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Introduction

“The careful reader of a few good newspapers can learn more in a year than most
scholars do in their great libraries.”
- Franklin Benjamin Sanborn, American journalist and author.

As a part of my concentration in Media and Cultural Studies, I had to intern at a media
related sector for 3 months to complete my BA in English. When I had a chance to start my
internship in Summer 2015, I chose to do it at a newspaper office and there are reasons behind it.
Newspapers have been an important part of the society, providing information to citizens,
convening groups around event and issues and serving as a powerful watcher against abuses by
those in power. In Bangladesh, newspapers have always been playing a vital role in shaping the
people’s opinion since the time of our liberation war till today. In the context of our country,
newspaper is the only medium that provides its readers more detailed and follow up information
than TV news channels. Moreover, a newspaper journalist digs dipper and deeper to get to the
actual facts behind any occurrence. Besides that, most of the time, the voice of the reporter and
the editor becomes the voice of the commoners while they (reporters) cover news stories on
political violence and human sufferings. In these cases, a newspaper can make a stronger impact
in the public sphere than any other media related sectors like TV channels, or magazines. That is
why I decided to join a newspaper company as an intern, and also to fulfill my long cherished
desire to start my career as a newspaper journalist.
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Newspaper serves many purposes. Every newspaper holds much influence and power. A
newspaper helps us to enhance our knowledge and broaden our vision. Newspaper is one of the
most effective mediums that keep us informed about the current events of the world. It gives us
information about latest discoveries, inventions, researches, incidents etc. It also helps the traders
to advertise their products all around the world through advertising in the papers. In modern
times, businesses cannot thrive without advertisements. With the world becoming globalized and
the variety of products, services and ideas increasing, newspapers are undoubtedly become one
of the mediums of advertising. It also guides the government in times of national crisis and
natural disasters through its editorial and op-eds. However, newspapers serve the public not only
in terms of information and entertainment, but also in terms of creating a strong economic
atmosphere by making people aware of economic issues and crisis around the world through
prediction and suggestions in the newspaper’s economic forum. For example, a newspaper’s
business page deals on pre and post budget economic situation of the country, where economic
masterminds of the country include their comments and suggestions.
The Daily Observer newspaper is one of the leading English newspapers of Bangladesh
that deals with all the above mentioned aspects in a very responsible way. I had a chance to
intern there in ‘Sub-Editor’ position under the guidance of Mr. Akhtarul Haq, Executive Editor
of the Daily Observer newspaper. It was really a unique experience for me as I had a chance to
relate all the topics (editing reports, writing headlines) that I have learnt in the Media and
Cultural Studies courses.
The main concern of the Daily Observer newspaper is to focus on people’s right. That is
why its theme is- “We stand for people’s right.”
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Christiane Amanpour, Chief International Correspondent, CNN, once said in her article
that- “And I believe that good journalism, good television, can make our world a better place.”
Like Amanpour, our editor of the Daily Observer, Iqbal Sobhan Chowdhury also believes that
good journalism is the key element in making a country or the world a better place. It makes the
public concerned about their deprived rights and helps to create a public sphere. According to
him, newspapers are a mirror of public’s opinion. That is why he designed the Daily Observer in
such a way so that it enables people to present their views regarding national and international
issues. The Daily Observer newspaper is also very concern about giving its readers the correct
news. The Daily Observer does not distort or misrepresent the news. Therefore, when I got a
chance to do my internship at the Daily Observer newspaper, I accepted it without second
thought.
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A Brief History of the Daily Observer

“A good newspaper, I suppose, is a nation talking to itself.”
– Arthur Miller, American playwright and essayist.

