work physically in the office.  

Some of the major works that Backpage PR covers are PR management, PR planning and 

strategy, relationships with TV and print media, events, branding, troubleshooting, monitoring 

news coverage, and PR content management. 

For PR management, Backpage PR tries to provide authentic content, generation, profiling, and 

media management for the clients. Moreover, Backpage PR covers events like press conferences, 

media tours, round tables, and talk shows. Mostly Backpage PR needs to cover press conferences 

as this is one of the best ways to engage the clients with the media and the media can build 

connections with the audience. In addition, under branding, Backpage arranges interviews and 

creates effective features, articles, previews, reviews, op-eds, and advertorials.  

So, through all these activities according to the needs of the client, Backpage PR helps the clients 

to create their credibility and make the people know about their products, services, and events 

through media engagement.
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Figure 2: Backpage PR Clients
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Chapter 3 

 

My Journey as an Intern at Backpage PR 

 

 

3.1 Commencement of my Internship: 

I joined Backpage PR on 16th March 2022 as a junior executive. As public relations (PR) is all 

about client servicing so I was assigned most of the work by my supervisor Tahsin Reza. He was 

directly connected with the clients, and I was assigned to do some of the work that the client 

wanted us to do for them. I mostly did the writing like press releases, articles, translations, some 

research writing, and making reports on client’s events, and for Backpage PR. The office hour 

was from 10:30 am and ended at 6:30 pm. It was three months long and I had to work at the 

office 5 days a week. Moreover, every Saturday, we had two online meetings. One was in the 

morning and one evening. In addition, the majority of the events took place on Saturday. On that 

note, I also had to work in the event and my work was in the media and press booth at every 

event.  

 

3.2: My experience as an Intern: 

I am doing my major in Media and Cultural Studies from the English and Humanities 

Department. So, the internship is a part of the requirement of doing my major for the 

undergraduate degree. I had to choose to do an internship in a company where it is related to my 

field. I was lucky enough to be a part of Backpage PR which is relevant to my concentration and 

for the variety of experiences I came across in these three months. I started my internship in 

March and it ended at the end of July.  
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I started my internship with the current PR team of Backpage PR. Our PR team is small in terms 

of numbers, but all of them are very efficient. There are good numbers of clients to whom we 

provide services. Some of our main works are to establish the credibility of any companies, 

publish press releases in newspapers, create media coverage, arrange events, and many more. I 

worked under the supervision of two members, a manager, and an executive. 

However, to start my journey in Backpage PR for the next three months, on the first day I had to 

collect an offer letter from the HR office. My supervisor guided me to the office. He introduced 

me to the other members and the rules and regulations of the office. Also, I was added to the 

social media groups to keep updated about work, transfer files, and communicate with my 

colleagues. Moreover, he gave me a proper introduction to public relations (PR) and its 

functions. My supervisor gave me a clear idea about the work that everyone does as a team in 

Backpage PR. 

As I never had any work experience before and being a fresh intern, I had a lot to learn about 

agencies and public relations. I mainly focused on the work that was assigned by my supervisor 

and along with that the manager also assigned me a numerous number works. Both of them 

before assigning me a new kind of work explained the work, they are giving me, and how should 

I do it. Moreover, they gave me constructive feedback when needed so that I could learn more 

and do better in the future. 

Moreover, I attended three events that were extraordinary experiences. All three of them were 

big events where there were celebrities, famous people from the corporate sector, journalists, tv 

channels, and many more. I learned about Media Signup, press release, etc that happens during 

an event. I also learned how a press release is published right after the event has started. My  
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supervisor instructed me well about what are the things I should be careful about as I was 

assigned the duty to sit for the media signup.  

 

The other members of the office showed a positive and friendly attitude toward me. Also, going 

to these two events helped me to have a better understanding of how PR works pre, during, and 

after an event. My colleagues are friendly, cooperative, and helpful. I enjoyed my PR journey 

because I found relative things that I learned in my academic courses. Also, the works were not 

always similar, so there was less chance for me to feel mundane about my work. I hope that I 

will be able to apply the things I learned, the experiences I gained, and the knowledge in these 

three months of internship. 

 

3.3 Working Environment of Backpage PR: 

The working environment plays a big role when it comes to corporate or professional life. A 

friendly, healthy environment at the office can increase work efficiency, dedication, productivity, 

effectiveness, and job commitment among the employees. Also, it works as a benefit for the 

company as well.  It makes the growth of that company steady upward and the employees feel 

more obligated towards their job. Therefore, providing both the physical and mental environment 

in an office for every employee is significant for everyone.   

The working environment of Backpage PR is worth mentioning. Traditionally there is the 

practice of addressing sir or madam to the senior positions in the office. But nowadays several 

government and non-government organizations are trying to exclude this practice and came up 

with the idea of calling each other ‘Bhai’ (Brother) or ‘Apa’ (Sister). This practice reduces the 

job position differences and to some extent makes the environment more friendly and easier for  

everyone. Backpage PR follows the same rule. On my first day at the office, I called my senior 

colleagues ‘sir’ but they all forbid me to address them like this. Instead, they told me to address  
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them as ‘bhai’, ‘apa’. And when I start addressing them in this way, I realized that it became 

easier for me to work with them as the professional hierarchy feels invisible. Everyone was very 

helpful, welcoming, and liberal towards me. Most importantly, they never treated me as just an 

intern for three months. Rather, they always made me feel like I am a part of the team who 

deserves equal respect and privilege like the other members in the office. 

In addition, I had to work with my supervisor Tahsin Reza and the manager of Backpage PR. 

They both were very friendly, helpful, and positive towards me. As I never had any work 

experience before, also I did not have any knowledge about public relations and the work they do. 

So, I had to learn most of the things from the scratch. Both of them helped me with proper 

guidance and giving constructive feedback. Due to them and the working environment, I learned 

various kinds of work at the office and I really enjoyed all the work I did there. Moreover, the 

other seniors from advertising were also nice to me. Most of the time whenever they see me, they 

talked with me, and eventually, I became comfortable with them too.   

Also, another system I liked about the office is that people have their lunch together in a team. I 

saw people sharing items from their lunch boxes, and sharing stories while eating and they truly 

seem like a family who sat for lunch together. In addition, our public relations team consists of 

eight members including me. Three of them work part-time, so they work from home. Our boss 

Tanziral Dilshad Ditan who is the agency lead & director is the friendliest boss I have ever seen. 

As she is the oldest member of our team, she treats all of us like her child and every member of 

the team loves her. Overall, the entire agency people and the environment were so positive that 

not only did I enjoy my work but also my view on the professional sphere changed. This 

experience was so effective for me that I want to work in public relations agencies in the future 

because I enjoyed the work and the people as well.
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Chapter 4 

 

Working on IUB PR Coverage, AOV PR Coverage 

 

4.1 IUB PR Coverage: 

One of our ad hoc clients is Independent University, Bangladesh (IUB) which is one of the 

leading universities and one of the oldest private universities as well. Working with IUB as a part 

of Backpage PR was an extraordinary experience for me. I had to work alongside the other 

members of our PR team on an event titled SETS Fest 2022. It was a celebration of the academic 

life of the students returning to their campus after more than a year-long offline semester due to 

the Covid-19 pandemic. The main objective of the event was to re-introduce the new students to 

their campus. Also, re-welcoming the old students with a fresh start after the pandemic.  

As it was my first time working on events so, in the beginning, I was confused about how things 

will work. My supervisor helped me to explain what are the activities PR does for events for the 

clients. Also, he briefly described the pre, during, and post-activities we have to do in order to 

make the event successful. Then he assigned me some of the work for the event.  