The Daily Observer newspaper has been serving the nation since 1949 while it was
known by the name of the Pakistan Observer (1949-1971) or the Bangladesh Observer (19712010). It was the oldest, continuously published English language daily newspaper in
Bangladesh until it ceased publication in June 2010. The Bangladesh Observer was founded by
Hamidul Huq Choudhury, who was born in Noakhali District, Bengal (subsequently East
Pakistan and now Bangladesh) during the British Raj in 1901. After the partition in 1947,
Hamidul Huq was elected to the Pakistan Constitutional Assembly. He was also a member of the
East Bengal Legislative Assembly. He was also the Minister for Finance, Commerce, Labour and
Industries (1947-49). The Bangladesh Observer had a strong, independent editorial policy that
reflected both the personality its owner Hamidul Haq and editor Abdus Salam.
The provincial government of East Pakistan imposed an embargo on the newspaper's
publication under the repressive Public Safety Act in February 1952. Pakistan Government
arrested both Hamidul Huq Choudhury and Abdus Salam to suppress the voice of the press. The
United Front government withdrew the embargo in May 1954.
However, in the early 1960s, the paper was black-listed by the military government of
General Ayub Khan. The newspaper was renamed Bangladesh Observer in December 1971 and
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the government of that time brought it under state control in 1972. Hamidul Haque Chowdhury
in 2010.
The Bangladesh Observer newspaper ceased its publication in 2010 after a prolonged
dispute between the owners and employees. Iqbal Sobhan Chowdhury, who was the sub-editor
then, blamed the owners for not paying wages to the workers.
However, finally, Iqbal Sobhan Chowdhury again started the circulation of the
Bangladesh Observer newspaper by the new name The Daily Observer in 2013. The Daily
Observer newspaper is now divided into six major departments- editorial, circulation,
administrative, accounting and store department.
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The Daily Observer: Its Departments and My Duties in the Advertising Department