At first for the pitch, my supervisor made the slides and the contents where the entire event was 

planned out. Moreover, he briefly discussed the program and then assigned me to do two parts of 

the slide. I made the ‘Our Understanding’ part where I briefly explained the purpose and the 

target of the event. (Appendix 25) The second part was titled ‘Call for Action’. Here, the 

university would arrange five categories of competition for the students to have better enjoyment 

of the event. For instance, photography, project submission, poster submission, etc. I wrote 

briefly in detail that how each of the competitions will be present on that day. My supervisor 

rechecked my writings and praised me as I was able to deliver the writings he was asking for.  
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Furthermore, for the pre-event part, I was assigned to write the English press release of the event 

(Appendix 22) and I made five profiles of the guests who were supposed to come on the day of 

the event. (Appendix 24) 

However, for the post activities, my supervisor gave me the responsibility to make an excel sheet 

for keeping a record of the event’s press releases that were published in different newspapers and 

in electronic media.  (Appendix 4) 

Moreover, my supervisor gave me very difficult work for me and that was to make the report on 

‘SETS Fest Event and PR Report’. As this was my first report making so it was quite difficult for 

me. My supervisor helped me with it. He showed me some previous samples and gave a broad 

brief on how to do the report, and what things should cover in the report. Moreover, he also 

helped me learn small but efficient things like how to hyperlink, how to prepare slides in a short 

quick way, how to present a report slide, etc. It was an in-depth report where I mentioned all the 

agendas, background, and full skeleton of the event plan and PR plan. Moreover, I had to attach 

some of the pictures and screenshots of the audio-visual where there were four videos and 

pictures from the event. Also, I showed all the newspaper coverage in both print media and online 

news portals. There were some tv channels and both newspaper and channel links were 

hyperlinked along with the report coverage screenshots.  

It took two days for me to complete the report. It was sent to the client and also it would work as 

documentation of Backpage PR’s portfolio.  
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4.2 AOV PR Coverage: 

Arena of Valore (AOV) is an online game for multiplayer battle arena developed for mobile. It is 

one of the most famous online developed in China. AOV organized a tournament among the 

South Asian countries where AOV Bangladesh also took place. The prize was 75 lakh BDT and  

Bangladesh became the runner-up. As AOV was not familiar to most of the people in our country 

but they needed the people to know about this event. Due to that, we worked on the press releases 

of their events and also monitored their Facebook page. 

There were two press releases before the final game took place, and after the event, there was one 

press release. Like the IUB press release, for AOV I had to do the same. I made three separates 

excel sheets for each of the press releases and made three columns for each excel sheet. It was 

divided into Title, Media Outlet and Link. After completing the three excel sheets I sent them to 

my supervisor and he sent those to the clients. ((Appendix 2 and 3) 

Moreover, during Ramadan time AOV Bangladesh arranged an iftar distribution event for the 

unprivileged. I made another excel sheet like the previous one where there were all the press 

release coverages with the link that were hyperlinked. (Appendix 1) 

In addition, my manager assigned me to make two reports of AOV. I made the ‘AOV Press E-

Gaming News Facebook page’ all by myself. And for the complete AOV activities report in 

March-April, I did half of the report and the rest was done by the manager.   
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Chapter 5  

                                   Research Writings and Articles 

5.1 Research Writings: 

I was assigned to do research on a good number of topics and then I had to make writings on 

those topics. All of the research topics were connected with the clients we had or we were trying 

to do the pitch for those clients. For instance, for one of our international clients Menzies 

Aviation, I had to do research on all of their businesses, the work they do, and in which 

countries what type of work they are investing in. Then I had to write an overall view about 

Menzies, their history, and the businesses they are running through several parts of the world. 

(Appendix 17) Moreover, I had to study how and what things should be present while writing a 

vision and mission of a company. After having a clear idea and seeing some good examples, I 

wrote the vision and mission of Menzies as they started their new business in Bangladesh. 