The Daily Observer newspaper has 6 major departments- editorial, advertising,
circulation, printing, administrative, accounting and stores departments. I started my internship
in the newspaper’s advertising department under the guidance of its commercial editor Farooque
Ahmed Talukder. After that, I was shifted to the newspaper’s editing department as a sub-editor
where I worked with Mr. Akhtarul Haq, the executive editor of the paper. In this chapter of my
internship report, I am going to write down about the above mentioned departments of the Daily
Observer briefly as well as my work experiences as an intern.
One of the major departments of a newspaper office is the editorial department. The news
editor of this department is one of the most important persons who plans a daily newspaper.
However, the editorial board of the Daily Observer newspaper consists of a couple of editors like
any other daily newspaper of our country. The head of the editorial board of the Daily Observer
newspaper is called the chief editor. The duty of the chief editor is to hire and evaluate the
reporters. He has the authority to say ‘yes’ or ‘no’ to story ideas and edit a reporter’s story before
sending it to the page editor. Sometimes this process of editing requires multiple days, draft and
additional reporting. Moreover, the chief editor also has a deputy who edits news reports.
Besides that, the Daily Observer newspaper also has a section editor who is responsible for the
editing of the feature page. He basically receives the edited stories from the chief editor and says
‘yes’ or ‘no’ to it. He also edits those stories, usually within a single day with the help of his
deputy. Like every daily newspaper, the Daily Observer newspaper has a copy editor who edits
for clarity by double-checking the names of corporations and people in the news stories. The
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copy editor has the authority to fill the story with more facts that were not available when the
story was submitted. Besides that, the newspaper has a news editor who in charge of the less
prominent pages and edits the news stories that go inside a section. For example, feature stories,
news stories in sports and business pages. He also takes the decision about which stories should
get published on which page and in which editions. There is another position in the editorial
board known as final reader. The final reader checks all the versions of the news stories edited by
the editor. Last but not the least, the editorial board also appoints a company lawyer to evaluate
the sensitive cases to find out whether their news stories have any libelous statement or not.
Moreover, there are other editors including the photo editor, the design editor, and the layout
editor etc. who work in other departments of the newspaper.
The second major department of the Daily Observer is the advertising department. The
main function of the advertising department of a newspaper is to generate revenue for its
business by selling advertising space to local or national organizations. The Daily Observer
newspaper’s advertising department takes multiple measures to sell advertising space including
accepting and processing orders from advertisers, creating advertisements, providing media
information about the cost of advertisement to advertisers and advertising agencies in order to
help small businesses develop their advertising. The advertising department also plans and works
with editorial teams to develop elements of advertisements that will attract the advertisers.
During my first two weeks of interning with the Daily Observer, I came to know that there are
ads known as “Classified Advertisements.” These advertisements are small, low in cost and
generally consist of text only. Sometimes these ads may include some photographs. These
advertisements are known as classified advertisements. The Daily Observer has special sections,
with different headings and classification where they publish these classified advertisements.
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The Daily Observer’s advertising department takes order for classified advertisement via
telephone, email or the internet, and processes the orders for publication on an agreed-upon date.
Moreover, newspaper ads can span across multiple columns. It can even cover a full page, half
page, quarter page or other custom sizes. Newspaper ads contain high resolution colours and
black/white formats that help in providing high visibility for the readers of newspapers.
However, the prices of online advertisements are often lower than advertisements on the print
version of a newspaper.
Besides that, advertisements that appear within the editorial section of a newspaper is known as
“Display Advertisement.” These advertisements consist of texts, illustrations as well as
photographs. The advertising department of the Daily Observer sometimes offers design services
to its advertisers who do not have their own facilities or do not use an advertising agency. The
Daily Observer has an in-house graphic designer who can create and write an ad based on the
advertisers’ demand that suits the space that the advertiser has purchased.
Another important task of a newspaper’s advertising department is to provide media data to the
advertisers. The advertising department of the Daily Observer publishes a rate card that lists the
costs of different sizes of advertisements, the discounts available for multiple bookings etc. This
rate card with media data on it helps the advertisers to plan their advertising campaigns. The
advertisers seem to choose a newspaper for their ads that reaches the largest proportion of their
target audiences at the lowest cost.
However, the Daily Observer newspaper mostly publishes ads or circulations of government
agencies and ministries. The ad rate of the Daily Observer newspaper per inch column (Colour)
is tk. 6,000 for inner general pages and per inch column (black and white) is tk. 3,800 for inner
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general pages. The Daily Observer charges the highest rate for front page advertisement on its
print version, and the rate is tk. 15,500 per inch column (Colour, Min 12 Inch-Column). The
newspaper also charges an additional 25% rate for special placements like the advertisement in
the upper left or upper right corner of the front page and a full page advertisement.
The advertising department of the Daily Observer newspaper reminds me of the ENG-404
Copywriting course that I have taken earlier. Newspaper copywriters create compelling, effective
and profitable ads for their advertisers and clients. They are specialized in creative thinking and
ideas. In the copywriting course, I came to know about the works of a copywriter and his several
characteristics including the ability to write creatively and persuasively, to work under pressure,
to work cohesively with clients etc. The in-house graphic designer and copywriter have all those
qualities and an amazing sense of humor. Copywriters need to have proper ideas of sensation and
ideas of reflection in order to develop creative ads. Moreover, to overcome 'writer's blocks', the
copywriters have to focus on lateral thinking. Often that leads to a thought which is so different
from the copywriters' original line of thinking that it stimulates the innovative idea that the
copywriters' were looking for in the first place. The Daily Observer's commercial editor always
encourages the copywriters to go for lateral thinking and develop their ideas. Besides that,
copywriters have to do a lot of brainstorming. Besides that, copywriters have to do a lot of
brainstorming. Like every brainstorming group, the Daily Observer’s advertising department has
two kinds of people- ‘Eddy the Extrovert’ and ‘Ingrid the Introvert.’ Extroverts are at their most
energized state when they have others around them. They can be warm, funny and energetic.
They are happy to share their thoughts, even if they have not been thought through fully. On the
other hand, introverts do not like attention from a crowd unless they are very familiar with
everyone. The low participation rate of the introverts does not mean that they do not have
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anything worth to share. Introverts like to keep their ideas to themselves until they have thought
them through.
The graphic designer and the in-house designer of the Daily Observer newspaper frequently
faces problem when it comes to reshaping the ad and fitting it within the allocated space
purchased by the advertisers. I have learned how to reshape those ads or photographs using
Adobe InDesign, Adobe Photoshop, Adobe Illustrator and other Adobe softwares.
The third major department of the Daily Observer newspaper is the circulation
department. The job of this department is to get the newspaper to different parts of the town and
country. It is not always possible for the newspaper to reach every hook and corner of the
country. Therefore, it has a website that is accessible from any device that can be connected to
the internet. The main three responsibilities of this department are to collect data about
subscribers, deliver it to the retailers and ensure the paper is delivered to the subscribers
properly.
The fourth major department of the newspaper is known as the print department. The job
of the print department of the Daily Observer newspaper is to compile all the news stories into
the newspaper format and then put it on paper. Before printing, the newspaper’s print department
can make minor changes in each edition of the newspaper. However, the Daily Observer
newspaper gets published by the editor on behalf of the Observer Ltd. from Globe Printers, 24/A,
New Eskaton Road, Ramna, Dhaka.
The fifth major department of the Daily Observer newspaper is the administrative
department. The general administrative work comes under this department. These tasks include
the appointment of new staffs, training, maintaining records and managing other departments etc.
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The accounting department is at the sixth position in the departmental hierarchy. It
maintains all the financial responsibilities of the newspaper. The accounting department of the
Daily Observer newspaper keeps the record book, maintains balance sheet, budget and provides
finance to all other departments. It also calculates the revenue expenses and profits.
Last but not the least, there is the store department. This department looks after all the
storage works of the Daily Observer’s office. It keeps the record of the stocks of storage items
including raw materials like paper, ink etc and finished things like the primarily printed
newspapers.
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Editing, Proofreading and Copy

As I mentioned before, the editorial department is the most important departments of any
newspaper. The Daily Observer also has a strong editorial board consists of Chief Editor,
Executive Editor, Commercial Editor and some deputy or Sub-Editors. The chief editor of the
Daily Observer is Mr. Iqbal Shobhan Chowdhury. The executive editor of the editorial board is
Mr. Akhtarul Haq, while Mr. Farooque Ahmed Talukder is the commercial editor. Under those
positions, there are some deputies or sub-editors who help the editors to edit or to re-check the
previously edited news items.
A news editor divides all the obvious and exclusive stories of the paper. A news editor
gets a lot of satisfaction from the stories which are exclusive to his own newspaper. The editing
of the news stories is important, but the more important thing is to maintain accuracy with the
original ones produced by the editor's team of correspondents. The news editor is also
responsible for final scrutiny of important news stories submitted by different local
correspondents, feature writers and outside correspondents. He/she gives special attention to the
facts and figures included in the write-ups and wherever he/she is in doubt, he/she takes pains to
check their accuracy from the authentic source. Moreover, the news editor is called upon to use
his/her discretion and imagination in evaluating the public mind and selecting news stories that
have news value factors and can be regarded as important news item by the readers. It would be
wrong for an editor to assume that every reader will show interest about everything in the
newspaper. That is why the editor must publish what most readers want for the newspaper's
survival and benefit. A good editor focuses on insightful coverage. The Daily Observer's editors