(Appendix 9) 

In addition, I was unfamiliar with the concept of clean cookstoves. My manager assigned me to 

look into it and come up with writing where there will be a good description of the clean 

cookstove, the needs, and the benefit of using it. (Appendix 14) 

Furthermore, I learned about MNCs (Multinational Companies) and the activities they do while 

doing research work on this topic. I used to have little knowledge about it before but have a 

decent number of ideas regarding MNC. I was instructed to do research on MNCs and then 

write in detail about their employee-centric activities and the activities they do to influence 

dealers. (Appendix 16) 

Along with that, I had to do in-depth research on ‘Revenue management of hotels’. I had to look 

at both national and international hotel statistics, data, and pieces of information. Then I came 

up with the writing that covers the majority pieces of the information on hotel revenue 

management. For example, I wrote about marketing automation, sales effectiveness, data  
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analysis, forecasting, availability strategies, social networks, and clients' opinion on the internet, 

measuring and analyzing the effectiveness. (Appendix 18) 

Even though I find doing research work a bit hectic but because of these researches and writings 

I got to know a lot of new pieces of information about the corporate world. 

 

5.2 Articles: 

I wrote a total of four articles that were assigned by the manager. The first article I wrote was on 

Block Buster which was one of the biggest businesses in the 90s and how it eventually lost its 

position in the business world. (Appendix 20) Then as a contrast, from my analysis, thinking, and 

doing some research I wrote about Bkash. How did Bkash gradually expand their business and 

what are the factors they used to make their business a great success? (Appendix 21) 

Moreover, I enjoyed an article from the perspective of a BRTA executive on how Dhaka traffic 

is hampering our daily life and some suggestions on how to reduce traffic jams in Dhaka city. 

(Appendix 19) And finally, I wrote a big research article on Corporate Social Responsibilities 

(CSR) where now they are emphasizing the environment due to climate change. (Appendix 6)  I 

also had to write about two stories where big companies faced trouble not following CSR 

activities and later on how they overcome this problem. 
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Chapter 6 

 

Press Release 
 

A press release is a recorded or written message prepared by an organization or company for the 

new agencies in order to publish for the readers. A press release is also known as a ‘news 

release’ or ‘press announcement’. It can come in both the form of a softcopy and hardcopy. 

Through agencies, the organization publishes its message for the readers to know about the 

news. During my internship period, one of the things that I did quite regularly was proofreading, 

writing, and translating press releases.  

As it is a public relations agency so the press release plays an important role for the clients to 

connect with their target audience. For writing an ideal press release there are some specific 

rules and structures to follow. The clients send us the brief and from there we have to prepare 

the press release in English and then get approval from them. If they send green signals or ask 

for some changes, we do that and then translate the English press release to Bangla. I came to 

know about how to write a press release in one of my major courses ENG 401: Editing. In that 

course, I learned about the rules that should be kept in mind while writing a press release and 

submitted to the course instructor as my learning. But I have never written press releases 

officially before, in the beginning, I used only to proofread press releases in both Bangla and 

English which were written by our content writers. Later on, when I understood how to write a 

proper on by following the brief, I started writing press releases as well, and sometimes I did the 

translation too. I find coming up with a proper headline or title for the press release is the most 

difficult job as it has to be appropriate for the press release. The title has to have the gist of the 

news in a line consisting of 8-10 words. Along with this, another important thing to double-

check while writing the press release is the quotation. In a press release, there are at least one or 

two quotations said by respected or important people of that company or the event. So, while  
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writing a press release, I have to be careful about the quotations, the people who stated those  

quotations, their names, the organization they are from, and their designation.  