Rahman 17

always encourage the reporters to cover the subjects that have not been covered and are not
easily accessible. The subjects include social issues and corruption. Moreover, the newspaper
also gives bonus to the reporters for an unusually good idea as a part of creative encouragement.
However, sometimes when the editor doesn't understand what the reporter has to say through
his/her news report, he/she has to make educated guesses to make a good story out of it.
Typography is another important thing in news editing. The in-house designer and the
graphic designer of the Daily Observer newspaper have to consult with the executive editor
about the possible placement of every news items as well as their typography. The editor
carefully observers if there is any the kerning and scaling. He also checks the length, width and
typeface of each and every headline designed by the graphic or in-house designer before
approving it. Moreover, the editor also guides the designer about the placement of pictureswhich pictures should go on which pages and where to fit them.
Besides that, the most challenging task for an editor is to write an 'eye-catching' and
creative headline for the readers. Writing headline is considered to be an art. Therefore, the
editor must create a picture of an entire story in just a few words and make it appealing to
readers by injecting his/her creativity. As an intern, sometimes it was hard for me to develop a
proper headline in just 8-10 words. So, I had to consult with my supervisor for his help. My
advisor, Mr. Akhtarul Haq suggested me to write couple of headline-like sentences by using
action verbs creatively before writing a final headline, and to choose the best one as a headline.
This technique really worked for me and I gradually learned how to construct a proper headline.
Another important issue that the editor takes care of is writing a proper anecdotal lead. He/she
has to make sure that the anecdotal lead illustrates the story fairly.
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While interning as a sub-editor at the Daily Observer, I came to know about the
fundamental aspects of copy editing and the vast responsibilities of an editor of the newspaper
agency. One of the most important duties of an editor is copy editing. Copy editors are
responsible for the clarity and accuracy of content that is published in a newspaper. They check
newspaper copy to ensure that it is factually accurate conveys meaning of the content clearly. If
they have queries about the copy, editors check references or discuss the issues with contributors.
As a sub-editor, I had to check grammar, spelling and punctuation, using style guides, such as the
Associated Press Stylebook, or the Daily Observer's own in-house style rules as reference. It is
obvious that too many questions marks, exclamations, fragments divert the readers from the
substance of the tale to the performance of its author and therefore, I had to fix those problems
carefully. Besides that, I had to submit my edited copy of the news article given to me by the
executive editor to ensure its accuracy. However, if there was any mistake in my edited copy, he
used to send it back to me so that I could correct it. Therefore, I needed to have a good sense
about the editing marks that I have become familiar with in the ENG-401 Editing course.
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However, while most of the readers read the Daily Observer for unbiased factual
reporting, it also typically includes a fair bit of opinion. This specific opinion pieces written by
the editor or the editorial board appears in Editorial section. It may appear in the writings of
individual columnists or it may appear in editorial cartoons. The editorial board always very
concerned about coming up strong editorial writing by rising above any kind of political bias.
The editorials are Daily Observer’s official stance on specific issues. It covers political, social or
cultural aspects. Editorial boards of the newspaper often endorse candidates in upcoming
elections. Moreover, reading editorials in various newspapers about the same topic can give the
reader different viewpoints about that particular issue. In the Daily Observer, editorials, op-eds
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and letter to the editor get published on a separate page so that readers can know when they are
reading a factual news report that tries to be objective, and when they are reading the opinion of
the editorial board and the opinion of the general public. While publishing an editorial, the
editors cannot have libelous statement in it. If a published editorial, op-ed or letter to the editor
libels someone, the newspaper could be sued. According to the simple definition, "Libel is any
published defamation of a person. Defamation is any representation that holds a person up to
hatred, contempt or ridicule; that causes the person to be shunned or lose respect; or that harms
that person in an occupation or profession." (Smith and O’Connell, 165). Therefore, the editorial
board of the Daily Observer is very concerned about avoiding any libelous statement for the sake
of its good reputation. Because of that, the Daily Observer's editorial board has hired a legal
advisor in order to protect the newspaper's reputation from any kind libel issue. Moreover, to
avoid racism, sexism and other complexities, the Daily Observer’s reporters and editors use
gender-neutral words.
Last but not the least; editors are not the only people whose opinions appear in
newspapers. Often, newspapers employ cartoonists who draw cartoons that make a statement
about current events. These cartoons often focus on politics, but can also deal with economic,
social, and cultural issues. Editorial cartoons often seem to appear in the Daily Observer
newspaper.
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Translations

Nowadays, translation plays a vital role in newspaper agencies. World events can only be
transmitted accurately if the correct information is received by news agencies. This involves
proper translation of news going from local bodies and regional centers to international news
agencies like BBC. Unless proper translation is done, the news will be ambiguous and unreliable.
An example of this can be seen when the government of China recently banned international
news agencies from entering local regions for covering a major problem. However, information
was still passed on to the world. Insiders covered all the important news which was later
translated and presented to the world. In journalism, translations are only carried out by
professionals who have expert knowledge in the field of journalism as well as in translation. Like
every newspaper, the Daily Observer has also a board of experts that basically translates Bangla
press releases into English. According to the Thai translation theorist Sunchawee Saibua
translation methods have two main types: literal translation which focuses on keeping the
original form and free translation which modifies and rearranges ideas of the original form. But
according to the author’s view, translation methods can be classified into three main groups.
They are word-for-word translation where the translator translates literally by its most common
meaning into TL (Target Language) while grammatical constructions remain unchanged, literal
translation where the translator tries to keep the original form, so there are only few parts of the
SL (Source Language) that are changed, and free translation where the translator changes or
adapts the original form to the TL (Target Language), and therefore, almost every part of the SL
is changed. By keeping these theories in mind, the Daily Observer’s board of expert translators
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translates press releases and other important Bangla news pieces from various sources. However
sometimes, the translators have to follow some strategies to make the translated version of the
news more alive and reader oriented. Some of those strategies are1. Interpretative translation is used in translating idioms, slangs etc.
2. Rhymes and joke- related dictions are used when translating joke.
3. Proper English equivalent of a Bangla word is used in the translated script.
4. Omission of first person pronoun and contextual pronoun are found in the
translated version of the news.
While interning at the Daily Observer newspaper as an intern, I had to keep in mind the above
strategies while translating several press releases from Bangla to English. The next chapter of my
report will shed light that topic.
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Press Releases

Nowadays, press releases have become an integral part of any organization’s marketing
strategy. However, there are different types of press releases that deal with not only the
marketing strategies of a company, but also with other aspects. Some examples of the types of
press releases include general news releases, launch releases, product press releases, executive /
staff announcement news releases, expert positioning press releases and event releases. Here is
more on those six types of press releases:
1. General News Releases: General news releases are the most common type of
press releases. A general press release simply includes news that needs to be
disseminated to members of the media in the hopes of media coverage and
exposure. For example, a general news release might be used if a company runs a
contest, wins an award, or if there is some other general news about the
company/organization or to highlight the achievements of the higher officials of
the company/organization or to announce the launching of their website.
2. Launch Releases: These types of releases share information about the launching
of a company, website, organization etc.
3. Product Press Releases: Product press releases are associated with a company’s
marking strategies. Product press releases can sometimes have a slightly different
format than general press releases, because they will often include specifications
of the product. Product press releases can overlap with launch releases when a
new product is launched, and can also be used if products win awards, reach sales
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milestones, have to be recalled for some reason, have an upgraded version
released and can be used with any other product-focused news. Product press
releases will often benefit by including photos.
4. Event Press Releases – This includes all the details of the event organized by the
company or business. This includes date, time, venue and all the major and minor
details of any event. Apart from the media advisories who convince members of
the media to actually attend an event, event press releases are usually issued in
hopes that the media will announce the event details to the public.
5. Announcement Press Releases – Every business to grow in this competitive era
has to make announcements for each and everything they did and will do in the
future. This is the key point for the development of the business. These types of
press releases that make business announcements are called announcement press
releases.
6. Staff Announcements – Companies often send press releases when there are staff
changes, especially in high levels of management. This type of release can be
biographical as supporting information to justify the staff change and introduce
the new staff member. This often includes at least one photo.

Press releases have to follow a certain structure. The structure of a press release consists
of the following:
1. Headline – grabs the attention of the reader and gives a brief summary of the
content.
2. Dateline – has the release date and usually the originating city.
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3. Introduction – gives the basic answers to the questions who, what, when, where
and why.
4. Body – gives further explanation and statistics relevant to news.
5. Boilerplate – a short section that gives the background of the issuing company or
organization and the background of the company’s high official or officials.
6. Close – Indicates the end of the release.
7. Media contact information – Name, contact number, email address, mailing
information and other contact information for the PR or other media person.

The Daily Observer newspaper publishes a lot of news releases every day. Sometimes the
newspaper publishes the press releases without any editing and sometimes they have to translate
the Bangla press releases into English so that they make sense to the readers of this English
daily. While I was interning at the Daily Observer, my supervisor gave me some Bangla press
releases and told me to translate them into English. At first, it was really very hard for me to
decide whether I should follow the word-for-word translation method or the sense-for-sense
translation method to translate those releases. My supervisor then advised me to do the word-forword translation. However, sometimes, I had to use the sense-for-sense translation method to
convey a proper sense of meaning out of the TL (Target Language) from the SL (Source
Language). I have included few examples of my translated press releases (from Bangla to
English) at the Daily Observer -
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(Translated Copy)
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National Press Club Authorities abruptly cancel a programme organised by the families of
the disappeared, AFAD, ALRC, FIDH and Odhikar
On 29 August 2015, the National Press Club authority has abruptly cancelled a programme,
which was scheduled to be held on 30 August at the National Press Club auditorium. At 5:20
pm on 29 August, Odhikar received a phone call from Selim Mia, an employee of the National
Press Club that, as per the instructions of the General Secretary, the Club was cancelling its
permission; and would not allow Odhikar to host the programme at their premises. There was no
valid reason given.
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Today is the International Day of the Victims of Enforced Disappearances to remember all those
who have been disappeared and to show solidarity and support to their families. At 9:30
am today, family members of victims of enforced disappearance were to come together at a
solidarity meeting at the National Press Club. This was scheduled to be jointly organised by
members of the families of the disappeared, the Asian Federation against Involuntary
Disappearances (AFAD), the Asian Legal Resource Centre (ALRC), the International Federation
for Human Rights (FIDH) and Odhikar.
At approximately 5:30 in the afternoon of 29 August, two men in plain clothes came up to the
main gate of Odhikar and asked the security guard for the whereabouts of its Secretary, Advocate
Adilur Rahman Khan. The men were carrying ‘walkie-talkies’. This is something that has
happened several times in the past.
The meeting was organised to allow family members of victims of disappearance to recall the
incidents, remind everyone of the issue and demand justice and recovery. It would have been
their platform. Earlier, Odhikar also received information that a few victim families who were
supposed to attend had been threatened over the telephone and told not to participate. Their
voices have been silenced once again.
(Translated Copy)
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BANGLALINK CUSTOMERS TO GET 10% DISCOUNT FROM BATA DURING EID!
dhaka, bangladesh, 24 June, 2015- on the occasion eid-ul-fitr banglalink, the second largest
telecom operator has signed a joint partnership under “priyojon” program with bata where all
banglalink customers will get flat 10% discount from bata during eid. this is the first time that