I wrote and proofread most of the press releases for our retainer client ‘Paperfly’ which is a 

logistic service provider. They had their own format for writing a press release. It means that all 

of their press releases had a similar way of telling the story. So, I had to pay attention to the 

formatting and my supervisor always said to be very careful and double-check the quotations 

and the named person addressing them. In addition, another important aspect of a press release 

is that it should never cross one page. There were often times when after writing a press release, 

I had to trim it down to one page. Moreover, the tone of the press release has to be neutral, and 

easy so that people can easily grasp the meaning of the press release. 
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Chapter 7 

 Translation  

Translation work was one of the most frequent works that I had to come across during my 

internship. I did proofread, edited the translations, and did several translations by myself. As 

Bangla is our mother language and English our second language, the majority of the people in 

our country know the English language along with the Bangla language. One of the major and 

specific tasks we had to provide for our clients is the press release. And every single press 

release has been translated. At first, the press releases were all written in English and when the 

client approved the press release, then we translated them into Bangla. Later on, the English 

press release and the translated Bangla, both copies were sent out to several news offices for 

publication on both print media and electronic media.  

In the ENG 465: Translation Studies course, I learned about the proper way to do translations 

from the English language to the Bangla language and vice versa. Basil Hatim and Jeremy 

Munday in the book titled Translation an Advanced Resource defined translation as, 

“Translation is a phenomenon that has a huge effect on everyday life.” (3).  

The Target Text (TT) was Bangla, and the Source Text (ST) was in English press releases. 

Hence, in order to have a proper formal, smooth translation I had to follow some of the 

techniques I learned from the course. Firstly, while translating I kept in mind that every sentence 

cannot be translated as ‘Word-for-Word’ or Literal translation techniques. Instead, often times it 

is required to make the translation using ‘Sense for Sense’ or free translation techniques. 

Because sometimes ‘Word for Word’ translation techniques can change the meaning of the 

sentence or create unclearly, confusion in the translation. It is because in this technique the 

translation has happened on the literal meaning from ST to TT.  Here, conveying or keeping the  
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sense of the original text is overlooked. As a result, the readers might not understand the press 

release or misinterpret it. That is why while translating keeping the meaning in the proper way is 

a big challenge for the translator. Basil Hatim and Jeremy Munday in their book titled 

Translation an Advanced Resource also discussed the two ways of translation. “[…] ‘literal’ has 

tended to be used with a different focus, sometimes to denote a TT which is overly close or 

influenced by the ST or SL” (12). 

However, while translating I tried to pay attention to the essence and the sense of every 

paragraph of the press release. In the book titled Introducing Translation Studies: Theories and 

Applications the author Jeremy Munday stated that “[…] word-for-word approach […] produced 

an absurd translation, cloaking the sense of the original. The sense-for-sense approach […] 

allowed the sense or content of the ST to be translated” (20).  

Majority of the time while translating I followed the ‘Sense for Sense’ or free translation 

techniques and by translating names, addresses, institutions, organizations, and designations I 

followed the ‘Word-for-Word’ approach.  

In addition, I often utilize another type of learning from the course Translation Studies. I used 

the translation shift method which was sometimes very helpful. Every language has its own way 

of structure. So, the translation shift method can be used when the translation focus shifts from 

the structure into the lexis. While translating I had to stay careful about the target language. 

Sometimes it became very tough and critical to decide what should be the proper terminology or 

the meaning of that text. However, it can be said that translating press releases from English to 

Bangla was one of the most challenging things I had to go through during the internship.
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Chapter 8 

Incorporating Theories with Work 

As I chose Media and Cultural Studies as my concentration, I took several courses that are 

connected and elaborate on several segments and aspects of media. There was a course titled 

ENG 331: Introduction to Cultural Studies: Theory and Practice, and from this course I came to 

know about how media is deeply connected to our life and its impact on it. Also, I was able to 

relate this course to real-life scenarios and experiences. In addition, ENG 404: Copywriting, 

ENG 440: English for Print Media, ENG 401: Editing, ENG 467: Translation Studies, etc. 

courses were also helpful. For instance, ENG 440: English for Print Media, and ENG 401: 

Editing helped me to write articles, proofread, and also write press releases. I was able to apply 

the rules and techniques which I learned earlier. Moreover, ENG 467: Translation Studies was a 

big help while translating because making good translations from one language to another is very 

challenging work. In this chapter, I will relate all the theories I have learned so far in my Media 

and Cultural Study courses and connect them to the world of media. 