Rahman 32

bata is offering such loyalty offer during ramadan. starting from 26th June and be till Eid day
banglalink subscribers can avail this offer.
present at the ceremony as chief guest was solaiman alam, marketing senior director, banglalink
md. mahbubul alam bhuiyan, head of mass market, loyalty & partnership and customer base
management, banglalink was also present and signed the agreement on behalf.
from bata show company sin kee lee, retail manager and razib jahan ferdous, advertising and
promotion manager were present in the ceremony.
on the occasion banglalink ceo ziad shatara said, “banglalink always tries to provide customers a
better value through new opportunities and innovative offers. i believe the new promotional offer
will help our customers to have a joyous eid.”
banglalink is the 2nd largest mobile telecom operator in bangladesh with over 30 million
subscribers, and a subsidiary of netherlands based vimpelcom ltd.
(Translated Copy)

Afterwards, the above primarily translated copies were sent to the sub-editor’s desk for
further corrections and editing.
Sometimes, the Daily Observer, instead of using a small press release, just uses a picture
and a caption with it. The following is an example where a picture and caption have been used
instead of a small press release.
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Photo: Honourable Education Minister Nurul Islam Nahid was delivering his speech in a
seven days long book fair’s inauguration ceremony started from Sunday at Uttara University.
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Conclusion

My internship has been an excellent experience for me. My internship at the Daily
Observer newspaper was the first experience for me to be interning in any professional field. I
am glad to have had the Daily Observer as the place of my first work experience. I had no idea
about the challenges that were faced after putting my foot in the professional world. I have been
able to meet and network with many people I am sure they will be able to help me again in the
future if needed.
The most important think that I have learned through this internship is self- motivation.
When I started my journey at the Daily Observer, I did not think that I was going to be able to
make myself sit in an office for eight hours a day, seven days a week. Once I realized what I had
to do, I organized my work accordingly so that I was not wasting my hours. I got to know that I
needed to be organized in order to receive a good feedback from my internship supervisor.
During this three month internship, I had to learn how to motivate myself while being in the
office for so many hours. Moreover, I believe that my experience will help me avoid the
common dilemma that many students face after graduation. I have gained practical work
experience related to a newspaper. This will help me satisfy the employers who are looking for
experienced candidates. My internship experience also helped me explore and make decisions
about my future career options. It helped me combine my academic knowledge with hands-on
work experience. Through my internship at the Daily Observer, I practically learned the
journalistic way of writing. I also came to know the structure of a newspaper agency, the
activities of the different sectors of that agency, the fundamentals of editing, advertising and
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translation. I came to know the pre and post processes of printing a newspaper. Moreover, my
internship at the Daily Observer also helped me develop my communication and editing skills.
The work environment at the Daily Observer was very nice, friendly and suitable for me.
I worked in different departments of the newspaper during most days of my internship period. I
interned at the editing and advertising departments. During this time, I received massive support
from the people associated with the Daily Observer. However, there were some exceptions who
were not interested to talk to me. In fact, they did not appreciate my presence. In spite of this, I
will still say that the overall working atmosphere at the Daily Observer was quite nice and
supportive for me. All the members and staff of the Daily Observer are educated, trained,
experienced and skilled in both field and management level. This was also very helpful for me.
I am very thankful to my internship supervisor Ms. Roohi Huda, who checked my
reflective papers and provided feedbacks during my internship period. I feel like a more well
rounded person now, after having both textbook and practical knowledge about print journalism.
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