In the first part of this chapter, I will talk about Michelle Foucault’s concept of ‘Panopticon’ and 

‘Gaze’ and their application in media. And for the second part of this chapter, I will discuss 

Arjun Appadurai’s ‘Mediascapes’ and ‘Globalization’.   

 

 



27 

 

8.2     Mediascape and Globalization: 

Indian-American anthropologist Arjun Appadurai is recognized as a major theorist of 

Globalization Studies. In his book Modernity at Large, he discussed five scapes of Globalization 

which are financescapes, ideoscapes, technoscapes, mediascapes, and ethonoscapes.  

Among all five, I was able to have the experience of mediascapes while doing my internship. 

According to Arjun Appadurai, it can be comprehended as the numerous media outlets. For 

instance, newspapers, radio, TV, etc. These media outlets shape the reality of the world that we 

occupy. Here the narratives and the pictures are often the main way through which opinions are 

formed about a culture or a place.  

In his book Modernity at Large Appadurai says, “[…] electronic media decisively change the 

wider field of mass media and other traditional media. […]  they offer new resources and new 

disciplines for the construction of imagined selves and imagined worlds” (3). As in this world of 

Globalization and mass media, electronic media has been updated more and the world has been 

constantly absorbing everything we see on screen. That is why most people believe what they 

see on screen, and very few people want to see the truth behind the news.  

During my internship, I had to write press releases, and articles, where I always had to stay 

careful that I am providing true and authentic information so that the people do not become 

misled. So, in this world where illusion feels more real than reality, it is very important to 

provide authentic and true information to the customers and target audience. 
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Chapter 9 

Conclusion 

This report focused on the internship in Backpage PR and it was a notable experience for me. 

These twelve weeks of the internship have created a positive change in me by making me 

develop into an efficient and capable person. I was able to use many applications which I 

learned from my classroom learnings.  It has broadened my view on how to work in an agency 

and most importantly I got to have a clear picture of public relations. I was able to gain in-

depth practical knowledge about public relations. In my internship I have learned numerous 

number things and adjusting to the work environment is one of them. I have learned to take 

responsibility for work, and have the capability to work accordingly were the best learnings 

that make me more responsible and goal-oriented now. 

Moreover, this report incorporates the practical application of a number of theories and 

techniques that I have learned while doing my major courses on media. In the classroom, the 

books I studied gave me rules and directions and, in the internship, I got real-life experiences 

on how to apply those learnings and how to work in media. I have learned time management, 

professionalism, taking responsibility, and how to work under pressure. Also, I would like to 

appreciate all the help and guidance I got from the Backpage PR team, especially my 

supervisor. His constant support made my path of internship easier and the experience was 

priceworthy. 

 

In this 21st century, media is an important element of our life. It has made the world smaller 

and fastened our speed to know news all across the world. I feel that it was a privilege for me 

to get the chance to work at Backpage PR as I gain more practical knowledge about media 

than I imagined. I got the opportunity not only to work from the office as a part of the public  
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relations but also, I attended events and it helped me to have experience and practical 

knowledge of how public relation works. I was able to complete all my work successfully and 

I made a good contribution to the agency. My supervisor and the other members of the team 

were very pleased with my performance. I came across several types of work and for that, I 

enjoyed my work even more. 

This three-month internship was hectic, and sometimes very difficult for me but at the same 

time, I had good times working with my colleagues, got to learn a lot, and also learned from 

my mistakes. My work speed increased and my confidence level boosted. I learned how 

important is to maintain a good relationship with the clients, and what are the ways to do that. 

Every day I had to perform works like writing press releases, articles, translation, proofreads, 

etc. All of these aided my capability to improve my skills and work more effectively. This 

report included my journey through the internship, the ups and downs, and also the learnings, 

and experiences which will always be an important chapter of my life. 
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